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Abstraci: The developments in the field of media are so fast that en can easily suffer from outdated in the
prafession, if we nat sensitive enough to all these chances and do not adopt with changes in new technology, we
will be exit from the media industry. Social media network services are not limited to home, its offer the living-
room experience of sharing the video while waiching and we can download videos and social exchanges behalf of
the user. Social media interactions among the users like textual exchange are sponianeous. A user can invite
multiple users to watch the media tworial videos, and exchange text messages while warching and clarify the
doubts with subject experts. The group of users can watch the same video is referred to as a media education
session.

Key words: Social Media, E-learning, online education, cognitive load theory (CLT) Web 3.0.

1. INTRODUCTION:

The wide deployment of 4G broadband cellular infrastructures further fuels the trend. Apart from common
productivity tasks like emails and web surfing flexing their sirengths as video streaming exchange. The designs of a
novel Social media, which can be effectively, utilize to spontaneous social interactions among social media users. It
blends viewing experience and spread media education among the users. As opposed to traditional sysiem of reading
books, social media is well suited to today s life style.

LSOCIAL MEDIA FOR EDUCATIONAL DEVELOPMENT:

In present day Internet is not only cheap but it has also become an essential part of human life, which includes
aclivities such as reading e-mail, shopping, advertising etc. Social media has various ways to access by students such
a5 personal computers, tablets, smartphones etc. It is very true that social media has its own advantages and
disadvantapes. The first point is social madia is considered to be important because it can he used as an educational
tool. Students can expand their learning experience by researching through social media. There are unlimited amount
of information in the social media. which the students can learn. The students using social media can apply new ways
of practices and leaming in education. Students are kept updated and they know about what is happening in their areas
of leaming.

Social media provides tutorials and information about topics, which are not 2asily understond by the students.
So this could be an easy way of understanding for the students. According to a research in 20013 Social media has
increased to 21.3% in the past one year. Out of 59% of the educators who agree that social media is an essential part
of learning 56% out of it still consider it to be a great way of distraction.

Social media includes the various online technological tools that enable people to communicate easily via the
Intzmet to share information and resource” says Ghosh. India is one among the prominent media power in the world.
In India about 60% of Social Media participation is from the non-metro cities but still the greawst traffic is from
Mumbai, a metro city. The 15-24 Age groups are the most active members in social media. The female participation
in Social Media also shows a consistent weightage in the ratio of 80:20 with comparison to the male participation
ratio. It is also known that the most active members are graduates who are seaking for job or planning for their higher
studies. Maximum users are from the category of eaming below 2 lakh Rupees per annum. The reason for this is
social media primarily drives only the youth. Facebook is the major social media used by the Indian audience mainly
for reading posts, liking photos, playing games, visiting applications etc.

2.1 Web 3.0 for online education

A few creators (Hussain, 2012; Poore, 2014) have thought about the Web 3.0 for instruction, proposing the likelihood
of getting to data in one worldwide information as one of its most trademark highlights. In spite of the fact that the
web 2.0 implied the level of interest it has included, it has likewise prompted the era of a great deal of sloppy
substance. The Web 3.0 implies that this data might be systematized wisely, opening up the likelihood for its
utilization and change into helpful informatien (Ramirez-Leon and Pefia-Alcira, 2011). One of the immense
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Abstract: YouTube is one of the most predominant video hosting platforms in the world. And commonly visited
sites in the world, not only for its entertainment, but aiso for its educational resource, Conventional teaching
tools have changed dramatically over the past several decades. One of the latest developments in the education
world is the growing use of YouTube, the popular video sharing Web site where any user can upload and share
videos of every possible kind. Nowadays most of the teachers are associate with YouTube is that it is an easy, so
any studemi can convenient to see educational videos clips. These study emphases also on the consumerist
tendencies of Chennai urban college Students. The questionnaire survey was conducted among 300 School
Students. The study was conducted on November First week of 2017.The Respondents are studving Under
Graduation and Post Graduation near their places. The Data were collected among College itudents in
Tambaram, KK Nagar, Mylapore and Taramani. The study also found that younger viewers prefer watching
YouTube videos because they were able to relate to the reality of Student's generated content.

kKevwards: YouTube Video, Trendy Content, YouTube, Informative and Entertainment Tool.

1. INTRODUCTION:

YouTube is the world's largest well-liked online video Platform, with users watching 5 billion videos are
watched on YouTube every single day.(As per 2017 Authenticate Report from YouTube)The total number of people
who use YouTube 1.300,000,000 and 300 hours of video are uploaded to YouTube every minute. Through the
YouTube platform, People started to create a video-sharing website on which users could upload. share, and view
videos. Since then. YouTube has utilized an audience of billions of users including educators and Students. While the
academic literature provides some evidence that YouTube has been studied and written about, little is known about
priorities for YouTube research. YouTube has become the most popular and almost habitual form of the mass
entertainment. It is the chief medium of teaching. There has been an unending debate among college students if
exposure to YouTube has any inspiration at all and if so its route and strength. The study was conductec inside of the
college and institutions in four places of Chennai urban- Tamil Nadu. Five set of questions are formed according to
pre study by researcher and his team. The questions are given to each group of students in four places of Chennai.
Through this study how students are utilized YouTube, Which was the popular generated content. How many hours’
students are viewing YouTube Videos per day. which is the Popular Informative and Entertainment YouTube
Channels in Chennai, YouTube has since compiled educational channels into YouTube Edu, which amalgamates the
site’s most popular informational videos. Online, students can choose their teachers (the Green brothers, Derek
Muller, Michael Stevens whoever suits their style) in a virtually intimate environment. They can learn on their own
time, flexible to their own schedules, with a much vaster network of fellow viewers and teachers to assist their
learning. In his This Will Revolutionize Education video, Muller states how the so-called “educational revolution™ has
in fact been stagnant; students have been taught in groups for centuries. In order to incite a revolution. he says, the key
is utilizing the social environment. For a generation of young people, technology. particularly the Internet, has
assumed a substantial stake in their social and educational lives.

2. REVIEW OF LITERATURE:
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The Use and Access of Modern Communication

Technology and the Fishing Community in South India
Dr.S.Janet Mary', E.Senthil Kumaran’

" Depariment of Viswal Commumication, Sathyabama Untversity (India)

ABSTRACT

The Infarmation Revolution is producing a hing transfaraation in virtwally all spieves of human activity,

But how can these technologies help to balance the scales of development amang particular communities of a

deseloping country like India is a big question, This article is an earnest effort to undersiand the role and use of
communication among the fishing community of Muttom one of the most affected coastal areas of Tanu! Nadn,

India. The aim of this paper 18 to argue and anayvse kow the role and significance of the toals of conmuntcation
is effective among the fisking folk of Muttom taking tnto comsideration of both traditional and modern methods
of communications foday., This essay will seek to conclude with the findings of how the use of tools of
commumications suck as: mobile phone, radio; felevision, newspaper. imternet, GPS/Navigator and eco-system
help the fishing commuonty fo further develop and raise the guality of life in an increasingly fast developing
Inelias,

Keywords: Fishing Community, modern Technology, Mechanised boat, Development, Media, .

I. INTRODUCTION
All over the world, new information amd communication technologies ure steadily affecting societies and their
governments, industries, communitics, and individuals. This attemmpt holds the central stage in the world of
commumnication boom and traditional industry like fishing. This endeavour is an outcome of the research carried
out gmong the above mentioned target group with i scientific questionnaire following the method of purticipant
observation. However, attempt has been taken to describe the respondents” views accurstely and climinate in i
meaningful way the subjective elements as prescribed by the interpretive paradigm. The fishing communities
largely are considered to be under the category of marginalized socicty that docs not interact very much with the
muinstream of the society. In the past two decades, the life-pariem of the fishing community has undergone a
rapid change. Traditional fishermen have taken up to modem methods of fishing like mechanized boats. usage
of devaces for spinming potential fish zones, and other tools of commumication for the effective methods of
fishuing. Keeping this scenano of the progress of the modem communcation technology as @ backdrop. tlis
paper attempts 10 find owt the use and eventual impact of modern comumunication tools by the fishing
community of Muttom in Kanyakumar Distrct, Tamil Nadu,
1.1 The main objective of this article:
¢ To find how commumicstion tools (Radio, Television. Mobile Phone, Newspaper. GPS. Eco Sound) elp to
improve the livelihood of fisher folk

1098 |Page
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