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Abstract- Social media is a large resource of authentic data of written, audio, video materials with that each
recepiive and productve skills could also be pracdced by media students. 5mdents are supplied with new
learning experiences synchronously and asynchronously to possess a lot of depth and direction in their media
learning method Smdents are ready to share the resources quickly and gain the maximuom amount of medis
educational information. Instructions are more pracical and economical as social media provide the users gain in
several advantages. Social media offers the foremost imporiant feature for commumication that's giving and
receiving feedback. Social media are ready to offer the chance for online live lecturers. Through this active
participation and interaction among media smdents and subject experts are aliogether concerned within the

learning method.

Index Terms - Social media leamming, 21 century Media educaton, E-leamning

1. INTRODUCTION

The fast explosion and intensive adoption of
social media has created and it possible for one person
to another chat with thousands individuals worldwide.
Today, social media become umstoppable and
important for content sharing. Iis large benefits like
simple to wse, low cost, quick and simply reached all.
Additionally, social media has penetrated today’s
society with larze individuals engaged within the
latest updates in media educational happenings wia
several social mediz aspplications. As such, the
chances for socizl mediz in media education are
equally exciting becanse it could be a platform to
support media education. Therefore, the challenge to
media educators is a way to bind the identical opticns
of social media for their academic functions.

1.1. Theorefical Frame Work

The researcher has adapted cogmitive load
theory, because the implicadons of social media in
media education from cognitdve load perspective can
be bridged by working memory and long term
memory. When social media is untlizing n media
learning, the design of the interface could constitute a
wellspring of mmittasking to the leamers. This
imposes cognidve load on the working memory
system as the extraneons processing for the nnlization
of cognitdve resources. This can increase the
concentration and engagement within leaming In

simple, working memory is what a teacher teaches
which is not expected to last long whereas long term
memory is what we wismally see and learnm by
ourselves through social media (Sweller, 1998

1.12. Need and significance of the srudy

In India, WPTEL and E-leaming courses were
viewed and leamed by 110 million people through
YouTube in the 2014. So, it is worthwhile researching
the impact of social media among media learners.

1.3. Srarement of the problem

The Statement of the Problem selected for the
present study is “Advantages and disadvantages of
spcial media in medis smdents”. The present smdy
intends to find out and analyze the access, nsage and
impact of social media in media education stdents.

1.4. Scope of the sindy

The research was conducted using Google
form guestionnaires were circulated through social
media and data was collected from media smdents in
Tamilnadno
1.5, Objectives

The main objective of the smdy is to access,
acceptance and perception of social media and it
effects on media learners. The research was conducted
with the following objectves.

* To smdy the reach and accessibility of media

educational content in spcial media.

* To smdy impact of social media among

media students.

* To smdy positive and negative perception of

social media among media stadents.

#  To smdy the relationship berween teacher and

learner in social media.

# To analyze the effectiveness of social media
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ABSTRACT

We live i an age where a few cliques in our sociery have been canght in flagrant delicto passing off old videos,
alien photagraphs, and non-existent data presenting one faction ay killers and the others ax patriows of the
nation. Fake News and Frawdulent News have become a sympiom of greater sociad ills. Modern Social Media
are viilnerable o mampalation by slough of a few élites. All operating under varying monves but with similar
technigues. No wander media foday are being leveruged 1o enable, breed polarisation by countless actors whi
can leverage those systemy for personal, political, ecomomie, and ideclogical gaim Sometimes, the goaly are
much mope disturbing. I shors, common people are heing used. In this sense, the relevance of medta ethies iy
the lopger-term problem. But if we are not able to grapple with the immediate and alarming problem of news-
mampudation through fake news  the media seurces may not live 1o earn the public trust back with grearer

enclusion, values, oquily, fransparency, ethical infegrity and honesty.

This paper seekx fo exanine the serious ethical issues of fake news and fravdutent news — mampulation with o

call to state how common populace is betng mampudated and become manipulators” agent.

Keywords: Social media, Media ethics, Fake mews, Fraudulent news, News-manipulasion,

Polarisation.

1. INTRODUCTION

In this post-truth age, Fake News and Fraudulear Mediation rule the roast.  Media is among 1he prime factoss
influencing world affairs and the relations between states, peoples and cultures in the “mformation age’. The
mass media 5 influenced by many duplicitous forces, among them politics, the legal system, the market, and last
but not the Jeast, by the motivation of the journalists. Fake News and Fruowdulent muanipulation alter reality and
polarises the national Tandscape into varions divisions, Consequently, the ethics of the joumalistic profession are
responstble for a grest part of the journalist's work, [or her or his orientation towards or neglect of different
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