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ABSTRACT 

 
 

 
The automobile sector is a key performer in the global and Indian economy. The automotive 

industry in India is one of the largest in the world and one of the fastest growing global. The 

study covers customer satisfaction towards small sized car models in Chennai. Sample size 

all, obtained through the sample random sampling technique in Chennai. Various statistical 

tools employed are frequency distribution, percentage analysis, factor analysis and 

independent sample the test. The study found that small sized car models Customers are 

average satisfied with the factors. Hence it is concluded that in order to fulfill the expectations 

of the respondents a proper market survey should be conducted to ascertain their needs and 

expectations, and accordingly they shield be fulfilled to satisfy the Customers and entice this 

lot to buy small sized car model. 
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CHAPTER 1 
 

 INTRODUCTION 

 

To explore the satisfaction towards small sized car models. The importance of  the 

topicsmallsizedcars that distribute cars incar market. There are many cars dispensing small 

cars in market. These cars take up very little space, since we do not need additional space 

to sit the car. Small sized car was very smoothly drives in dangerousroad side. In the few 

years, the Indian small sized car industry has been spectacular growth. The country stands 

next to the china, Japan in terms of production and sales respectively. This distinction was 

achieved due to variety of reasons like restrictive policy followed by the government of India 

towardsthe customers satisfaction towards small sized car industry. 

MajorityofIndiansespeciallytheyoungsterspreferthanthecars. 

 

 

Customer satisfaction isdefined asthe number ofcustomers orpercentage oftotal, whose 

reported experience with a firm, it‟s products, or its service exceeds specified satisfaction 

goals. The study entitled study of customer satisfaction towards small sized car models. 

Customer satisfaction is the key of factor in knowing the success of any retail store or 

business, therefore itisveryimportant tomeasure itandtofindthe factors that affect the Customer 

satisfaction. 

 

It isa true that if you‟re that you satisfied recommend to others. Word of mouth and customer 

satisfaction play a important role in determining Market perception about an automobile. It is 

the market perception determines the success of companyand it is product to recommend it to 

others. The same is a lot of interest to customers aswellit helpsthem make the purchase 

decision.Acarisone ofthe most significant purchase that‟sanIndianhousehold makesand this 

project addresses the most important question that perplex car Manufacturer. 
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 FOURWHEELERINDUSTRYPROFILE: 
 
 
 
 

 
 
 

 
 

 
 Small sized car models wasdeveloped bysmall carcompany inChennai, Tamilnadu, 

India. 

 IsansmallcarmodelmanufactureheadquartersinNew Delhi. 

 Asof July2018,it hadamarketshareof Indianpassengercarmarket 

 In thissmallsizedcarmodelindustrywasautomotive. 

 Thesmall size carmodelswasfoundedin1981. 

 Theproductsofsmall carsinautomobilesandcommercialvehicles. 

 TheautomotiveindustryisIndiaislargestautomotivemarketin theworld. 
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2.1 REVIEWOFLITERATURE: 

CHAPTER2 

 

WILLARD HOM (2000) presents two broadly classified Customer satisfaction among a set of 

related constructs in marketing research and micro models which theorize the elements of 

Customer satisfaction. The paper alsogivesvariousmodels ofCustomer satisfaction from the 

perspective of the marketing research discipline. 

VAVRAT. G (1997) inthis book suggests specific programs to improve the measurement of 

Customer satisfaction is an organization. The author describes five critical skills required for 

this taskviz sampling, customer participants selection questionnaire design, interviewing 

survey administration, data analysis, and quality function deployment buildingactions plans. 

PEYTON R.M (2003) in their working paper submitted at the allied academics international 

conference presented a comprehensive review of the literature on various Customer 

satisfaction anddissatisfaction (CS/D) theoriesproposed. The literature are specifically priorto 

the 1990s. This review focuses on the major components of the decision making process, also 

addresses the measurement related issues relevant to this body of literature. 

SURIYA, VINOTHA AND GANGA (2015) studied about “ Service and Customer satisfaction 

towards TataIndicaat VSTmotors inCuddalore. Descriptiveresearch plan wasadopted 120 

samples were used in this study 

 

Descriptive statistics and one way ANOVA were used for data analysis. The researcher 

concludedthatmajorityofthe Customers were expectingto minimizethe customer waiting time 

and reduce the service rate and on both arrival the delivery service. 

AKHILAANDASHAR(2015) studied about “AstudyonCustomersatisfaction towards maruti 

suzuki in Coimbatore”. Convenience sampling technique was adopted for collectdata through a 

structured questionaire. Percentage analysis and chi square test were adopted for analysis the 

collected primary data. The study found that there is no significant relationship between type of 

gender and maruti cars. The result concluded that increasing trend atthe same time 

theyexpected safetyand security,higherperformance,easy 

handling,etc…. 
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MATHAN KUMAR AND VELUMURUGAN (2015) studied about” Determines of Customers 

satisfaction – with special reference to four wheelers on Coimbatore district”. Convenience 

sampling technique was adopted for collecting primary data, 260 respondents were to 

collected data through structured questionaire. Chi square test used for the data analysis for 

collectedprimarydata.ThestudyfoundthatCustomercarsatisfactionisassociated with variables 

such as status in family, occupation, monthly expenditure on car maintenance. The result 

concludedthat car manufacturers may focus onafter salesand service, manufacturing fuel 

saving cars, which was fitting to indian financial conditions that may encourage middle income 

group consumers to purchase the car. 

SYED (2016) conducted a study on does brand experience build Customer satisfaction and 

loyalty in the automobile industry. The data were collected from 511 car owners through 

structured questionaire in the kingdom of bahrain. Descriptive statistics,factor analysis, one 

way ANOVA, correlation and multiple regression were used for data analysis. The study 

indicated thatrelationship among brand satisfaction,brand experience andbrand loyalty inthe 

automobile industry. The study also found that the highest correlation coefficient was found in 

the super luxurious car categorization in terms of satisfaction and brand loyalty. 

PRIYANKA (2017) Studied about “ A study of customer satisfaction of two wheelers on 

yamaha. Sample size was 100 respondents who used two wheelers on yamaha. Percentage 

analysis was used in this study. The study found that the satisfaction of Customers in various 

categories like different gender, age, income levels and factors influencing them to buy 

yamaha and satisfaction level on various factors. The analysis concluded that the Yamaha 

bikeswere wellknownfor theirperformance, designsandthe satisfaction washightowards all 

other factors except mileage, because youth is the main target fir yamaha. If yamaha bike 

satisfied it‟s Customers with the mialage6, comfort, style and free service. 

JAMUNA AND BHARATHIRAJA (2014) Studied about “ A study on Customer satisfaction 

towards Tata Nano in Trichy town. The study was conducted in musiri town Descriptive 

research planwasadopted. Conveniencesamplingwasusedfor primary data collection. 110 

samples were used in this study . Descriptive statistics and chi square tests were used 



 

for data analysis. The study found that highly satisfied the Customers mainly on the factor 

of vehicle price. The researchers concluded that the respondents expectation was 

Manufacturer focusofimprovetheiradvertisementneedimprovethestyleandqualityof the 

vehicle. 

 

USHA AND NALLABALA (2018) conducted a research on A study on Customer 

satisfaction on fiat car at Concorde motors in Chennai”. Objectives of thestudy were 

factors that lead to Customer satisfaction,levelof satisfaction towards theFIAT carand 

opinion about qualityand services of product. Sample size was taken 150respondents who 

used FIAT car. Descriptive statistics and chi square analysis were used for dataanalysis. 

The study of found that (59%) of the respondents were satisfied with after sales services, 

(76%) of the respondents were satisfied with the test drive and (61%) of the respondents 

were satisfied FIAT cars. 

KISHOR(2013) researched that “Astudy onCustomer satisfaction of „B‟segment Maruti 

cars in Hyderabad city. 150 respondents were chosen for collecting primary data with 

structured questionaire. Simple percentage method , weighted average method and chi 

square test were used for the data analysis. The study shows that most of the Customers 

felt maintenance cost of maruti car is high. Some of the Customers were opinion 

uncomfortable with the balck foot area and boot space area and etc…. 

DUGGANI AND DURGA (2012) Studied about “ Customer satisfaction towards Honda 

two wheelers, A case study in Tirupati”. Descriptive research plan was adopted in this 

study. The convenience samplingmethod wasadopted for primarydata collection.The 

sample sizewas 

100. Chi square test, percentage analysis was used for data analysis. The study found 

that most of theCustomers agreed that hondaisthe best qualitywithreasonable price. 

But10%of the Customers were asking for development in the quality. 

VIJAYAKANTH, SANTOSH AND RAO (2011) Studied about “ Customersatisfaction 

index inmultibrandcarservicecenteracrossKarnataka”.Quantitativeresearchdesign was 

adopted inthisstudy. Descriptive statisticswereusedfor dataanalysis.The Sampla 

sizewas 

100. The study found that personalcar usersacross Karnataka weresatisfied withthe 

servicesofferedbytheMultibrandservicecenter.Thestudyalsoshowsthat



 

satisfiedpercentagewas morethandissatisfies. 

 
MAHAPATRA AND KUMAR AND CHAUHAN (2010) mentioned a study on “customer 

satisfaction, dissatisfaction and post purchase evaluation: qn empirical study on small size 

passenger cars in india “ with the main objectives to examine thesatisfaction and impact on 

future purchases decision and explore the performance of different attributes in automobile in 

giving satisfaction to Customer with the sample size of 150 Customers and theybused the 

multiple regression techniques and they revealed from this study that Customers are highly 

satisfied with the performance of attributes like pickup, wipers, etc… pollution, engine, 

quiteness, battery performance, andpickupinfluencethe consumer future purchase decisions 

and consumer give the more importance to these factors. 

 

KURUKOTI AND PRABHU (2011) revealed a study on satisfaction with reference to Tata 

Nano car Customers in Pune city” with the objectives to determine the Customers satisfaction 

towards Tata Nano, to study the gap analysis and to find out the impact of fire incidences on 

Nano car users . For this study they taken the sample size of 125 Customers and techniques 

used by them were paired sample, ANOVAs, and turkey test. They concluded from this 

international journal of advanced research in management and social sciences ISSN : 2278 

6236 vol.2 no.4April2013IJARMSS/ 72studythat Nanocar Customers are not satisfied with the 

performance and waiting period of car but they satisfied with the safety of car and fire 

incidences report that has imapct on the Customer satisfaction. 

 

SHARMA, KIRAN SHARMA AND KHAN (2013) conducted” A study oand analysis of 

Customer satisfaction of Tata motors in Jaipur, Rajasthan with the objectives to find out the 

satisfaction among the Customers, market performance and market position ofTata motors. 

They takenthe samplesizeof100 Customers inJaipur cityandconcludedfrom thisstudythat 73% 

people feel that safety are affordable where as, 12% do nit agree, 74% believe that attractive 

discount are offered but 26% are not satisfied with the discount offered, but the over all opinion 

about Tata motors is very good… 



 

SINGH (2011) revealed a study on “An empirical review of the product and Customer 

satisfaction of Tata commerical vehicles” to find out the quality ofservice, performance of Tata 

motors and to now the consumer perception towards tata motors with the sample size of 100 

Customers and used the statistical techniques tables, bar charts, etc… This study concluded 

vehicles due to its better quality, brand image, easy availability of service, spare part quality 

etc.. 

GANESH AND SOUNDARAPANDIYAN (2012) conducted a study of”i10Hyundai Chennai” 

Customer satisfaction level, with the sample size of 150 Customers and tools used percentage 

analysis, chi square and multiple regression analysis. The objectives of the study was to 

identifythe post purchase behaviour andCustomer satisfaction leveland findthe effectiveness of 

after sales service of Customer of hyundai i10. They revealed fromthestudythat 

Customersaresatisfiedwiththecarafterpurchasebecauseit‟sgivesthe feel of kusury to Customers 

and a convenience of smaller car in crowded area. It‟s most stylish as compared to others. 

 

LOHANA AND SHARMA (2012) conducted a study on “ Customer satisfaction towards 

Hyundai cars in Nandedcity, with the objectives is to identify the Customer preferences and 

parameters about the hyundai cars. That have taken the sample of 60. The concludedfromthe 

study that 50% Customers are satisfied with the overall performance of their vehicle. The 

Customers are satisfied with the fuel efficiency, brand image, after sales services andeconomy 

purchase etc…Internationally Journal of advanced research management and social sciences 

ISSN : 2278 6236 vol.2 No.4 April 2013. 

RAO ANDKUMAR(2016)revealedstudyon“CustomersatisfactiontowardsTatamotors 

– A study on passenger cars in warangal district of Andhra Pradesh”” with the objectives to 

study the Customer satisfaction with the usage of vehicles, after sale service, key area of 

strength,pricingaffects,serviceandquality.Theytakenthesampleof100respondents andused 

thepercentage technique. They concluded majority ofCustomers are satisfied with the safety, 

delaer service, Customer relationship and availability of spares etc.. 



CHAPTER3 
 

 

 

RESEARCHMETHODOLOGY 

 
 

 NEEDFORTHESTUDY: 

 

 Tostudytheenhancementonsmall carsmodels. 

 To knowtheopinionaboutthesmallsizedcarmodels. 

 To analysethefindingsorrecommendthechangein servicetowardsCustomers. 

 It‟saimed atdifferent Customer satisfaction withreference atage, purchase of 
purposing, focused on the target group. 

 
 
 

 OBJECTIVESOFTHESTUDY: 

 
 

PRIMARYDATA : 

 
To explorethecustomersatisfactiontowardssmall sizedcarmodels. 

 
 

SECONDARYDATA: 

 Toinvestigatethecustomersatisfactiontowardssmallsizedcarmodels. 
 Tostudyaboutthesmallsizedcarmodels. 

 To analyse theconsumerexpectationsmallsizedcarmodels. 

 
 

 RESEARCHDESIGN: 

 

 Typeofresearch:Descriptive 

 Sampling area:: Chennai 

 Sampling size. : 57 

 Samplingmethod: conveniencesampling 

 Primary data. :Collecteddirectlyfrom therespondentwiththehelpof 
Questionnaire. 

 Toolsusedforanalysis:Piechart,percentageanalysis. 



CHAPTER4 
 

 

4.1DATAANALYSISANDINTERPRETATION 

 
4.1.1AGEOFTHERESPONDENTS: 

 
Particular No ofrespondents Percentage 

15-25 50 87.72 

26-35 Nil Nil 

36-45 Nil Nil 

46-55 1 1.75 

Above 55 Nil Nil 

Notanswered 6 10.53 

Total 57 100 
 

 

 
 
 

 

INTERPRETATION: 

The abovetableandchart showsthe ageofrespondents, (15-25) is 
87.72%,(46-55) is 1.75%, Not answered is 10.53%. 

 
 
 

INFERENCE: 

 
Themajorityofrespondentisbetween15-25 



4.1.2GENDER: 
 

 

Gender Percentage Respondents 

Male 71.93 41 

Female 28.07 16 
 
 
 

 
 

INTERPRETATION: 

 
The abovetableandchartshowsthe malerespondents of 41(71.93%), the 

female respondents is 16, (28.07%). 

 
 
 

INFERENCE: 

 
Themajorityismalerespondentsis71.93%. 



4.1.3MARTIALSTATUS: 
 

 

Martialstatus Percentage Respondents 

Married 7.02 04 

Unmarried 92.98 53 
 
 
 
 

 
 

INTERPRETATION: 

 
The abovetableandcharts showsthe martialstatus ofrespondents, the 

married respondents is 7.02%, the unmarried respondents is 92.98%. 

 
 

INFERENCE: 

 
Themajorityisunmarriedrespondentsis92.98%. 



4.1.4EDUCATION: 
 

 

Education Percentage Respondents 

SSLC 1.75 1 

HSC 15.79 9 

UG 73.67 42 

PG 8.77 5 

 
 
 
 

 

 
 

INTERPRETATION: 

 
The above tableandchartshowstheeducation respondents,the SSLCis 1 

respondent, the HSC is 9 respondents, the UG is 42 respondents, the PG is 5 respondents. 

 
 

INFERENCE: 

 
The majorityisUGrespondentsis42respondents. 



4.1.5OCCUPATION: 
 

 
 
 

Occupation Percentage Respondents 

Student 84.21 48 

Governmentemployee 5.26 03 

Self employee 5.26 03 

Privateemployee 5.26 03 

 
 
 

 

 

 

INTERPRETATION: 

 
The tableandchart showstheoccupation of respondents, thestudents is 48 

respondents, the government employee is 03 respondents, the self employee is 03 
respondents, the private employee is 03 respondents. 

 
 

INFERENCE: 

 
Themajorityemployeesis student48respondents. 



4.1.6 FAVOURITESMALLSIZEDCARMODELS: 
 

 
 
 

Favouritesmallsizedcar 
model 

Percentage Respondents 

Alto 22.81 13 

Zenestilo 12.28 07 

Swift 61.40 35 

WragonR 3.51 02 
 
 
 
 

 

 

 

INTERPRETATION: 

 
The tableandchartshowsthefavourite smallsizedcarmodels,the Alto is 

22.81 percentage, the Zen Estilo is 12.28 percentage, the swift is 61.40, the WragonR is 3.51. 

 
 
 

INFERENCE: 

 
Themajoritypercentageis swift61.40%. 



4.1.7REASONFORYOURCHOICE: 
 

 
 
 

Reasonforyourchoice Percentage Respondents 

Brand Name 28.07 16 

Features 49.12 28 

Price 10.53 06 

Mileage 10.53 06 

NoAnswers 1.75 01 
 
 
 
 

 

 

 

INTERPRETATION: 

 
The tableandchart showstherespondents ofreasons for your choice, the 

brand name is 16 respondents, the features is 28 respondents, the price is 06 respondents, 
the mileage is 06 respondents, not answering is 01 respondents. 

 
 
 

INFERENCE: 

 
ThemajorityisFeaturesof28respondents. 



4.1.8FAVOURITECOLOUR: 
 

 
 
 

Favouritecolour Percentage Respondents 

White 14.04 08 

Black 33.33 19 

Red 15.79 09 

Blue 28.07 16 

Othercolours 5.26 03 

NoAnswers 3.21 02 
 
 
 
 

 

 

INTERPRETATION: 

 
The table andchartshowsthe favouritecolourincar,thewhite colouris 

14.04 percentage, the blackcolour is33.33 percentage, thered colouris15.79, the blue colour 
is 28.07, the other colours is 5.26 percentage, not answering is 3.21 percentage. 

 
 

INFERENCE: 

 
Themajorityofcolourisblack33.33%. 



4.1.9FIRSTPREFERENCETOWHILEBUYINGSMALL CARS: 
 

 
 
 
 

Preference Percentage Respondents 

Goodfacilities 43.86 25 

Qualityservice 26.32 15 

Price 26.32 15 

Gooddesign 3.51 02 
 
 
 
 
 

 

 

 

INTERPRETATION: 

 
The tableandchartshowsthegood facilitiesis43.86%,quality serviceis 

26.32%, price is 26.32%, good design is 3.51%. 

 
 

INFERENCE: 

 
ThemajorityisGoodfacilities43.86%. 



4.1.10PROMOTIONALMEDIAISINFLUENCING YOUTO BUYSMALLCAR: 
 

 
 
 

Particular Percentage Respondents 

BroadCasting 33.33 19 

Word ofmouth 19.30 11 

Productdemonstration 28.07 16 

Publication 15.79 09 

No answer 3.51 02 
 
 
 
 

 
 

 

INTERPRETATION: 

 
The tableandchartshowsthepromotionalmedia isinfluencingyou to buy 

small car is Broad casting is 33.33%, the word of mouth is 19.30%, the product demonstration 
is 28.07%, the publication is 15.79%, No answering is 3.51%. 

 
 
 

INFERENCE: 

 
Themajorityis Broadcastingis 33.33%. 



4.1.11SECONDCHOICEOF WHILEBUYINGSMALLCAR: 
 

 
 
 

Cars Percentage Respondents 

Ford 38.60 22 

Hyundai 29.82 17 

Tat 14.02 08 

Volkswagen 15.79 09 

No answer 1.75 01 
 
 
 
 

 
 

INTERPRETATION: 

 
The table and chart shows the second choice of while buying small car, 

the Ford is38.60%,the hyundaiis29.82%,the tata is14.02,the Volkswagen is 15.79%,Not 
answering is 1.75%. 

 
 
 

INFERENCE: 

 
ThemajorityisFord38.60%,. 



4.1.2 FAVOURITEDESIGNOFSMALLCAR: 
 

 
 
 

Car Percentage Respondents 

Alto 14.04 08 

A star 10.53 06 

Ritz 7.02 04 

Swift 52.63 30 

Others 12.28 07 

Noanswers 3.51 02 
 
 
 
 

 

 

INTERPRETATION: 

 
The table and chart shows the favourite design of small cars, the Alto is 

14.04%,the Astar is10.53%,the Ritzis7.02%,theSwiftis52.63%,the other carsis 12.28%, not 
answering is 3.51%. 

 
 

INFERENCE: 

 
Themajorityis Swift car52.63%. 



4.1.13CHANGESINSMALL CAR: 
 

 
 
 
 

Particular Percentage Respondents 

Yes 64.91 37 

No 31.58 18 

NoAnswers 3.51 02 

 
 
 
 

 
 

INTERPRETATION: 

 
The table and chart shows the changes insmall car, the people‟s of yes is 

64.91%, the people‟s of No is 31.58%, not answering is 3.51%. 

 
 
 
 

INFERENCE: 

 
Themajorityis Yes 64.91%. 



4.1.14SATISFIEDABOUT THEPRICEOFSMALLCARCOMPARINGWITHOTHERS: 
 

 
 
 
 

Particular Percentage Respondents 

Highlysatisfied 24.56 14 

Satisfied 38.60 22 

Neutral 28.07 16 

Dissatisfied 1.75 01 

Highlydissatisfied 3.51 02 

No answer 3.51 02 
 
 
 
 

 

 

INTERPRETATION: 

 
The table and chart shows the, satisfied about the price of small car 

comparing withothers,the highlysatisfiedis224.56%,the satisfiedis38.60%,the Neutral 28.07%, 
the dissatisfied is 1.75, the highly dissatisfied is 3.51, the no answer is 3.51%. 

 
 

INFERENCE: 

 
Themajorityissatisfied38.60%. 



4.1.15OPNIONIFTHEYAREGIVINGDIESELOPTIONFORWAGNORALTOASTAR AND ZEN 
 

ESTILO : 
 
 
 

Particular Percentage Respondents 

Will besuccessful 70.18 40 

Will befailure 26.32 15 

No Answer 3.51 02 

 
 
 
 

 
 

 

INTERPRETATION: 

 
The tableandchartshowstheopinioniftheyare givingdieseloption for 

WAGNOR, Alto, A star, amd Zen Estilo, the successful is 70.18%, the failure is 26.32%, No 
answer 3.51%. 

 
 
 

INFERENCE: 

 
Themajorityis successful70.18%. 



4.1.16SMALL CARSEGMENTWILLIMPROVESALE: 
 

 
 
 
 

Particular Percentage Respondents 

Yes 85.96 49 

No 12.28 07 

No answer 1.75 01 

 
 
 
 

 
 

 

INTERPRETATION: 

 
The tableandchart showsthesmallcarsegment willimprove sale, the yes is 

85.96%, the no is 12.28%, not answering is 1.75%. 

 
 
 

INFERENCE: 

 
Themajorityis Yes 85.96%. 



4.1.17DEMANDFOR AMODELINSMALLCAR: 
 

 
 
 

Particular Percentage Respondents 

Yes 66.67 38 

No 31.58 18 

No answer 1.75 01 
 
 
 
 
 

 
 
 
 

INTERPRETATION: 

 
The tableandchart showsthedemand for amodelsmallcar, theyes is 

66.67%, the no is 31.58%, the not answering is 1.75%. 

 
 

INFERENCE: 

 
Themajorityis Yes 66.67%. 



4.1.18WHICHBRANDOFAREYOUUSINGCURRENTLY: 
 

 
 
 

Particular Percentage Respondents 

Alto 10.53 06 

ZenEstilo 21.05 12 

Swift 52.63 30 

WragonR 7.02 04 

No answer 8.77 05 
 
 
 
 
 

 

 
 
 
 

INTERPRETATION: 

 
The tableandchart showsthewhichbrand of are youusingcurrently, the Alto 

is 10.53%, the Zen Estilo is 21.05%, the swift is 52.63%, the WragonR is 7.02%, the not 
answering is 8.77%. 

 
 

INFERENCE: 

 
Themajorityis Swift 52.63%. 



 

CHAPTER5 FINDINGSANDSUGGESTIONS 

 
 FINDINGS: 

 

 Themajorityof agerespondentsis(15-25)agebetweenis(87.72%).

 Themajorityofgenderrespondentsismale(71.93%).

 Themajorityofunmarriedrespondentsis (92.98%).

 Themajorityof educationrespondentsisUG (73.67%).

 Themajorityof occupationis 48respondentsinStudents.

 Themajorityof favouritesmallsize carmodelisswift(61.40%).

 Themajorityof(33.33%)ofrespondentsarelikelyinblackcolourcar.

 Themajorityof (49.12%)ofrespondentslikely features.

 The majority offirst preference tobuyingsmallcarisgood facilities(43.86%) 

respondents.

 The majority ofpromotional mediaisinfluencingyoutobuysmallcarisBroad casting 

(33.33%) respondents.

 The majorityof secondchoice of whilebuyingsmall carisFord(38.60%)respondents.

 Themajorityoffavouritedesignofsmall caris swift(52.63%)respondents.

 Themajorityof changesinsmallcarrespondentsisYes (64.91%).

 The majority ofsatisfiedabout the priceofsmallcarcomparing withothers is satisfied 

(38.60%) respondents.

 The majorityofopinioniftheyareyougivingdieseloption forWAGNOR,Alto,Zen Estilo, 

is successful of (70.18%) respondents.

 Themajorityofsmallcarsegmentwill improvesaleisYes (85.96%)respondents.

 Themajorityof demandforamodelinsmall carisYes (66.67%)respondents.

 The majorityofwhichbrandof areyouusing currentlySwift is(52.63%)respondents.



 

 SUGGESTIONS: 

 
 

 Moreattractiveadvertisementhastoprovidethroughvariousadvertisementmedia.

 The respondents are incurring high maintenance and ithastobe considered bythe 

small sized car model company.

 Respondents are alsofacing problems inmileageandperformance. Sothisanother 

suggestion to the manufacturer is to take on additional care.

 
 
 

 CONCLUSION: 

The smallsizedcar modelsare fast andmovingbrand. Nowadaydemand for the cars by 

customer shows increasing trend, at the same time they expected easy handling, safety 

and performance etc Which makes the advanced technologies and adopt new model. 
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APPENDIX–1 
 

 

QUESTIONAIRE: 

 
 

1.Name(optional) :   

2.Age. :1)15-25. 2)16-25.3)26-35. 

4)36-45. 5) 46-55. 6) Above55 

3. Gender :1)Male.2)Female.3)prefernotsay 

4. MartialStatus. :1)Married. 2) Unmarried 

5. Education. :1) SSLC2)HSC3)UG4)PG 

6. Occupation : 1)Student2)GovernmentEmployee 

3)PrivateEmployee 4)Self Employee 

 
7. Whichisyourfavouritesmall sizecar? 

A. Alto 

B. ZenEstilo 

C. Swift 

D. WragonR 

 
 

8. Whichparticularbrandof areyouusingcurrently? 

A. Alto 

B. ZenEstilo 

C. Swift 

D. WragonR 

 
 

9. Why youaregivingfirstpreferencetowhilebuying smallcar? 

A. Goodfacilities 

B. Quality service 

C. Price 

D. Gooddesigns 



 

10. Which promotionalmediais influencingyou tobuy Smallcars? 

A. Broadcasting 

B. Wordofmouth 

C. Productdemonstration 

D. Publication 

 
 

11. Which companyisyoursecondchoice Whilebuying smallcar? 

A. Ford 

B. Hyundai 

C. Tata 

D. Volkswagen 

12. Reasonforyourchoice? 

A. Brandname 

B. Features 

C. Price 

D. Mileage 

 
 

13. Whichisyourfavouritedesignofsmall car? 

A. Alto 

B. Astar 

C. Ritz 

D. Swift 

 
 

14. Whichisyourfavouritecolourin car? 

A. White 

B. Black 

C. Red 

D. Blue 

E. Others 



 

15. Do you wantchangesinsmallcar? 

A. Yes 

B. No 

 
 

16. Areyou satisfiedaboutthepriceofsmall carcomparingWithothers? 

A. Highlysatisfied 

B. Satisfied 

C. Neutral 

D. Dissatisfied 

E. Highlydissatisfied 

 
 

17. Whatisyouropinioniftheyare givingdieseloptionfor WAGNOR,ALTO,ASTAR, ZEN 

ESTILO? 

A. Willbe successful 

B. Willbe failure 

 
 

18. Doyoufeelthat theintroduction ofmore modelswithinthesmallcarsegment will 

Improve sale? 

A. Yes 

B. No 

 
 

19. Doyoufeelthattherewillbe demandforamodelwhichisin thesmallcar? 

A. Yes 

B. No 

 
 

20. Giveyoursuggestionsforimproveourincentives methodsof motivatingemployee? 
 
 


