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SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY OF BUSINESS ADMINISTRATION 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY 

R E G U L A T I O N S  –  2 0 1 5  

CHOICE BASED CREDIT SYSTEM 

Effective from the academic year 201 5-2016 and applicable to the students admitted to the Degree of Master of 
Business Administration. (Six Semesters) 

1. NOMENCLATURE 

 

• Programme 

• Course 

• Batch 

Refers to the Master of Business Administration Stream that a student has 
chosen for study. 

Refers to the courses (Subjects) that a student would have to undergo during 
the study in the Institution. 

Refers to the Starting and Completion year of a Programme of study. Eg. 
Batch of 2015 -2018 refers to students belonging to a 3 year Degree 
programme admitted in 2015 and completing in 2018. 

Each Programme and Department of the Institution is grouped under various   
Faculty. Eg. Faculty of Business Administration consists of Departments of 
Commerce and Management Studies. 

Refers to the Head of a Group of Departments under which various UG and 
PG Programmes are offered. 

Refers to the Head of a Department (HoD) offering various UG and PG 
programmes. He/She will be the Head of all staff members and Students 
belonging to the Department 

 

 

2. STRUCTURE OF PROGRAMME 

2.1 Every Programme will have a curriculum with syllabi consisting of courses such as: 

(i) Foundation courses 

(ii) Core courses belonging to the Major Programme of study. 

(iii) Electives offered by the Faculty and the Department related to the Major programme of study. 

(iv) Project Work 

2.2 Each semester curriculum shall normally have a blend of lecture course not exceeding 6 2.3 

Each course is normally assigned certain number of credits as follows: 

 Lecture Hours (Theory) : credit per lecture hour per week, 1 credit per tutorial hour per week. 

 Project Work : 1 credit for 2 hours of project work per week 
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2.4 The medium of instruction, examinations and project report will be in English Language throughout the 
Programme 

2.5 For the award of the degree, a student has to earn the total number of credits as specified in the curriculum 
of the relevant branch of study. 

3.  DURATION OF THE PROGRAMME 

A student is normally expected to complete the M.B.A Programme in 6 semesters but in any case not more than 
10 consecutive semesters from the time of commencement of the course. The Head of the Department shall 
ensure that every teacher imparts instruction as per the number of hours specified in the syllabus and that the 
teacher teaches the full content of the specified syllabus for the course being taught. 

4.  REQUIREMENTS FOR COMPLETION OF A SEMESTER 

A candidate who has fulfilled the following conditions shall be deemed to have satisfied the requirement for 
completion of a semester. 

4.1 He/She secures not less than 90% of overall attendance in that semester. 

4.2 Candidates who do not have the requisite attendance for the semester will not be permitted to write the 
semester Examinations. 

5.  FACULTY HEAD 

Each Faculty is headed by a Faculty Head which comprises of many Departments and Courses offered by them. 
The Faculty Head is responsible for all activities taking place inside the Faculty in coordination with all 
Department Heads and all staff members belonging to the faculty. The Faculty Head will be appointed by the 
Institution on rotational basis. The Faculty Head shall act as a linkage between the HoD’s, faculty members and 
the students. The Faculty Head makes a review of all the academic activities of Staff, Students and Research on 
a regular time interval and takes steps to improve the morale of all staff and students. 

6.  HEAD OF THE DEPARTMENT 

Each Department offering various UG and PG programmes is headed by a Head (HoD). The HoD is responsible 
for allotting courses to each staff member uniformly in consultation with other HoD’s and Faculty Heads. The 
HoD is responsible for streamlined teaching of courses to students, improvement and Assessment of Teaching 
Quality within the Department on a continuous basis, Assessment of staff members, transparent conduct of 
Continuous Assessment Examinations, Interacting with Parents, ensuring that all academic and non academic 
activities of staff and students are monitored and steps taken for their improvement. 

7.  BATCH COORDINATOR 

The Head of the Department shall appoint a Batch coordinator for each batch of students admitted in to a 
programme, throughout their period of study. The Batch coordinator shall act as a linkage between the HoD, 
faculty members and the students. The Batch coordinator gets information about the Syllabus coverage by the 
staff members, problems faced by the students academically and otherwise, attendance and progress of the 
students from the respective Class Counselors. The Batch Coordinator also informs the students of the 
academic schedule including the dates of assessments and syllabus coverage for each assessment, weightage 
for each assessment, their Continuous assessment Marks and attendance % details before the commencement 
of End Semester examinations. 
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8. CLASS COUNSELOR 

There shall be a class counselor for each class. The class counselor will be one among the teachers of the 
Department. He / She will be appointed by the HoD of the department concerned. The responsibilities for the 
class Counselor shall be: 

 To act as the channel of communication between the HoD, Faculty Head, Batch Coordinator, Course 
Coordinator, staff and students of the respective class. 

 To collect and maintain various statistical details of students. 

 To help the Batch Coordinator in planning and conduct of the Classes. 

 To monitor the academic performance of the students including attendance and to inform the Batch 
Coordinator. 

 To take care of the students’ welfare activities like industrial visits, Seminars, awards etc. 

9. COURSE COORDINATOR FOR EACH COURSE 

 Each theory course offered to more than one class or branch or group of branches, shall have a “Course 
coordinator” comprising all the teachers teaching the course, with one of the senior staff amongst them 
normally nominated as course coordinator, by the faculty head in consultation with the respective HoD’s. 

 The “Course Coordinator” shall meet the teachers handling the course, as often as possible and ensure a 
Common Teaching Methodology is followed for the course, Study materials are prepared by the staff 
members and communicated to the students periodically, involving students in course based projects and 
assignments, common question paper for continuous assessment tests, uniform evaluation of continuous 
assessments Answer sheets by arriving at a common scheme of evaluation. 

 The Course coordinator is responsible for evaluating the Performance of the students in the Continuous 
Assessments and End Semester exams and analyse them to find suitable methodologies for improvement 
in the performance. This analysis should be submitted to the HoD and Faculty Head for suitable action. 

10. EXAMINATIONS 

The end semester examinations shall normally be conducted between October and December during the odd 
semesters and between March and May in the even semesters. The maximum marks for each theory and 
practical course (including the project work and Viva Voce examination in the final Semester) shall be 100 with 
the following breakup. 

(i) Theory Courses 

Continuous Assessment 

End Semester Exams           

(ii) For Practical courses 

Continuous Assessment 

End Semester Exams 

  : 50 Marks  

:50 Marks 

: 50 Marks     
: 50 Marks  

11. CONTINUOUS ASSESSMENT EXAMS 

a. Theory courses 

• There will be a Model Exam for each Theory course for a Maximum of 50 Marks. The total marks secured 
in the Model Exams out of 100, will be converted to 45 Marks. The % of attendance secured by the 
candidate in a course in a semester will carry a weightage of 5 Marks, which will be added to the 
Continuous Assessment Marks for each course. 
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 The Continuous assessment marks obtained by the candidate in the first appearance shall be retained 
and considered valid for all subsequent attempts, till the candidate secures a pass. 

b. Practical courses 

 For Practical Courses, the student will be evaluated on a continuous basis for 25 Marks (which will 
include performing all experiments, submitting Observation and Record Note Book in scheduled Format 
and Time), 20 Marks for Model Exam at the end of the semester, 5 Marks for Attendance in the course. 

 For Practical courses, if a student has been absent for some Practical Classes or has performed poorly, 
then the student will have to get permission from the Lab incharge and batch coordinator to do the 
experiments, so that he meets all the requirements for the course and thereby allowed to appear for 
Model and End Semester Exams. 

 If a student has not done all the experiments assigned for that Lab, before the scheduled date or has 
attendance percentage less than 90%, the student will not be allowed to appear for the Model and end 
semester Practical Exam. Such students will have to redo the course again by doing all the experiments 
in the next semester when the course is offered. 

12. ELECTIVE COURSES 

Every student has the option of choosing Six elective courses during the period of study. The student also has 
the choice of selecting the electives, from electives offered by Departments within the faculty in that semester or 
from electives offered by other faculty. 

13. FINAL YEAR PROJECT WORK 

• Project work is to be undergone by each student in the final year. The Project work has been divided in to two 
Phases (Phase 1 and 2). Project work will have to be decided by the end of Fourth Semester. Project work 
is to be done by individual student. Phase 1 is to be done in the Pre-final Semester and Phase 2 during the 
Final Semester. 

• For Project work, Assessment is done on a continuous basis by 3 Reviews for 50 Marks and Final Viva voce 
carries 50 Marks. 

There shall be three Project Reviews (Conducted during the Pre-final semester and Final Semester) to be 
conducted by a review committee. The student shall make presentation on the progress made, before the 
committee. The Head of the Department shall constitute the review committee for each branch in 
consultation with Faculty Head. . The members of the review committee will evaluate the progress of the 
Project and award marks. 

 
PROJECT REVIEWS FINAL PROJECT 

VIVA VOCE 1 2 3 

Max. Marks 5 15 30 50 
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 The total marks obtained in the three reviews, rounded to the nearest integer is the Continuous 
Assessment marks out of 50. There shall be a viva-voce examination for Semester Examination conducted 
by one internal examiner, one external examiner and the supervisor concerned. 

 A student is expected to attend all the Project Reviews conducted by the Institution on the scheduled 
dates. It is mandatory for every student to attend the Reviews, even if they are working on a project in a 
industry based outside Chennai city. It is their duty to inform the organization about the project reviews and 
its importance, and get permission to attend the same. If a student does not attend any of the Project 
Reviews, he / she shall not be allowed for the successive reviews and thereby not allowed to appear for the 
Final viva voce. 

 The student is expected to submit his findings from the Project work in the form of a paper , to be published 
in a International Journal which is Scopus Indexed. This is a minimum requirement for a PG student to 
appear for final Viva voce Examination. 

 The final Project viva-voce examination shall carry 50 Marks. Marks are awarded to each student of the 
project group based on the individual performance in the viva-voce examination. The external examiner 
shall be appointed by the Controller of Examinations. The Internal and External Examiner will evaluate the 
Project for 20 Marks each. The project report shall carry a maximum of 10 marks. 

 The candidate is expected to submit the project report as per the guidelines of the Institution on or before 
the last day of submission. If a candidate fails to submit the project report on or before the specified 
deadline, he / she can be granted an extension of time up to a maximum limit of 5 days for the submission 
of project work, by the Head of the Department. 

 If he / she fails to submit the project report, even beyond the extended time, then he / she is deemed to 
have failed in the Project Work and shall register for the same in the subsequent semester and re-do the 
project after obtaining permission from the Hod and Faculty Head. 

14. PASSING REQUIRMENTS 

• A candidate should secure not less than 50% of total marks prescribed for the courses, subject to securing a 
minimum of 30% marks out of Max. Mark in End Semester Exams. Then he / she shall be declared to have 
passed in the Examination. 

 If a candidate fails to secure a pass in a particular course, it is mandatory that he / she shall register and 
reappear for the examination in that course during the next semester when examination is conducted in 
that course. It is mandatory that he / she should continue to register and reappear for the examination till 
he / she secures a pass. 

15. AWARD OF GRADES 

All assessments of a course will be done on absolute marks basis. However, for the purpose of reporting the 
performance of a candidate, letter grades, each carrying certain number of points, will be awarded as per the 
range of total marks (out of 100) obtained by the candidate in each course as detailed below: 



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY OF BUSINESS ADMINISTRATION 

MBA Part Time vi REGULATIONS 2015 

RANGE OF MARKS FOR GRADES 

Range of Marks Grade Grade Points (GP) 

90-100 A++ 10 

80-89 A+ 9 

70-79 B++ 8 

60-69 B+ 7 

50-59 C 6 

00-49 (Reappear) RA 0 

ABSENT AAA 0 

Withdrawal W 0 

Authorised Break of Study ABS 0  

CUMULATIVE GRADE POINT AVERAGE CALCULATION 
The CGPA calculation on a 10 Point scale is used to describe the overall performance of a student in all courses 

from first semester to the last semester. RA, AAA and W grades will be excluded for calculating GPA and CGPA. 
                                                            ΣiCiGPi 
                                                 CGPA = 
                                                               ΣiCi 
 
  

where  Ci  –  Credits for the course 
GPi – Grade Point for the course 

Σi  –  Sum of all courses successfully cleared during all the semesters 

Final Degree is awarded based on the following: 

CGPA ≥ 9.0 – First Class - Exemplary 
CGPA ≥ 7.50  < 9.00      – First Class with Distinction 
CGPA ≥ 6.00  <  7.50     – First Class 

CGPA ≥ 5.00  <  6.00     – Second Class 

Minimum requirements for award of Degree, a student should have obtained a minimum of 5.0 CGPA. 

16. GRADE SHEET 

After revaluation results are declared, Grade Sheets will be issued to each student which will contain the 
following details: 

 Name of the Candidate with Date of Birth and Photograph. 

 The programme and degree in which the candidate has studied 

 The list of courses enrolled during the semester and the grade secured 

 The Grade Point Average (GPA) for the semester. 

17. ELIGIBILITY FOR THE AWARD OF DEGREE 

A student shall be declared to be eligible for the award of the M.B.A degree, provided the student has 
successfully completed all the requirements of the programme, and has passed all the prescribed examinations 
in all the 6 semesters within the maximum period specified in clause 3. 
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i) Successfully gained the required number of total credits as specified in the curriculum corresponding to 
his/her programme within the stipulated time. 

ii) Successfully completed the programme requirements and has passed all the courses prescribed in all the 
semesters within a maximum period of 3 years reckoned from the commencement of the first semester to 
which the candidate was admitted. 

iii) Successfully completed any additional courses prescribed by the Institution. 

iv) No disciplinary action pending against the student. 

v) The award of Degree must have been approved by the Board of Management of the Institution. 

18. CLASSIFICATION OF THE DEGREE AWARDED 

1.  A candidate who qualifies for the award of the Degree having passed the examination in all the courses of 
all the SIX semesters in his/her first appearance within a maximum of 6 consecutive semesters, securing a 
overall CGPA of not less than 9.0 (Calculated from 1st semester) shall be declared to have passed the 
examination in First Class - EXEMPLARY. Authorized Break of Study vide clause 20, will be considered as 
an Appearance for Examinations, for award of First Class – Exemplary. Withdrawal from a course shall not 
be considered as an appearance for deciding the eligibility of a candidate for First Class – Exemplary 

2.  A candidate who qualifies for the award of the Degree having passed the examination in all the courses of 
all the SIX semesters in his/her first appearance within a maximum of 6 consecutive semesters, securing a 
overall CGPA of not less than 7.5 (Calculated from 1st semester) shall be declared to have passed the 
examination in First Class with Distinction. Authorized Break of Study vide Clause 20, will be considered as 
an Appearance for Examinations, for award of First Class with Distinction. Withdrawal shall not be 
considered as an appearance for deciding the eligibility of a candidate for First Class with Distinction. 

3.  A candidate who qualifies for the award of the Degree having passed the examination in all the courses of 
all the 6 semesters within a maximum period of 6 consecutive semesters after his/her commencement of 
study securing a overall CGPA of not less than 6.0 (Calculated from 1st semester), shall be declared to 
have passed the examination in First Class. Authorized break of study vide Clause 20(if availed of) or 
prevention from writing End semester examination due to lack of attendance will not be considered as 
Appearance in Examinations. For award of First class, the extra number of semesters than can be provided 
(in addition to four years for Normal M.B.A will be equal to the Number of semesters availed for Authorized 
Break of Study or Lack of Attendance. Withdrawal shall not be considered as an appearance for deciding 
the eligibility of a candidate for First Class. 

4.  All other candidates who qualify for the award of the Degree having passed the examination in all the 
courses of all the SIX semesters within a maximum period of 10 consecutive semesters, after his/her 
commencement of study securing a overall CGPA of not less than 5.0, (Calculated from 1st semester) shall 
be declared to have passed the examination in Second Class. 

5.  A candidate who is absent in semester examination in a course/project work after having registered for the 
same, shall be considered to have appeared in that examination for the purpose of classification. 

6.  A candidate can apply for revaluation of his/her semester examination answer paper in a theory course, 
immediately after the declaration of results, on payment of a prescribed fee along with prescribed 
application to the Controller of Examinations through the Head of Department. The Controller of 
Examination will arrange for the revaluation and the result will be intimated to the candidate concerned 
through the Head of the Department. Revaluation is not permitted for practical courses and for project 
work. 
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19. WITHDRAWAL FROM EXAMINATIONS: 

• A candidate may, for valid reasons, (medically unfit / unexpected family situations) be granted permission to 
withdraw from appearing for the examination in any course or courses in any one of the semester 
examination during the entire duration of the degree programme. 

 Withdrawal application shall be valid only if the candidate is otherwise normally eligible (if he/she satisfies 
Attendance requirements and should not be involved in Disciplinary issues or Malpractice in Exams) to write 
the examination and if it is made within FIVE days before the commencement of the examination in that 
course or courses and also recommended by the Faculty Head through HoD. 

 Notwithstanding the requirement of mandatory FIVE days notice, applications for withdrawal for special 
cases under extraordinary conditions will be considered based on the merit of the case. 

 Withdrawal shall not be considered as an appearance for deciding the eligibility of a candidate for First 
Class – Exemplary, First Class with Distinction and First Class. 

 Withdrawal is NOT permitted for arrears examinations of the previous semesters. 

20. AUTHORISED BREAK OF STUDY: 

 This shall be granted by the Management, only once during the full duration of study, for valid reasons for a 
maximum of one year during the entire period of study of the degree programme. 

 A candidate is normally not permitted to temporarily break the period of study. However, if a candidate 
would like to discontinue the programme temporarily in the middle of duration of study for valid reasons 
(such as accident or hospitalization due to prolonged ill health), he / she shall apply through the Faculty 
Head in advance (Not later than the Reopening day of that semester) through the Head of the Department 
stating the reasons. He /She should also mention clearly, the Joining date and Semester for Continuation of 
Studies after completion of break of Study. In such cases, he/she will attend classes along with the Junior 
Batches. A student who availed break of study has to rejoin only in the same semester from where he left. 

 The authorized break of study will not be counted towards the duration specified for passing all the courses 
for the purpose of classification only for First Class. 

 The total period for completion of the programme shall not exceed more than 12 consecutive semesters 
from the time of commencement of the course (not more than 10 semesters for those who join 3rd semester 
under Lateral entry system) irrespective of the period of break of study in order that he / she may be eligible 
for the award of the degree 

 If any student is not allowed to appear for Examinations for not satisfying Academic requirements and 
Disciplinary reasons, (Except due to Lack of Attendance), the period spent in that semester shall NOT be 
considered as permitted ‘Break of Study’ and is NOT applicable for Authorised Break of Study. 

 In extraordinary situations, a candidate may apply for additional break of study not exceeding another one 
year by paying prescribed fee for break of study. Such extended break of study shall be counted for the 
purpose of classification of First Class Degree. 

 If the candidate has not reported back to the department, even after the extended Break of Study, the name 
of the candidate shall be deleted permanently from the Institution enrollment. Such candidates are not 
entitled to seek readmission under any circumstances. 



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY OF BUSINESS ADMINISTRATION 

MBA Part Time ix REGULATIONS 2015 

21. NON CREDIT COURSES 

Every student has the opportunity to enroll in any of the following Non Credit Courses, during the programme. 
The student will have to register for the courses with the respective coordinator before the end of First Semester. 

 National Cadet Corps (NCC) 

 National Service Scheme (NSS) 

 Youth Red Cross (YRC) 

 SPORTS CONTRIBUTION: The student is involved in any sport and represents the Institution in 
Tournaments. 

 PROFESSIONAL CLUBS: Any student can also involve in any of the Professional Clubs available in the 
Institution and contribute towards that. 

The above contribution should be completed by the end of Third Semester as per the requirements. The 
Contribution and the Performance of the candidate, will be Printed in the Final Semester Grade sheet and 
Consolidate Grade Sheet under the Category “NON CREDIT COURSES” indicated as SATISFACTORY or NOT 
SATISFACTORY. 

22. OPPORTUNITY TO GAIN EXPOSURE OUTSIDE THE INSTITUTION: 

 This is facilitated by the “Centre for Academic Partnerships” of Sathyabama Institute of Science and 
Technology consisting of a team of experienced faculty members involved in forging Partnerships with 
Leading Universities, Educational Institutions, Industrial and Research establishments in India and Abroad. 

 A student can be selected, to get Professional Exposure in his/her area of Expertise in any Reputed 
Research Organization or Educational Institution of repute or any Universities in India and abroad. 

 This is possible only with the List of Research Organizations, Educational Institutions in India and abroad 
approved by Sathyabama Institute of Science and Technology. 

 A student should have got a minimum of 6 CGPA without outstanding arrears at the time of applying and at 
the time of undergoing such courses outside, to avail this facility. 

 The student can have the option of spending not more than three to Six months in the Final year of his/her 
Degree. During this period, the student can do his/her Project work or register for courses which will be 
approved by the Centre for Academic Partnerships (CAP), under the Guidance of a Project Supervisor who 
is employed in the Organization and Co-guided by a staff member from our Institution. 

 Applications for the above should be submitted by the students to the Centre for Academic Partnerships 
(CAP), in the required format, with complete details of Institution, Courses and Equivalence Details and 
approved by the Faculty Head. 

 The Centre will go through the applications and select the students based on their Academic Performance 
and enthusiasm to undergo such courses. This will be communicated to the Universities concerned by the 
Centre. 

 The performance of the student in the courses, registered in that Institute or University will be 
communicated officially to Centre for Academic Partnerships (CAP). 

 The students who undergo training outside the Institution (either in India or Abroad) is expected to abide by 
all Rules and Regulations to be followed as per Indian and the respective Country Laws, and also should 
take care of Financial, Travel and Accommodation expenses. 
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23. DISCIPLINE 

Every student is required to observe disciplined and decorous behaviour both inside and outside the Institution 
and not to indulge in any activity which will tend to bring down the prestige of the Institution. If a student indulges 
in malpractice in any of the theory / practical examination, continuous assessment examinations he/she shall be 
liable for punitive action as prescribed by the Institution from time to time. 

24. REVISION OF REGULATIONS AND CURRICULUM 

The Institution may from time to time revise, amend or change the regulations, scheme of examinations and 
syllabi if found necessary. 
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P R O G R A M M E :  M B A  

C O R E  S T R E A M  

C U R R I C U L U M  

Sl. No. COURSE CODE 

SEMESTER 1 

COURSE TITLE L T P 
 

C PAGE No. 

THEORY 

SBA5101 Management Concepts 3 1 0 

 

4   1 1 

2 SBA5102 Financial and Management Accounting 3 1 0  4   2 

3 SBA5103 Managerial Economics 3 0 0  3 3 

4 SBA5104 Legal Systems in Business 3 1 0  4 4 

5 SBA5105 Entrepreneurial Development 3 0 0  3 5 

   TOTAL CREDITS 1 8  

Sl. No. COURSE CODE 

SEMESTER 2 

COURSE TITLE 

 

 
C PAGE No. L T P 

 
THEORY 

SCA5116 Computer Languages for Management 3 1 0 

 

4 6 1 

2 SBA5106 Production and Materials Management 3 0 0  3 7 

3 SBA5107 Human Resource Management 3 0 0  3 8 

4 SBA5108 Marketing Management 3 0 0  3 9 

   TOTAL CREDITS 1 3  

Sl. No. COURSE CODE 

SEMESTER 3 

COURSE TITLE 

 

 
C PAGE No. L T P 

THEORY 

SBA5109 Financial Management 3 0 0 

 

3 10 1 

2 SBA5201 Research Methodology and Techniques 3 1 0  4 11 

ELECTIVES 
 

Elective 1 3 0 0 

 

3 

 
3 

4  Elective 2 3 0 0  3   

TOTAL CREDITS 1 3 L - 

LECTURE HOURS, T – TUTORIAL HOURS, P – PRACTICAL HOURS, C – CREDITS 
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Sl. No. COURSE CODE 

SEMESTER 4 

COURSE TITLE L T P C PAGE No. 

THEORY 

    1   SBA5202 Applied Operations Research 3 1 0 4 12 

2 SBA5203 Business Policy and Strategic Management 3 0 0 3 13 

ELECTIVES 
 

Elective 1 3 0 0 3 

 

3 

4  Elective 2 3 0 0 3  

   TOTAL CREDITS 1 3  

Sl. No. COURSE CODE 

SEMESTER 5 

COURSE TITLE 

  

C PAGE No. L T P  

THEORY 

SCA5209 Management Information Systems 3 0 0 

 

3 14 1 

2 SBA5204 International Business Management 3 1 0  4 15 

ELECTIVES 
 

Elective 1 3 0 0 

 

3 

 

3 

4  Elective 2 3 0 0  3  

   TOTAL CREDITS 1 3  

Sl. No. COURSE CODE 

SEMESTER 6 

COURSE TITLE 

 

 

C PAGE No. L T P 

 S41 PROJ PROJECT 0 0 30  15 58  

TOTAL CREDITS 1 5  

TOTAL CREDIT FOR THE PROGRAMME 85 
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P R O G R A M M E :  M B A  

S P E C I A L I Z A T I O N  S T R E A M  

C U R R I C U L U M  

Sl. No. COURSE CODE 

SEMESTER 1 

COURSE TITLE L T P 
 

C PAGE No. 

THEORY 

1 SBA5101 Management Concepts 3 1 0 

 

4   1 

2 SBA5102 Financial and Management Accounting 3 1 0  4 2 

3 SBA5103 Managerial Economics 3 0 0  3 3 

4 SBA5104 Legal Systems in Business 3 1 0  4 4 

5 SBA5105 Entrepreneurial Development 3 0 0  3 5 

   TOTAL CREDITS 1 8  

Sl. No. COURSE CODE 

SEMESTER 2 

COURSE TITLE 

 

C PAGE No. L T P  

THEORY 

1 SCA5116 Computer Languages for Management 3 1 0 

 

4 6 

2 SBA5106 Production and Materials Management 3 0 0  3 7 

3 SBA5107 Human Resource Management 3 0 0  3 8 

4 SBA5108 Marketing Management 3 0 0  3 9 

   TOTAL REDITS  1 3   

Sl. No. COURSE CODE 

SEMESTER 3 

COURSE TITLE 

 

P 
 

C PAGE No. L T 

THEORY 

SBA5109 Financial Management 3 0 0 

 

3 10 1 

2 SBA5201 Research Methodology and Techniques 3 1 0  4 11 

ELECTIVES 
 

One Elective from Stream1 : Level II - Term III 3 0 0 

 

3 

 

3 

4  One Elective from Stream 2 : Level II – Term III 3 0 0  3   

TOTAL CREDITS 1 3 

L – LECTURE HOURS: T – TUTORIAL HOURS: P – PRACTICAL HOURS: C – CREDITS 
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Sl. No. COURSE CODE 

SEMESTER 4 

COURSE TITLE L T P C PAGE No. 

THEORY 

1 
SBA5202 Applied Operations Research 3 

1 
0 4 

12 

2 SBA5203 Business Policy and Strategic Management 3 0 0 3 13 

ELECTIVES 
 

One Elective from Stream 1 : Level II - Term IV 3 0 0 3 

 

3 

4  One Elective from Stream 2 : Level II – Term IV 3 0 0 3  

   TOTAL CREDITS 1 3  

Sl. No. COURSE CODE 

SEMESTER 5 

COURSE TITLE 

 

C PAGE No. L T P 

THEORY 

SCA5209 Management Information Systems 3 0 0 3 14 1 

2 SBA5204 International Business Management 3 1 0 4 15 

ELECTIVES 
 

One Elective from Stream 1 : Level III - Term V 3 0 0 3 

 
3 

4  One Elective from Stream 2 : Level III – Term V 3 0 0 3   

TOTAL CREDITS 1 3 

SEMESTER 6 

Sl. No. COURSE CODE COURSE TITLE L T P C PAGE No. 

PROJECT 0 0 30 15 58 

TOTAL CREDITS 1 5 

TOTAL CREDIT FOR THE COURSE 85 

LIST OF SPECIALIZATION AND SUBJECTS 

FINANCE 

Sl. No. COURSE CODE COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5601 Micro Finance II III 16 

2 SBA5602 Security Analysis and Portfolio Management II III 17 

3  
SBA5603 

Advanced Financial Management II IV 18 

4 SBA5604 Risk & Derivatives Management II IV 19 

5 SBA5605 Merchant Banking III V 20 

6 SBA5606 Banking and Insurance III V 21 
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Sl. No. COURSE CODE 

MARKETING 

COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5607 Services Marketing II III 22 

2 SBA5608 Advertising Management and Sales Promotion II III 23 

3 SBA5609 Brand Management & Retail Marketing II IV 24 

4 SBA5610 Relationship Marketing II IV 25 

5 SBA5611 Industrial Marketing III V 26 

6 SBA5612 Rural Marketing III V 27 

Sl. No. COURSE CODE 

HUMAN RESOURCES 

COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5613 Human Capital Management II III 28 

2 SBA5614 Strategic Human Resource Management II III 29 

3 SBA5615 Human Resource Development II IV 30 

4 SBA5616 International Human Resource Management II IV 31 

5 SBA5617 Advanced Labour Legislations III V 32 

6 SBA5618 Industrial Labour Relations III V 33 

Sl. No. COURSE CODE 

OPERATIONS 

COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5619 Services and Operations Management II III 34 

2 SBA5620 Product Design II III 35 

3 SBA5621 Inventory Management II IV 36 

4 SBA5622 Logistics and Supply Chain Management II IV 37 

5 SBA5623 Total Quality Management III V 38 

6 SBA5624 Lean Management III V 39 

Sl. No. COURSE CODE 

HOSPITAL MANAGEMENT 

COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5625 Health Insurance II III 40 

2 SBA5626 Health Communication Planning and Management II III 41 

3 SBA5627 Managing Quality in Health Care II IV 42 

4 SBA5628 Health Care and Hospital Administration II IV 43 

5 SBA5629 Legal and Ethical Issues in Health Care III V 44 

6 SBA5630 Application of Information Technology in Health Care III V 45 

Sl. No. COURSE CODE 

ENTREPRENEURSHIP 

COURSE TITLE LEVEL TERM PAGE No. 

1 SBA5631 Entrepreneurship Theory and Practices II III 46 

2 SBA5632 Accounting and Finance for Entrepreneurs II III 47 
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3   SBA5633 Social Entrepreneurship II IV 48 

4   SBA5634 Project Management II IV 49 

5 SBA5635 Management of Business Innovation III V 50 

6 SBA5636 Business Plan Formulation 

SYSTEMS 

III V 51 

Sl. No. COURSE CODE COURSE TITLE LEVEL TERM PAGE No. 

1 SCA5624 IT for Management II III 52 

2 SCA5625 Enterprise Resource Planning II III 53 

3 SCA5626 E-Commerce II IV 54 

4 SCA5627 Data Base Management System II IV 55 

5 SCA5628 System Analysis and Design III V 56 

6 SCA5629 Software Engineering III V 57 
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  L T P Credits Total Marks 

SBA5101 MANAGEMENT CONCEPTS      

  3 1 0 4 100 
 

C O U R S E  O B J E C T I V E  

 To p r o v i d e  st r o ng  f o u n d a t i o n  of M a n a g e r i a l  c o n c e p t s  and to o f f e r  them an 
understanding of b e h a v i o r  of p e o p l e  as individuals, as Group. 

UNI T1 INTRODUCTION 12 Hrs. 
Management: Definition - Evolution of Management Studies –Nature, Functions - Levels 

and role of management - Basic Principles and Process of Management  - Management vs. 
Administration –Contribution of Taylor and Fayol to Management - Management styles - 
Qualities of good manager.  

UNIT 2 PLANNING & ORGANISING 12 Hrs. 
Planning: Concept and purpose - Planning Process - Management by Objectives (MBO). 

Organising: Concept and purpose of organising - Types of organisation structures- Line, Line & 
Staff, Functional, Project,Matrix, Virtual Organisation structures. Bases of Departmentation. 
Centralisation and Decentralisation of Authority. Staffing. Coordination.  

UNIT 3 DIRECTING & CONTROLLING 12 Hrs. 
Directing: Characteristics - Importance and Techniques of directing. Leadership: Theories 

- Styles. Communication: Process of Communication - Types – Barriers. Motivation: Theories of 
Motivation - Designing Motivating jobs - Techniques for motivation. Controlling: Importance of 
control - Essentials of control system - Process of control. Management By exception (MBE)  

UNIT 4 INDIVIDUAL BEHAVIOUR 12 Hrs. 
Organisational Behaviour: Introduction - Evolution of OB - Significance of the subject to 

the organization and to the manager. Difference in approach between Scientific Management 
and OB - Values and Attitudes. Managing Individual Behaviour: Personality: T heories - 
Determinants. Perception – Factors influencing perception - Process. Learning: Theories of 
learning. Job Satisfaction – Components – Significance - Influencing Factors. Stress 
Management – Causes and Coping Strategies. 

UNIT 5 GROUP BEHAVIOUR 12 Hrs. 
The Group: Need, Types. Group Dynamics – Group Behaviour and Group Decision Making – Techniques 

– Inter Group Relationships, Group Cohesiveness. Organisational Conflict – Causes, Types and 
Management of Conflict. Power and Politics. Organisational Chan ge – Need –Planned change 
process – Advantages and Disadvantages. Case study.  

TEXT / REFERENCE BOOKS 
1.  Gupta C.B,  Management Theory  and Pract ice,  14th Ed i t ion ,  Su l tan  Chand & Sons,  2009.  

2 .  Haro ld  Koontz,  Pr incip les o f  Management ,1s t  Edi t ion,  Tata McGraw Hi l l ,  2004.  

3 .  Khanka.S.S,  Organ isa t ional  Behav iour ,  6th Ed i t ion,  S.  Chand & Co,  2010.  

END SEMESTER EXAM QUESTION PAPER PATTERN 
Max. Marks : 100 Exam Duration : 3 Hrs. 
PART A : 6 Questions to be answered out of 8 Questions, each Question carrying 5 Marks with  

a minimum of one question from each unit.  30 Marks 
PART B : 5 Questions to be answered out of 6 Questions, each Question carrying 1 4 Marks 

with a minimum of one question from each unit.  70 Marks 
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SBA5102 FINANCIAL AND MANAGEMENT L T P Credits Total Marks 

 ACCOUNTING 3 1 0 4 100 
 

COURSE OBJECTIVE  

  To impar t  to s tudents  the sk i l l  requi red for  Financia l  and Management Account ing an 
Financia l  Analys is .  

UNIT 1  INTRODUCTION 12 Hrs.  

Management  Account ing  -  Meaning and purpose.  Financia l  account ing  -  Preparat ion  of  
Trading  Account ,  Prof i t  and loss  account  and Balance Sheet  -  L imi tat ions o f  F inancia l  
Statements.  

UNIT 2  RATIO 12 Hrs.  

Rat io analys is  -  Uses and Limi tat ions  -  Inter  -  f i rm and Int ra -  f i rm compar ison.  

UNIT 3  BUDGETORY CONTROL  12 Hrs.  

Budgetary contro l  -  Nature and Object ives  of  budgetary  cont ro l  -  L im i tat ions;  types o f  
budgets- sales budget ,  production budget,  cash budget,  Fixed and f lexib le budgets;  Zero Base  
budget ing .  

UNIT 4  MARGINAL COSTING AND CAPITAL BUDGETING  12 Hrs.  

Marginal  cost ing  -  Cos t  volume pro f i t  analys is  -  Break even poin t ,  Di rect  cost ing  Vs  
Absorpt ion costing.  Capi tal  budgeting decis ions, methods of  evaluating long term investments  
-Payback per iod,  Account ing Rate o f  Return,  NPV, IRR and Prof i tabi l i ty  Index.  

UNIT 5  FUND FLOW AND CASH FLOW  12 Hrs.  
Fund Flow sta tement -  Meaning –  f low of  fund -  Schedule  of  changes in  work ing  

capi ta l -computat ion of  fund f rom operat ion – preparat ion of  fund f low statement..  Cash Flow 
statement -meaning – di f ference between cash f low and fund f low statement - computat ion of  cash 
t rading prof i t ,  cash f rom operat ion -  p repara t ion o f  cash f low sta tement . .  

x Appl icat ion Or ien ted problem is  Mandat ory  

TEXT /  REFERENCE BOOKS  

1.  Dr.  Maheswar i .S.N,  Management  Account ing ,  5th Edi t ion,  Su l tan  Chand & Sons,2007.  

2 .  Khan.M.Y. and Ja in.P.K,  Management  Account ing ,  4th Ed i t ion,Tata  McGraw Hi l l ,  2006.  

3 .  Pandey. I .M. ,  Management  Account ing ,  3rd  Edi t ion ,  V ika s Pub l ica t ions,  2009.  

4 .  Reddy.T.S.  & Har i  Prasad Reddy,  F inanc ia l  and Management Account ing,  3rd Edi t ion,  Margham 
Pub l icat ion,  2003  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100 Exam Duration :  3 Hrs .  
PART A :  Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B :  5 Quest ions to  be answered out  o f  6 Quest ions,  each Quest ion  carry ing  14 Marks   

wi th a  minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5103 MANAGERIAL ECONOMICS  L T P Credits Total Marks 

       3 . . 3 100  

COURSE OBJECTIVE  

  To prov ide an understanding of  the Macro Economic phenomena with in which the 
enterprise  of  the ent repreneur has  to surv ive and prosper .  

UNIT 1  INTRODUCTION AND DEMAND  9 Hrs.  

Economics :  Meaning,  Micro and Macro Economic concept ;  Manager ia l  Economics,  
meaning and scope.  Demand analys is ,  Demand determinants,  Types of  demand; E last ic i ty  of  
demand, Methods o f  calculat ing e las t ic i ty  of  demand. Demand forecast ing -  Est imat ing methods  
of  new as wel l  as ex is t ing products .  

UNIT 2  SUPPLY AND COST  9 Hrs.  

Supply :  Concept  of  Supply ,  Law o f  Supply ,  E last ic i ty  of  supply .  Mean ing of  Cos t ,  Cos t  
Control  -  Fixed and variable cost, Sunk cost and Incremental cost,  Impl ici t cost and Expl ici t  cost,  
Shut  down costs.  Cost  output  re lat ionship.  Short  run and Long run cost .  

UNIT 3  MARKETS 9 Hrs.  

Markets -  c lass i f icat ion  of  markets geographical  bas is ,  t ime basis  c lass i f icat ion  and 
si tuat ion basis  -  perfect  competi t ion,  monopoly,  d iscriminating monopoly , monopol ist ic , ol igopoly  
and duopoly  markets .  

UNIT 4  PRODUCTION AND PRICING  9 Hrs.  

Product ion,  Concept  of  Product ion ,  Product ion  Theor ies  -  Law of  Diminishing Returns,  
Law of  Returns  to  Scale,  Iso -Cos t  and ISO-Quant Curves;  Ef f ic iency of  the  Fi rm.  Pr ic ing -  
Object ives – Pr ic ing Strategies  

UNIT 5  NATIONAL INCOME 9 Hrs.  
Nat ional  Income: Meaning,  Concepts,  Measurement tech niques,  di f f icul t ies in measuring  

Nat ional  Income, Consumpt ion funct ion  and Investment funct ion.  In t roduct ion to  the  concepts of  
Mul t ip l ier  & Accelera tor ,  Business  cyc le,  Inf lat ion,  Balance o f  Payments .  F iscal  and Current  
Account  def ic i t  and i ts  impl icat i on to  Indian  Economy. Case study.  

TEXT /  REFERENCE BOOKS  

1.  Dr.Varshney.R.L.  & Dr .Maheswar i .K.L . ,  Manager ia l  Economics,  19 th  Ed i t ion,  Sul tan  Chand & Sons,  
2009.  

2 .  Sankaran S, Manager ia l  Economics,  4th Edi t ion ,  Margham Pub l icat ion,  2009.  

3 .  Gupta.G,  Manager ia l  Economics,  1s t  Edi t ion,  Tata  Mcgraw Hi l l ,  2004.  

4 .  Dr.Mehta .P.L. ,  Manager ia l  Economics,  14th Ed i t ion,  Su l tan Chand & Sons,  2009.  

5 .  Joel  Dean, Manager ia l  Economics ,  1st  Ed i t ion ,  Prent ice  Ha l l  Ind ia,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom each uni t  70 Marks  
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SBA5104  LEGAL SYSTEMS IN B U S I N E  S S 
L T P Credits Total Marks 

       3 1 .  4  100  

C O U R S E  O B J E C T I V E  

  To e n a b l e  s t u d e n t s  to u n d e r s t a n d  the  i n t r i c a c i e s  of commercial law that impact 
business.  

U N I  T1 THE COMPANIES ACT 2013  12 Hrs.  
The Companies Act  2013:  Types of  Companies,  Procedure for  fo rmat ion,  Promoters.  

Dis t inct ion  between Company and Partnersh ip,  Concept  of  Corporate vei l ,  Doct r ine of  
Construct ive Not i ce and Indoor Management ,  Inc lus ion of  CSR act ,  impl icat ions,  CSR Audi t ,  
Prov is ions of  Company law re lat ing to  Manager ia l  Personnel -Remunerat ion,  Appointment  &  
Removal ,  Powers and Obl igat ions.  Oppress ion and Mismanagement.  Winding up o f  Company.  

UNIT 2  THE INDIAN CONTRACT ACT 1872  12 Hrs.  
The Indian Cont ract  Act  1872 :  Class i f icat ion  of  Contracts ,  Essent ia ls  of  a contract -Offer ,  

Acceptance,  Considerat ion,  Capaci ty  to cont ract ,  Free Consent ,  Performance,  Discharge of  
Contracts ,  Remedies  for  Breach of  Cont rac t .  

UNIT 3  SALE OF GOODS ACT 1930 & THE NEGOTIABLE INSTRUMENTS ACT  
1881 12 Hrs.  

Sale of  Goods Ac t  1930:  Cont ract  o f  sale,  Di f ference between Sale and Agreement to sel l ,  
Condi t ions and Warranties.  Transfer  of  Property .  Performance of  the Contract -Rights of  an 
Unpaid Sel le r ,  The Negot iable Instruments Ac t  1881 :  Features o f  Negot iable Instruments ,  
Promissory  Note,  Bi l l  o f  Exchange,  Cheque,  L iabi l i t ies of  Part ies,  Ho lder in  Due course -  
Pr iv i leges  ,  Dishonour  Procedures ,  Bankers  dut ies  /powers,  Discharge of  Negot iable  
instruments,  Endorsements -  Electronic  inst rument to  ef fect  the payment and funds t ransfer  
mechanism)  

UNIT 4  COMPETITION ACT, 2002  12 Hrs.  

The Compet i t ion  Act  2002:  Prohib i t ion of  Certa in  Agreemen ts,  Abuse of  Dominant  Posi t ion 
and Regulat ion o f  combinat ions -Compet i t ive Commiss ion of  India -Dut ies/Powers and funct ions  
of  Commiss ion,  Penal t ies -Finance Accounts and Audi t -Miscel laneous Right  To In format ion Act  
2005.  Inte l lectual  Property  Rights.  In t rodu c t ion,  Meaning,  Def in i t ion,  Nature,  Importance,  Types  
– Features,  Copyr ight ,  Trade Marks ,  Patents,  Designs.  

UNIT 5  INTRODUCTION TO VAT 12 Hrs.  
In t roduc t ion to VAT: The Informat ion Technology Act  2000;  Consumer Protect ion Act  

1986-Format ion ,  Law re lat ing to  Envi ronment  Act  1986,  Law of  Insurance,  The Shops and 
Establ ishments Act .  

  Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Akhi leshwar Pathak,  Lega l  Aspects of  Bus iness,  4 th Ed i t ion ,  Tata  Mcgraw Hi l l ,  2009.  

2 .  Kapoor .N.D, E lements of  Mercant i le  Law, 29 t h  Ed i t ion,  Su l tan  Chand &Co. ,  2008.  

3 .  Kucha l,  Bus iness Law,  3rd Ed i t ion ,  V ikas Publ ica t ions,  2009.  

4 .  Saravanavel .P & Sum ath i ,  Legal  Systems in Business,  9 th  Ed i t ion ,  H imalaya Pub l ish ing House, 2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks wi th 

a minimum of  one quest ion f rom each uni t  70 Marks  
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SBA5105 ENTREPRENEURIAL DEVELOPMENT L T P Credits Total Marks 

       3  . 3 100  

COURSE OBJECTIVE 

 To kindle the spirit  of entrepreneurship in  students and to provide the necessary knowledge 
on securing capital,  formation of an organization, availabi l i ty of Insti tutional support and 
avenues available for developing entrepreneurship skil ls.  

UNIT 1 ENTREPRENEUR 9 Hrs. 
Entrepreneur – Evolution of Concept of Entrepreneurs, Definition, Characteristics and Functions of  

Entrepreneur, Distinction between Entrepreneur Vs Manager and Vs Intrapreneur, Different Types of  
Entrepreneurs, Entrepreneurial Culture - Meaning, Stages, Barriers, Socio-Economic Origin, Structure. 

UNIT 2 ENTREPRENEURSHIP 9 Hrs. 
Entrepreneurship – The Concept, Growth of Entrepreneurship in India, Role of 

Entrepreneurship in Economic Development. Fact ors affect ing Entrepreneurial  Growth – Economic 
Factors, Non-Economic Factors, Entrepreneurial  Motivation – Meaning, Motivat ional  Theories, 
Motivating Factors and Achievement Motivation.  

UNIT 3 ENTREPRENEURSHIP DEVELOPMENT PROGRAM 9 Hrs. 
Entrepreneurship Development Program – Need of EDP, Evolut ion, Object ives, Course 

Content, Support System, Monitoring and Follow -Up, Phases of EDP – Pre and Post training, 
Entrepreneurship Development Program in India, Selection of Entrepreneurs, Program by 
Commercial Banks, Government S u p p o r t ,  Developmental Banks, Entrepreneurship Development 
Insti tute, Micro Small  and Medium Enterprises – Development Insti tute, and N A BAR D .  

UNIT 4 OWNERSHIP AND FINANCIAL ANALYSIS 9 Hrs. 

Forms of Business – Sole Proprietor, Partnership, Joint Stock Company. Select ion of 
Appropriate Form. Financing- Need, Sources of Finance, Capital  Structure, Ratio Analysis, Term 
loan, Venture capital ,  Export Finance, Break Even Analysis, Social  Cost -Analysis, Budget and 
planning Resources, 

UNIT 5 INSTITUTION AND LEGAL ASPECTS 9 Hrs. 

Insti tutions – Industrial Development Bank of India, IFCI, ICICI Bank , State Finance 
Corporations – NSIC, SISI, Distr ict Industr ial Centers, etc. Government schemes for Entrepreneurs, 
Women Entrepreneurs and Rural Entrepreneu rs. Introduction to Intellectual Property Rights, 
Patents, Trade marks ,  Copy r ights, Trade secrets, Licensing and Franchising. Angel Investors and 
Venture capital Funding in India. Case studies.  

TEXT / REFERENCE BOOKS 

1.  Khanka.S.S,  Entrepreneur ia l  Deve lopment ,  S.Chand & Company Ltd,  New Delhi ,  2006.  

2 .  Vasant Desai ,  Dynamics  o f  Entrepreneur ia l  Deve lopment and Management,  Himalaya Pub l icat ions 
House, New Delh i ,  2002.  

3 .  Raj  Shankar,  Entrepreneursh ip  Theory and Pract ices,  V i jay  Nico le Impr ints  Pr ivate  L t d ,  Chenna i ,2012.  

4 .  Vasant Desai ,  Smal l  Scale Industr ies  and Entrepreneursh ip,  H imalaya Pub l icat ions House,  New Delh i ,  
2006.  

END SEMESTER EXAM QUESTION PAPER PATTERN 

Max. Marks : 100 Exam Duration : 3 Hrs.  
PART A : 6 Questions to be answered out of 8 Questions, each Question carrying 5 Marks with  

a minimum of one question from each unit.  30 Marks 
PART B : 5 Questions to be answered out of 6 Questions, each Question carrying 14 Marks  

with a minimum of one question from each unit .  70 Marks 
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SCA5116  COMPUTER LANGUAGES FOR  L T P Credits  Total  Marks  

      MANAGEMENT 3 1 .  4  100  

COURSE OBJECTIVES  

  To prov ide fo r  mass storage of  re levant  data   

  To make access to the  data easy for  the user  

UNIT 1  RDBMS PACKAGE-ORACLE 12 Hrs.  

Brief  Int roduct ion to RDBMS – Terminology Int roduct ion  to  Oracle  – DDL Commands – 
create,  a l ter ,  d rop – DML Commands – selec t ,  update,  insert ,  delete  – TCL Commands – 
rol lback ,save point  ,commit  – Simple SQL queries – using where clause, al l ,  dis t inct – between, 
in ,  l ike – order by – aggregate funct ions –  set  operators .  

UNIT 2  ‘ C ’  L A N G U A G E  12 Hrs.  
In t roduc t ion to C – lex ical  e lements of  C – enter ing and execut ing –  C program – I /P ,O/P in 
C – Operators and Express ions.  

UNIT 3  ‘ C ’  L A N G U A G E  12 Hrs.  
Contro l  s t ructures  – C funct ions – Fi les in C programming – Examples in C.  

UNIT 4  MS EXCEL 12 Hrs.  
In t roduc t ion –  Fi le c reat ion and saving – Ar i thmet ic  funct ions  – Preparat ion of  g raph  

UNIT 5  MS WORD 12 Hrs.  
Creat ion and work ing wi th do cuments – Formatt ing – Prev iewing – Pr in t ing of  documents – 
Work ing wi th  tables,  f ie lds and out l ines -  Work ing wi th  s ty les,  bui ld ing table of  contents.  

TEXT /  REFERENCE BOOKS  

1.  Rajaraman.V –  Computer  programming in  C – Prent ice  Ha l l  of  Ind ia ,  2008.  

2 .  Taxa l i .R.K.  – PC sof tware –  Tata McGraw Hi l l ,  2001.  

3 .  Alex is  Leon – ORACLE The App l icat ion Deve lopment Handbook –  Comdex computer  publ ish ing ,  1996.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f ro m each uni t .  70 Marks  
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SBA5106  PRODUCTION AND MATERIALS  L T  P Credits  Total  Marks  

      MANAGEMENT  3  0  0  3  100  

C O U R S E  O B J E C T I V E  

  To f a m i l i a r i z e  s t u d e n t s  to  u n d e r s t a n d  c o n c e p t s  a n d  t e c h n i q u e s  o f  ma 
p l a n n i n g  & c o n t r o l  a n d  M a t e r i a l s .  

U N I  T1  INTRODUCTION  9 Hrs.  

In t roduc t ion  to  produc t ion  and produc t ion  management .  Produc t ion  des ign :  Produc t  
des ign  –  process  p lann ing.  Capac i ty  p lann ing.  Produc t ion  p lann ing and cont ro l -  E lements  
,ob jec t i ves ,  s tages ,  requ i rements ,  measurement  o f  e f fec t i veness  o f  PPC 

UNIT 2  PLANT LOCATION AND LAYOUT  9 Hrs.  

Plant  locat ion:  factors to be considered - Problems and solut ions.  Plant  layout :  Pr inc ip les  
and cri ter ia of p lant layout -Types of layout . Mater ials  handl ing equipments. Human factors in job  
des ign :  Spec ia l  qua l i t i es  o f  human be ings ,  man -  mach ine sys tems.  Ergonomics -Work  
env i ronment  and workers  sa fe ty .  

UNIT 3  MAINTENANCE  9 Hrs.  

Maintenance: Types of maintenance, Procedure for maintenance, Qual i ty control :  Purpose  
of  inspection and qual i ty control  –Techniques of  qual i ty  control  –  Contro l  charts and acceptance  
Sampl ing  –  prob lems re la ted  to  cont ro l  char ts .  

UNIT 4  PRODUCTIVITY IMPROVEMENT TECHNIQUES  9 Hrs.  

Work study:  Method Study,  Time Study -object ive,  too ls  and procedure.  Modern t rends  in  
Product ion and Mater ia ls  Mana gement -  J IT ,Lean Product ion Systems -  KANBAN .  Theory of  
Cons t ra in ts  

UNIT 5  MATERIALS MANAGEMENT  9 Hrs.  

Inventory  Management -Def in i t ion ,  types ,  advantages ,  Mater ia l  Requ i rement  P lann ing.  
Stores Management -  object ives and funct ions.  Purchase func t ions and  procedures .  Make or  
Buy  dec is ions  wi th  prob lem and so lu t ion .  vendor  management -  Se lec t ion  o f  Vendors  and 
eva lua t ion  o f  Vendors ,  Va lue ana lys is .  

  Case Study  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1 Aswathappa K and Shr idhar  Bhat  K,  Product ion and Operat ions Management ,  2nd Edi t ion ,  H imalaya 
Pub l ishing  House,  2010  

2  Goel  B.S,  Product ion  and Operat ions Management ,  2nd Edi t ion ,  Pramod Prakashan Publ ica t ion,2006.  

3 .  Chary.  S,  Product ion and Opera t ions Management,  4th  Ed i t ion,  Tata McGraw Hi l l ,  2009.  

4 .  Panneer Se lvam, Product ion  and Opera t ions Managemen t ,  2nd Edi t ion,  Prent ice  Ha l l  Inc,  2010.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
PART A :  6 Quest ions to  be answered out  o f  8 Quest ions,  each Quest ion  carry ing  5 Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY  OF  BUSI NESS  ADM I N IST RAT IO N  
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SBA5107  HUMAN RESOURCES L T P Credits  Total  Marks  

 MANAGEMENT 3 .  .  3  100  

COURSE OBJECTIVE  

  To prov ide an understanding of  the concepts,  funct ions and techniques of  managing 
people.  

UNIT 1  iNTRODUCTION 9 Hrs.  

HRM: Defini t ion, Object ives, Functions: Managerial  and Operative, Scope and Importance;  
Di f fe rence between HRM and Personnel  Management,  Evolut ion o f  HRM, Qual i t ies of  HR 
Manager,  Roles  of  HR Manager.  

UNIT 2  PLANNING AND ACQUISITION  9 Hrs.  
Planning and Acquisi t ion: Job Analysis , Job Descript ion and Job Specif icat ion – process,  

techniques of data col lect ion, content  and uses. Human Resource Planning (HRP) – Defini t ion,  
importance,  p rocess,  types,  Techniques of  fo recast ing HR needs,  Barr iers  to  ef fect ive HRP.  
Recrui tment -  Def in i t ion ,  process,  sources and methods.  Select ion -  def in i t ion ,  process,  
instruments.  Placement.  On -boarding.  

UNIT 3  DEVELOPMENT 9 Hrs.  
Development:  Concept  of  Train ing and Development,  need,  p rocess,  methods  fo r  

operat ives and management Development, Evaluation of ef fect iveness.  Performance 
Appraisal -concept ,  need,  process,  Tradi t ional  and Modern techniques ,  p i t fa l ls ,  measures to  
make appraisal effect ive. Potential  Appraisal - Need and importance. Transfer -concept , types,  
t ransfer  pol icy issues.  Promot ion  –  concept ,  types ,  p romot ion pol icy issues.  Demot ion .  
Succession p lanning.  Career p lanning.  

UNIt 4  COMPENSATION 9 Hrs.  
Compensation: Concept of compensation Management, object ives, process, principles of  

compensat ion,  factors in f luencing compensat ion -  Components -  Basic  pay,  DA,  HRA, CCA,  
Fr inge Benef i ts  & Perks,  Bonus,  ESOP,  Incent ives -  types.  Payment by t ime and 
piece-Product iv i ty  l inked bonus.  Compensat ion Cafe ter ia .  Job Evaluat ion – concept ,  use,  
methods.  Wage survey  

UNIT-5  HR RELATED CONCEPTS 9 Hrs.  
Qual i ty  of  Work L i fe (QWL) -  Concept  and ef fect .  Safety  and Heal th Management -  

Acc idents -  causes,  metr ics,  measures  to  avoid  acc idents.  At t r i t ion  -  metr ics,  causes,  Strategies 
to reduce at tr i t ion.  Industr ia l  Relat ions ( IR):  Basic s, factors contr ibut ing to good IR,  Trade unions  
and thei r  ro le in IR.  Suggest ion schemes - Gr ievance handl ing – Disc ip l ine.  Separa t ion.  HR 
Informat ion Sys tems (HRIS).  

  Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Edwin F l ippo,  Pr inc ip les  o f  Personne l  Management ,  1s t  Ed i t ion ,  Prent ice Hal l  Inc ,  1984  
2 .  Gary Dess ler ,  Human Resource Management ,  13 th  ed i t ion ,  Prent ice Hal l  Inc ,  2012  

3 .  Tr ipa th i .  P.C, Personne l  Management  Industr ia l  Re la t ions,19th Ed i t ion,  Su l tan Chand & Sons,  2008.  
4 .  Mamor ia  & Gankar  S.V,  Personne l  Management  & Industr ia l  Relat ions,  29th Edi t ion,  Himalaya 

Pub l ishing  House,  2009.  

5 .  Wil l iam Werther  & Ke i th  Dav is ,  Human Resources & Personne l  Management,  5 th  Ed i t ion ,  Tata  McGraw 
Hi l l ,  2003.  

6 .  Prasad L.M.,  Human Resource Management,  Su l tan Chand & Sons,2005  
7 .  Aswathappa, Human Resource Management,  Tata McGraw Hi l l ,  5 th  Ed i t ion ,  2008  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f ro m each uni t .  70 Marks  



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY  OF  BUSI NESS  ADM I N IST RAT IO N  

MBA P ARTT IME  9  REG UL ATIO NS  2 01 5  

 

SBA5108 MARKETING MANAGEMENT L T P Credits Total Marks 

       3 . . 3 100  

COURSE OBJECTIVE  
x To prov ide an unders tanding of  the basic  concepts of  market ing and i ts  funct ions.  

 
UNIT 1  INTRODUCTION 

Market ing  -  meaning,  concepts o f  market ing  -  Evolut ion o f  
Market ing management  process.  Market ing mix.  Analys is  of  micro  
PEST Analys is ,  Market ing Potent ia l ,  

Market  Shares,  New Trends in Market ing  

9 Hrs.  
market ing management .  
and macro envi ronment.  

 

UNIT 2  MARKETING RESEARCH & BUYER BEHAVIOUR 9 Hrs.  

Marketing Research - meaning, process. Market planning, Market segmentation, Targeting and 
Positioning -competitive marketing strategies. Buyer behaviour-factors influencing buyer behaviour - buyer 
decision making process. 

UNIT 3  PRODUCT AND PRICING 9 Hrs.  
Product  pol ic ies -  Consumer and Indust r ia l  product  dec is ions,  Branding,  Packaging and 
Label l ing -  New product  development and Produc t  l i fe  cyc le.  Pr ic ing -  object ives,  methods.  

UNIT 5  PROMOTION 9 Hrs.  
Promot ion -  Advert is ing,  meaning,  p rocess,  budgets and advert is ing agencies Ad Copy;  Sales 
promot ion  act iv i t ies and Personal  sel l ing,  Di rect  Market ing and Onl ine  market ing,  

UNIT 5  SALES FORCE AND DISTRIBUTION CHANNEL  9 Hrs.  

Sales force decis ions: Se lect ion, Training,  Compensat ion and contro l  Dist r ibut ion -Types of  
channels ,  channel  dec is ions,  reta i l i ng and wholesal ing.  Consumer protect ion -  Awareness o f  
consumer r ights  in the market  p lace.  

x *Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  
1.  Phi l ip  Kot ler ,  Pr inc ip les  o f  Market ing Management,  12th  Ed i t ion,  Pearson Publ icat ions,  2009.  

2 .  Sher lekar  S.A,  Market ing Management,  14th Ed i t ion,  H imalaya Pub l ica t ions House,  2008.  

3 .  Wil l iam J Stanton,  Fundamenta ls  o f  Market ing Management ,  10 th  Edi t ion ,  Tata  M cGraw Hi l l ,  2004.  

4 .  Ramaswamy & Namkumar i ,  Market ing  Management ,  3rd  Edi t ion ,  McMil lan  Publ icat ions,  2009.  

5 .  Rajan Saxena, Market ing Management,  3 rd  Ed i t ion ,  Tata McGraw Hi l l ,  2008.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out  of  6 Questions,  each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5109  FINANCIAL MANAGEMENT  
L T P Credits  Total  Marks  

       3 .  .  3  100  

COURSE OBJECTIVE  

  To prov ide an understanding of  the concepts and techniques of  sourc ing and managing 
the capi ta l .  

UNIT 1  INTRODUCTION 9 Hrs.  
Financia l  Management -  Meaning,  Object ive,  Scope And Uses -  F inance Funct ions  -  

F i n a n c e  M a n a g e r ’ s  R o l e  -  Financia l  Forecast ing  -  Sources of  F inance -  F inancia l  Informat ion  
System.  

UNIT 2  TIME VALUE OF MONEY AND LEVERAGE  9 Hrs.  
Concept  ,  Compounding technique,  doubl ing period,  Discounting factor -present  value for  

s ingle amount ,  present  value annui ty ,  futu re va lue of  a s ingle amount ,  future value annui ty .  -  
Relat ionship of  in terest ,  in f la t ion and t ime value of  money  

Leverage:  Meaning ,  Measurement of  F inancia l  Leverage Operat ing  Leverage And 
Combined Leverage s ign i f icant  of  these leverages  

UNIT 3  CAPITAL STRUCTURE 9 Hrs.  
Capi ta l  Struc ture:  Mean ing and Determinants of  Capi ta l  Struc ture -  Need For Opt imum 

Capital  Structure -  Theor ies of Capita l  Structure,  Net Income Approach, Net  Operating Income  
Approach,  MM approach and t radi t ional  approach.  

UNIT 4  MANAGEMENT OF WORKING CAPITAL  9 Hrs.  
Management  of  Work ing Capi ta l  :  Concepts Need and Determinants Of  Work ing  

Capi ta l , -operat ing cyc le .  Management of  Cash,  Inventory Management -  Accounts Receivables:  
Bank Finance for  Work ing Capi ta l ,  Tandon Commit tee & Chore Commit tee -  Observat ions and 
Recommendat ions.  

UNIT 5  MANAGEMENT OF LONG TERM CAPITAL  9 Hrs.  
Management  of  Long Term Capi ta l :  Cos t  o f  Capi ta l  -  Concepts  and Signi f icance -  

Computat ion of  Cost  of  Equi ty  Capi ta l ,  Cost  of  Debt ,  Cost  of  Preference Share Capi tal  -  Cost  of  
Retained Capi ta l ,  Weighted Average Cost  of  Cap i ta l .  

  Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  
1.  Prasanna chandr a F inanc ia l  Management  -  Ta ta  Mcgraw Hi l l  
2 .  K.  GUPTA AND R.K SHARMA F inanc ia l  Management  -  ka lyan i  pub l ishers  
3 .  Van horneF inanc ia l  Management  -  Prent ice  Ha l l  
4 .  I .m.pandeyF inanc ia l  Management -  V ikas 
5 .  Khan & ja inF inanc ia l  Management -Tata  Mcgraw Hi l l  
6 .  S.N. maheswar i  F inanc ia l  Management -Su l tan  Chand & Sons  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom each uni t .  70 Marks  



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY  OF  BUSI NESS  ADM I N IST RAT IO N  

MBA P ARTT IME  11  REG UL ATIO NS  2 01 5  

 

S B A520 1 RESEARCH METHODOLOGY &  L T  P Credits  Total  Marks  

      TECHNIQUES 3  1  .  4  100  

C O U R S E  O B J E C T I V E  

  To e n a b l e  s t u d e n t s  to unde r s t a n d  t h e  m e t h o d o l o g y  o f  c a r r y i n g  o u t  r e s e a r c h  
s k i l l s  o f  a n a l y z i n g  d a t a  u s i n g  s t a t i s t i c a l  t o o l s  a n d  w r i t i n g  r e s e a r c h  r e p o r t .  

U N I  T1  INTRODUCTION  12 Hrs.  

Research methodo logy :  Def in i t ion  and s igni f i cance,  Types  o f  Research -  Er rors  in  
Research - Eth ical  issues of  research -  Relevance of  Research fo r  dec is ion making in  var ious  
func t iona l  a reas  o f  Management  Research.  

UNIT 2  RESEARCH PROCESS  12 Hrs.  

Research Process  :  Research Prob lem ident i f i ca t ion -  sources  o f  research prob lem -  
Process of  ident i f ica t ion -  c r i ter ia  fo r  select ion -  rev iew o f  l i te rature -Formulat ion  of  
Hypothesis - ro le  and charac ter i s t i cs  o f  Hypothes is -  Research des ign -  Issues  and contents -  
types .  

UNIT 3  SAMPLING AND DATA  12 Hrs.  

Sampl ing :  Charac ter i s t i cs -  Methods -  Advantages  and l im i ta t ions -Sample  s ize  
determinat ion -  Sampl ing  er rors -Sources  and Methods  o f  Co l lec t ion  o f  da ta -  Sca l ing  
Techn iques -Process ing and Ana lyz ing o f  Data -  Ed i t ing ,  Cod ing and Class i f i ca t ion o f  
Data -Transcript ion of  Data Tabulat ion -  Guidel ines -  Types of  Tables,  Charts  and diagrams - 
Computer  Packages  fo r  da ta -  SPSS/  STA/STATISTICAL LAB  

UNIT 4  DATA ANALYSIS  12 Hrs.  

Hypothesis  Test ing –Test ing of  Hypotheses concerning means (one me an and di f fe rence  
between two means  –  one ta i led  and two ta i led  tes ts ) ,  Ch i -Square  tes t  ANOVA,  F -Tes t .  
In t roduct ion  to  Factor  Ana lys is  and Clus ter  Analys is ,  Mu l t ip le  Regress ion  and Cor re la t ion,  T  -  
tes t  and Z tes t .  

UNIT 5  REPORT WRITING  12 Hrs.  

Repor t  wr i t ing  –  types  o f  repor t -s teps  in  repor t  wr i t ing -  Pr inc ip les  o f  Thes is  
wr i t ing -st ructure or  reports -  Recording the f indings of  research – publ icat ion-  Academics 
cheating and  plag iar i sm.  

*Case s tudy  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Donald R.  Cooper and Pamela S.  Schind ler ,  bus iness Research Methods,  9 th  edi t ion ,  Tata Mcgraw 
Hi l l ,  2006.  

2 .  Wil l iam G.Zikmund,  Bus iness Research Methods,  7th  Ed i t ion ,  Tata  Mc Graw Hi l l ,  2009.  
3 .  Dr.Tr ipathi ,  P.C,  Research Methodo logy,  1s t  Edi t ion,  Prent ice Hal l  Inc . ,  2009.  

4 .  Garg,  B.L .Karad ia,  R.Agarwal ,  & F.Agarwal,  U.K 2002.  An int roduct ion to  research methodo logy ,  
RBSA Publ ishers  

5 .  Kothar i ,  K.C.,  Research Methodo logy,  2nd Ed i t ion,  New Age Publ ica t ion ,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
PART A :  6 Questions to be answered out  of  8 Questions,  each Question carrying 5 Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
PART B :  Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SBA5202  APPLIED OPERATIONS  L T P Credits  Total  Marks  
 

Credits  Total  Marks  
 

      RESEARCH 3 1 .  4  100  

C O U R S E  O B J E C T I V E  

  To p r o v i d e  a  f o u n d a t i o n  in O p e r a t i o n a l  R e s e a r c h  t o o l s  & T e c h n i q u e s  as a 
o p e r a t i o n a l  e f f i c i e n c y  of  a b u s i n e s s  o r g a n i z a t i o n .  

U N I  T1 INTRODUCTION AND LPP  12 Hrs.  

Concept  of  Operat ions Research - Meaning and Models in OR - Uti l izat ion of OR Models  for 
Managerial  Decision Making. L inear Programming Problems(LPP) - Formulat ion,  Graphical  
Method and Simplex  Method of  Solv ing LPP.  

UNIT 2  TRANSPORTATION 12 Hrs.  

Transpor tat ion  Problems -  In i t ia l  Solut ion  by North  West  Corner  Method,  Leas t  Cost  
Method and VAM Method;  MODI Method of  Der iv ing Opt imum Solut ion.  Ass ignment  
Problems-Hungar ian  Method of  Solv ing Minimizat ion and Maximizat ion Problems –  Res tr ic ted  
Assignment problems – Travel l ing Salesman Problem .  

UNIT-3  NETWORK ANALYSIS  12 Hrs.  

Network Analys is  -  CPM -  Network Diagram Construct ion ,  Ident i f icat ion  of  Cr i t ica l  Path,  
Calculat ion of  F loats .  PERT - Calculat ion o f  Est imated Time, Standard Deviat ion and Probabi l i ty .  
Sequencing -  Sequencing of  ‘ N ’  Number of  Jobs on Two, Three,  Four  and N Machines.  

UNIT 4  REPLACEMENT AND GAME THEORY  12 Hrs.  

Replacement Problems - Replacement of  Assets that Deteriorates wi th Time and wi thout  
Time Value of  Money Considerat ion;  Replacement of  Assets tha t  Fa i l  Suddenly .  Theory of  
Games -  Pure and Mixed Strategies -  Saddle Point ,  Dominance Proper ty ,  Modi f ied Dominance 
proper ty  and Graphical  Method of  Solv ing Games.  

UNIT 5  INVENTORY MODELS 12 Hrs.  

Inventory Models - ABC Analysis, Costs Involved in Inventory Management - EOQ Calculation, Deterministic 
Demand Inventory Models, Probabilistic Demand Inventory Models, Quantity Discount Models. Waiting Line  
Models - Features of a Waiting Line Model - Kendall Notations - M/M/1; M/M/C; FIFO/N/N Models only.  

TEXT /  REFERENCE BOOKS  
1 Hamdy Taha, Operat ions Research,  8 th  Edi t ion ,  Pearson Educat ion ,  2009.  

2 .  Sharma J .K,  Operat ions Research,  3rd  Ed i t ion ,  Macmil lan  Bus iness Books,  2009.  

3 .  Sundaresan V, Ganapathy  K.S,  Ganesan K, Resource Management  Techn ique -  Lakshmi  Pub l icat ions,  

2003.  

4 .  Dr.  Kant iswaroop, Dr  Gupta  P.K,  Dr Man Mohan,  Operat ions Research,  14th Edi t ion ,  Sul tan Chand & 

Sons,  2008.  

5 .  Dr.  Kalavathy.  S,  Opera t ions Research,  2nd Edi t ion,  V ikas Pub l icat ions,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom each uni t  70 Marks  
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SBA5203  BUSINESS P O L I C Y &  STRATEGIC  L T  P Credits  Total  Marks  

      MANAGEMENT  3  .  .  3  100  

C O U R S E  O B J E C T I V E  

  To p r o v i d e  an  u n d e r s t a n d i n g  o f  t h e  e n v i r o n m e n t  o f  b u s i n e s s ,  t e c h n i q u e s  f o r  o f  
i m p l e m e n t a t i o n  o f  B u s i n e s s  p o l i c y  a n d  s t r a t e g y .  

U N I  T1  INTRODUCTION  9 Hrs.  
In t roduc t ion:  Nature,  Specia l  Character is t ics  and Scope,  His tory and Evolut ion,  Miss ion &  
Goa ls ,  Ob jec t ive  Set t ing ,  Po l i c ies  –Types  and Class i f i ca t ions ,  S ign i f i cance.  

UNIT 2  BUSINESS AND SOCIETY  9  Hrs.  
Business and Socie ty :  Business as a Sub system of  Society ,  Socia l  Responsib i l i ty ,  Socia l  
Aud i t ,  Bus iness  

Eth ics ,  Soc ia l  Respons ib i l i t y  o f  Ind ian  Bus inessman.  

UNIT 3  BUSINESS AND ENVIRONMENT  9 Hrs.  
Bus iness  and Env i ronment :  Scann i ng Bus iness  Env i ronment ,  In terna l  Appra isa l  o r  

Organ iza t iona l  Appra isa l ,  Techn iques  fo r  Scann ing Ex terna l  Env i ronment -  Sources  o f  Data ,  
Impac t  o f  In te rnat iona l  Env i ronment  on  bus iness .  

UNIT 4  FORMULATION OF STRATEGY  9 Hrs.  

Formula t ion  o f  St ra tegy :  Di f fe ren t  Approaches  to  St ra tegy  Formula t ion  –  In tu i t i ve  
Approach etc . ,  Grand Strategy  Al te rnat ives  –Stabi l i ty ,  Growth ,  Retrenchment etc . ,  -  Ex ternal  
Growth  St ra teg ies .  Other  St ra teg ic  Issues :  Manag ing Techno logy  and Innovat ion  St ra teg ic  
issues for  Non Prof i t  orga niza t ions.  New Business Models  and st rategies fo r  In ternet  
Economy-case s tudy  

UNIT 5  EVALUATION/CHOICE OF STARTEGY  9 Hrs.  
Evaluat ion  /  Cho ice  o f  St ra tegy :  Techn iques  of  Eva luat ion  –  Sub jec t ive  and Objec t i ve 

Techn iques  –  Implementa t ion  –Spec ia l  Cons idera t io ns  in  Imp lement ing  Po l i cy ,  MBO,MBE,  
Mckinsey’s  Model  ,  A Br ief  Discussion on Funct ional  Pol ic ies – Produc t ion,  Finance,  HRM and  
Market ing .  Case s tudy .  

TEXT /  REFERENCE BOOKS  

1.  Azhar  Kazmi,  Bus iness Po l icy  & Stra teg ic  Management ,  3rd Ed i t ion,  Tata McGraw Hi l l ,  2012.  

2 .  Ghosh P.K.,  Strateg ic P lann ing & Management ,  11 t h  Ed i t ion ,  Su l tan  Chand & Sons,  2012  

3 .  Mammoria,& Rao,  Bus iness Plann ing & Po l icy,  8 th  Edi t ion,  Himalaya Pub l ish ing House,2013.  

4 .  Franc is Cherun i lam, Business Po l icy & St ra tegy,  3rd Ed i t ion ,  H imalaya Pub l ish ing  House,  2010.  

5 .  Dr Subba Rao, Bus iness Po l icy  Management,  9 th  Ed i t ion,  Himalaya Pub l ishing  House, 2012  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
PART A :  6 Quest ions to  be answered out  o f  8 Quest ions,  each Quest ion  carry ing  5 Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SCA5209  MANAGEMENT INFORMATION  L T P Credits  Total  Marks  

 SYSTEM 3 0 .  3  100  

COURSE OBJECTIVEs  

  The purpose of  th is  course is  help the s tudents to understand management funct ions,  to  
fami l iar ize themselves wi th the pract ice  of  management,  

  To develop an understanding of  behavioural  process of  the  organizat ions as a whole,  
and to cul t ivate an ins ight  in to the ind iv idual  behaviour a t  work p lace.  

UNIT 1  INTRODUCTION 9 Hrs.  
Def in i t ion – Computer based user  machine system – In tegra ted system – Need fo r  a  

database – Ut i l izat ion  of  models  – Evolut ion  – Subsystems – Organizat ional  subsystems – 
Act iv i t ies subsystems  

UNIT 2  MODELS 9 Hrs.  
Basic  model  – Hierarchical  – Specia l izat ion – Formal iza t ion –  Cent ra l izat ion  –  

Modif icat ions of  basic organizational  st ructure – Project  organization – Lateral  re lat ions – Matrix  
organizat ion – Organizat ional  cul tu re and power organizat ional  change  

UNIT 3  OPERATING ELEMENTS 9 Hrs.  
Operat ing  e lements  – Physical  components –  Processing funct ions – Outputs  – MIS 

support  for  dec is ion  making – St ructured programmable  decis ions – Unst ructured 
non-programmable  decis ions – MIS st ructure based on management  act i v i ty  and organizat ional  
funct ions –  Synthesis  of  MIS structure  

UNIT 4  DATA REPRESENTATION  9 Hrs.  
Data representat ion –  Communicat ion network  – Dis t r ibu ted systems – Logical  data  

concepts –  Physical  s torage devices – Fi le  organizat ions – Data  base organiza t ion –  
Transact ion processing-Database/manager ial  Database-Comparison of  DBMS-design principles  of 
Database-Adminis t ra t ion -Advantages and Disadvantages o f  Database  

UNIT 5  SYSTEM ANALYSIS AND DESIGN  9 Hrs.  
System Analys is  and Design (SAD):  The work  of  a  system analyst -sys tem design -Data  

col lect ion and preparat ion -Detai l  system design-Implementat ion-Evaluat ion and Maintenance of  
MIS-Pi t  fa l ls  in  MIS Development -Developing s t rategy  –  L i fecyc le  def in i t ion  s tage –Li fecyc le  
development s tage –Project  management  

TEXT /  REFERENCE BOOKS  

1.  E.Wainr igh t  Mar t in ,  Caro l .  V.  Brown, Dan ia l  W. DeHayes,  Je f f rey A.  Hoffer ,  Wi l l iam C. Perkins,  
Manag ing Informat ion  Techno logy,  3rd Edi t ion,  Prent ice  Ha l l  Internat iona l ,1999 .  

2 .  Haro ld  Koontz,  He inz Weihr ich  -  Essent ia ls of  Management ,  5th Ed i t ion Tata  McGraw Hi l l  1998.  

3 .  Gordon.  B.  Dav is ,  Margrethe H. Olson -  Management Informat ion Systems:  Conceptua l  Foundat ions,  
St ruc ture andDeve lopment –2nd Ed i t ion,  Tata -McGraw Hi l l  In ternat iona l  Book Company,  2000  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5204 
INTERNATIONAL BUSINESS L T P Credits Total Marks 

 MANAGEMENT 3 1 . 4 100  

COURSE OBJECTIVE  

  To prov ide an understanding of  the process of  In ternat ional  Business Management,  
Inst i tut ions involved and Expor t  procedures.  

UNIT 1  INTRODUCTION 12 Hrs.  

In ternat ional  Market ing  –  Meaning and Scope –In ternat ional  Market ing vs.  Domest ic  
Market ing – Mot iva t ion  to export -specia l  d i f f icu l t ies in Internat ional  Market ing -  Features of  
Global izat ion-Pros & Cons.  Protect ion  Vs l iberal i zat ion of  g lobal  bus iness  

UNIT 2  MARKET SELECTION & ENTRY DECISION  12 Hrs.  

Market  Select ion & Ent ry  Decis ion -Overseas  Market ing  Research -Compet i t ive Inte l l igence 
- Internat ional  t rade pol ic ies,  tar i f fs ,  subsid ies  and Quotas -Joint  Venture and new produc t  
explorat ion .  

UNIT 3  INTERNATIONAL ECONOMIC ENVIRONMENT  12 Hrs.  

In ternat ional  Economic  Envi ronment:  IM F,  GATT, WTO - Inst i tut ional  in f rastructure  fo r  
export promotion in India. organisation and structure of export and import  houses.  EXIM Bank  
–ECGC-Export  F inance and Export  Promot ion Measures.  Counter  Trade -World Trade in serv ices 
.  

UNIT 4  PROCEDURES 12 Hrs.  
Procedure fo r  execut ion of  expor t  order -Export  o f  Goods -Export  by Ai r  and Sea Export 
documents – Mar ine Insurance-Princip les-Coverage of Risk -  Sett lement of  Claims.  

UNIT 5  TERMS OF PAYMENT  12 Hrs.  
Terms o f  payment  & Let ter  of  credi t  –Types,  process,  advantages -overv iew of  EXIM 

pol icy.  Foreign Exchange:  Exchange rate determinat ion -Exchange rate system -Advantages & 
Disadvantages.  UKUY and DEPB incent ive  schemes.  Case study.  

TEXT /  REFERENCE BOOKS  

1.  Franc is Cherun i lam, In ternat iona l  Business Env ironm ent,  3rd Ed i t ion,  Himalaya Pub l icat ions,  2010.  

2 .  Dr Subba Rao. P,  In ternat ional  Bus iness,  2nd Edi t ion,  H imalaya Pub l icat ions,  2010.  

3 .  Dr Varshney.R.L & Bhat tacharya.  B,  Internat ional  Market ing  Managem ent,  22nd Ed i t ion ,  Su l tan  Chand 
& Sons,  2009.  

4 .  Warren J  Keegan, Globa l  Market ing Management,  7th  Edi t ion ,  Pearson Educat ion ,  2009.  

5 .  Chandran.  R,  Internat iona l  Bus iness,  2nd Ed i t ion,  Ja ico  Pub l ishers ,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks wi th 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5601  MICRO FINANCE 
L T P C r e d i t s  T o t a l

 M a r k
s  

       3 .  .  3  100  

COURSE OBJECTIVE  

  To enable s tudents to understand the role of Microf inance and the modal i ty  of  del ivering 
and evaluat ing i ts  impac t .  

UNIT 1  EVOLUTION 9 Hrs.  

Def in i t ion-  Need,  Character is t ics ,  Nature  .Evolu t ion at  Inte rnat ional ,  South Asia,  Grameen 
Bank in Bangladesh,  in  In dian context ,  in  Tami l  Nadu.  IFAD ( Internat ional  F inance for  
Agr icul tu re Development) ,Mahal i r  Thi t tam ,NRLM(Nat ional  Rural  L ivel ihood Miss ion  
) .Microf inance produc ts –Credi t ,  Savings  and Insurance. .  Micro f inance and poor  and -  Scope,  
Achievements and Chal l enges.  Financia l  inc lus ion  

UNIT 2  LENDING MODELS 9 Hrs.  Micro  Credi t  Lending Models -Associa t ion Model ,  Communi ty  
Model ,  cooperat ive Model ,  credi t  union Model ,  Grameen Joint  l iabi l i ty  group Model ,  Sel f  Help  
Group Mode l .  Role  of  Reserve Bank  of  India  in mic r of inance,  Microf inance and 
Non-Governmental  Organizat ion,  Microf inance inst i tut ions  –Malegam Commit tee Report  Dra f t  
Microf inance Bi l l  

UNIT3 MARKET EVALUATION 
9 Hrs.  

Financia l  and market  Evaluat ion –Analyz ing  f inancia l  s tatements – rat ios,  l iquid i ty  and 
Capi ta l  adequacy,  Revenue Models  -  Methodologies in  MF product  des ign and pr ic ing.  
Operat ional  and Inst i tut ion Evaluat ion – Business p lanning - Assessment of  Socio–economic  
Impact  of  Microf inance.  CVP Analys is ,  Opera t ing  expenses –Transparency and Ethics of  MFI.  

UNIT 4  DEMAND AND SUPPLY 9 Hrs.  

Demand and supply  of  Micro f inance,  Bank ing -Basic  pr inc ip les ,Types ,Funct ions  
,Regulat ions imposed by RBI ,Non Banking f inancial  companies. Microf inance in India: present  
and Future ro le of  F inancia l  Inst i tu t ions -Commerc ia l  Banks ,  NABARD,SIDBI ,TNCDW. Market ing  
concepts of  Mic rof inance products .  

UNIT 5  MICRO ENTREPRENEURS  9 Hrs.  

Microf inance and sk i l l  deve lopment  l ive l ihood -  Mic ro entrepreneurs and socia l  
entrepreneurs .  Agr icul ture Mic rof inance.  Mic r of inance by pr ivate  sector  Banks  - .Business 
fac i l i ta to r  and correspondents Models by Banks .  Concept  of  SHG 2.  

  Case study is  mandatory .  

TEXT /  REFERENCE BOOKS  

1. Indian Inst itute of  Banking and Finance, Micro f inance: Perspect ives and operat ions,  Macmil l an India 
L imited, 2011.  

2. Beatr iz and Jonathan, The Economics of  Microf inance, Prent ice Hal l of India,2010.  

3. Debadutta K Panda “Understanding Microf inance “ -Wi l ley India 2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5602  
SECURITY ANALYSIS AND  
PORTFOLIO MANAGEMENT  

L T P Credits  
Total  
Marks  

Stream 

3 .  .  3  100 Finance  
 

C O U R S E  O B J E C T I V E  

  To e n a b l e  s t u d e n t s  to u n d e r s t a n d  the n u a n c e s  of  s tock market  o p e r a t i o n s  and to learn  
t e c h n i q u e s  of  d e c i d in g  on i n v e s t m e n t  in a po r t f o l i o  of  secur i t ies.  

UNI T  1 9 Hrs.  

Meaning o f  Inves tment  -  Di f fe rence between Speculat ion and Investment;  Investment  
a l ternat ives.  Secur i ty :  Risk and return calcula t ions -Types of  r isks -  Valuat ion o f  Secur i t ies,  
Zero Growth  Model ,  Constant  Growth Model ,  Two & Three Growth Model .  

UNIT 2  9 Hrs.  
Financia l  Market  -  Pr imary Market ,  Secondary Market ,  Debt  market  Stock Exchanges:  
Meaning – Features – Funct ions – SEBI –Rights ,  Powers –  Funct ions  – NSE – BSE 

UNIT 3  9 Hrs.  
Secur i ty  analys is  -  Fundamenta l  analys is  – Technical  analys is  – Tools  & Chart ing techniques 
– Ef f ic ient  Market  Hypothesis  

UNIT 4  9 Hrs.  

Portfol io  Management -  Int roduction & process - Tradi t ional /  Modern portfol io  -  Return & 
r isk calculat ion:  Por t fo l io  r isk  & re turn o f  two and three secur i ty  port fo l ios -  Covar iance -  
Corre lat ion  coef f ic ient  o f  port fo l io .  

UNIT 5  9 Hrs.  

Markowi tz  por t fo l io  model  -  Ut i l i ty  curves in  port fo l io  select ion -  Cap i ta l  asset  pr ic ing 
model  -  Capita l  market  l ine & Securi ty  market l ine - Port fol io performance - Sharpe’s , Treyno r’s 
and Jensen’s  index -  Port fo l io  rev is ion.  

*Case study is mandatory 

TEXT /  REFERENCE BOOKS  

1.  Bhal la.V.K.(2008) ,  Investment Management,  4 th  Edi t ion  Su l tan  Chand & co.  

2 .  Punithava th i  Pand ian,  Secur i ty Ana lys is & Port fo l io Management ,  2nd,  V ikas Pub l ica t ions,  2009. 
3 A vadhani , Secur i ty Analysis & Port fo l io Management, 9th Edi t ion, Himalaya Publ icat ions, 2009. 4 .  
Prasanna Chandra,  Investment & Port fo l io  Management,  2nd Ed i t ion ,  Tata  McGraw Hi l l ,  2005.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B : 5 Questions to be answered out  of  6 Questions,  each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5603  
ADVANCED FINANCIAL  

MANAGEMENT  

L T P Credits  
Total  

Marks  
Stream  

3 .  .  3  100 Finance  
 

C O U R S E  O B J E C T I V E  

  To p rov id e  an  u n d e r s t a n d i n g  o f  the  a d v a n c e d  c o n c e p t s  and t e c h n i q u e s  o f  M a n a g i n g  

c a p i t a l .  

UNIT 1  
Risk  Ana lys is  in  

Dis t r ibu t ion  Approach 
Ana lys is .  

UNIT 2  

9  Hrs.  
Inves tment  Dec is ion  –  RAD Approach ,  CE Approach ,  Probab i l i t y  –  

Dec is ion  Tree Approach,  Sens i t i v i ty  Ana lys is  and Simula t ion  

9 Hrs.  
Div idend Mode ls -  Wal te r  Mode l ,  Gordon Mode l ,  M.M.  I r re levance Approach.  Fac tors  

Af fec t ing  Div idend.  Prac t i ca l  Aspec ts  o f  D iv idend Po l i c ies .  

UNIT 3  9  Hrs.  
Leas ing –  Types -  Va luat ion  o f  Lease .Di f fe rences  between Lease and Hi re  Purchase.  

Mutual  Funds – Types -  Legal  Aspects -  Advantages.  Recent  Developments in Factor ing and  
Procedures ,  Types .  For fe i t ing .  

UNIT 4  9  Hrs.  
Corpora te  Res t ruc tur ing  –  Merge rs  and Acqu is i t ions  –  Types  –  Lega l  P rocedure  – 

F inanc ia l  Eva lua t ion o f  Merger .  Take Over  –  Types ,  Takeove r  Code .  Jo in t  
Ventures -Charac ter i s t i cs  ,  Fo rms.  In f la t ion  in  F inanc ia l  Dec i s ions -  In f la t ion  and Va lue o f  the  
f i rm –  In f la t ion  and Cap i ta l  Budget ing  Dec is ions  –  In f la t ion  and F inanc ia l  Markets .  

UNIT 5  9  Hrs.  

Venture Capital  – Characterist ics, Stages, Inst i tut ions. Capital  Market -Structure, Players in  
the Market  – SEBI Guidel ines -  Recent  Trends  in Capi ta l  Market .  New Issue Market -  Def in i t ion,  
Func t ions ,  Pr iva te  P lacement ,  R igh ts  Issue,  Money  Market .  

App l i ca t ion  or ien ted prob lem/case s tud ies  is  Mandatory .  

TEXT /  REFERENCE BOOKS  

1.  Prasanna Chandra,  Fundamenta ls of  F inanc ia l  Management,  4 th  Edi t ion .  Tata  McGraw Hi l l ,  2005.  

2 .  Khan & Ja in ,  F inanc ia l  Management Text ,  Problems & Cases,  4 th  Ed i t ion ,  Tata  McGraw Hi l l ,  2004.  

3 .  Pandey. I .M,  F inanc ia l  Management ,  9 th Edi t ion,  Vikas Pub l icat ions,  2009.  

4 .  Bal la .V.K,  F inancia l  Management  and Pol icy ,  5th Ed i t ion ,  Anmol  Publ ica t ions,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
PART A :  6 Questions to be answered o ut  of  8 Questions,  each Question carrying 5 Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
PART B :  Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SBA5604  
RISK & DERIVATIVES  

MANAGEMENT 

L T P Credits  
Total  

Marks  
Stream 

3 .  .  3  100 Finance  
 

C O U R S E  O B J E C T I V E  

  To enable s tudents to understand the  nuances  of  der ivat ives and techniques of  operat ing  
in der ivat ives.  

UNIT I  9 Hrs.  

Risk: – Defin i t ion -  Peri ls  and Hazards,  Classif icat ion of  Hazards - Risk and Uncerta inty ,  
Certa inty  and Safety ,  R isk vs.  Safety ,  The degree of  Risk Causes :  -  Types of  Risk -  Risk in  
Development of  Sc ience and Technology - Nature and scope of Risk Managemen t: -  Defini t ion - 
Features  – Importance –Object ives -  Pros and cons -  Process and Pr inc ip les.  

UNIT 2  9 Hrs.  

Classi f icat ion o f  Risk -  Risk Management  -  causes,  Pr inc ip les of  Management o f  
Operat ional  Risk .  Credi t  Risk  Management: -  Causes,  Object ives  and Dim ensions,  Pr inc ip les,  
Requis i tes  of  Ef f ic ient  Risk Management  on  Capi ta l ,  Agency Rat ings,  Model ing  Credi t  Risk ,  
Elements of  Credi t  Risk ,  Defaul t  Risk,  St ructural  Models ,  Threshold Models,  Mixture Models ,  
Monte Car lo Models,  Dynamic Credi t  Risk Model ing.  

UNIT 3  9 Hrs.  

Regulatory, Compliance & Contemporary Issues: Basel I  – Evolut ion, Important features,  
Cr i t ic ism. Basel  I I  –  Evolut ion,  Three Pi l la rs ,  F i rs t  Pi l la r  (Minimum Capi ta l  Requi rement) ,  
Second Pi l lar  (Superv isory Review) Thi rd Pi l lar  (Market  Disc ip l ine ) .  Revis ions to the Basel  I I  
market r isk  f ramework (July 2009) and Think ing beyond Basel  I I I ,  RBI Prudential  Guidel ines on  
Capi ta l  Adequacy and Market  Disc ip l ine.  

UNIT 4  9 Hrs.  

Financia l  Der iva t ives:  Types -  Opt ions – Pay Offs  f rom Opt ion Contracts ,  Produc t  
ser ies/Contrac t  Speci f icat ion for  opt ion contrac ts ,  Open In terest ,  Square -up and Valuat ion  of  
Opt ion.  Futures -  Product  ser ies /Contract  Speci f icat ion for  futu res t ransact ion,  Features of  
Futures t ransact ion,  Margin Deposit ,  Pay Offs  f rom Futures Contract s  and Valuat ion of  Futures.  
Forward t ransact ion –  Features,  Di f fe rence and s imi lar i ty  between Futures ,  Opt ion  and 
Forwards –  Swap and types - . Index based Der ivat ives – Index Futures,  Index Opt ion.  

UNIT 5  9 Hrs.  

Risk associated  wi th Investment –  Hedging- :  Badla Transac t ion/Carry  Forward of  
Transaction, Strategy of Diversi f ication of Portfol io, Strategy of Negative Co -relat ion, Strategy of  
Active Portfol io  Management, Strategy of  Real ignment of Port fol io.  Hedging/Risk Management  
through Der ivat ives: Short Hedge, Long Hedge,  Protect ive Put  Strategy,  Covered Cal l  Strategy.  

Hedging Strategy for Port fol io,  Delta Hedging.  
x * Case study – Mandatory  

TEXT /  REFERENCE BOOKS  
1.  John C.  Hu l l  ,  Opt ions,  futu res and Other Der ivat ives,  7th Edi t ion ,Pearson Educat ion,2010.  
2 .  Dhanesh Kumar  Khat r i ,  Der iva t ives  and Risk Management ,1s t  ed i t ion,  Macmil lan  India,2012  
3 .  George E.Re jda ,  Pr incip les  of  Risk Management and Insurance,8 t h  ed i t ion,  Prent ice  Ha l l ,  2010  
4 .  P.Per iasamy and M.Veerase lvam ,  R isk  and Insurance Management ,  1st  edi t ion ,Tata Mcgraw Hi l l  

Pub l ishing  Co L td ,2013  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100                                      Exam Duration :  3 Hrs.  
PART A : 6 Questions to  be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B :  5 Quest ions to  be answered out  o f  6 Quest ions,  each Quest ion  carry ing  14 Marks  

wi th a  minimum of  one quest ion f rom each uni t .  70 Marks  



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY  OF  BUSI NESS  ADM I N IST RAT IO N  

MBA P ARTT IME  20  REG UL ATIO NS  2 01 5  

 

SBA5605  MERCHANT BANKI  NG  
L T P Credits  

Total  
Marks  

Stream 

  3 .  .  3  100 Finance  
 

C O U R S E  O B J E C T I V E  

  To p r ov ide  an u n d e r s t a n d i n g  of  the c o n c e p t s  and t e c h n i q u e s  of  de l i ve r i ng  the 
b a nk i ng  s e r v i c e s .  

UNI T  1 9 Hrs.  
Overv iew of  Indian f inanc ia  l  system -  Financia l  Serv ices -  Mean ing -  Evolut ion of  

F inancia l  Serv ices  -  Var ious Types  of  Financia l  Serv ices -  Signi f icance o f  Financia l  Serv ices  -  
Growth of Financia l  Services in India -  Emerging Financial  Products and Services - Constraints  to 
the Growth o f  F inancia l  Serv ices -  Key Risk Areas in Financia l  Serv ices.  

UNIT 2  9 Hrs.  
Merchant  Banking  Serv ices -  Func t ions -Code of  Conduc t  -  Lega l  and Regulatory  

Framework -SEBI Guidel ines -  Weakness in the Funct ioning o f  Merchant  Bankers in  India .  -  Role  
of  Merchant  Bankers in  Appraisal  o f  Projects ,  Designing Capi ta l  St ruc tures and Ins truments -  
Issue Pr ic ing-  Preparat ion of  Prospectus Select ion of  Bankers,  Adver t is ing Consul tants  -  Role  of  
Regis t rars -Underwr i t ing Ar rangements -  Deal ing Wi th  Bankers to t he Issue,  Underwr i te rs ,  
Regis t rars,  and Brokers  -  Publ ic  Issue Management -  Issue Process -  Issue Types.  

UNIT 3  9 Hrs.  

Credi t  Rat ing-  Meaning -  Funct ions  -  Credi t  Rat ing Factors -  Credi t  Rat ing Agencies -Major  
Issues and Drawbacks -  Por t fo l io  Management Serv ices -  Funct ions -  Stra tegies  -  SEBI  
Guidel ines -  Code of  Conduct .  Custodia l  Serv ices -  Regis t ra t ion -  General  Obl igat ions and 
Responsib i l i t ies,  RBI  – Funct ions -  Contr ibut ion  to nat ional  development  - -  CIBIL  

UNIT 4  9 Hrs.  

Consumer  Finance - Sources- Factors  Determining Demand-Terms of  Consumer  
Finance-Hire Purchase System -  Insta l lment  Credi t  System. Credi t  Cards -  Faci l i t ies and 
Serv ices -  Class i f icat ion  of  Credi t  Cards.  Housing Finance Serv ices -  Housing Finance in India -  
Growth  Factors -  Impediments -  Cr i t ica l  Factors -  Major  Ins t i tut ional  Player.  

UNIT 5  9 Hrs.  
Bi l l  Discount ing & Factor ing :  Concept  & Forms of  Bi l l  Discount ing ,  Concept  & Types o f  

Factor ing ,  Bi l l  Discount ing Vs .  Factor ing,  Financia l  Evaluat ion  of  Factor ing,  Factor ing  in the  
Indian Context ,  Ex port  Factor ing and Forfe i t ing.  
x *Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  
1.  M.Y. Khan,  F inancia l  Services,  7 t h  Edi t ion,  Tata  Mcgraw Hi l l ,  2013.  
2 .  Dr.  S.  Gurusamy, F inancia l  Serv ices And Systems. 2 n d  Edi t ion ,  Tata  Mcgraw Hi l l ,  2009.  
3 .  E.  Gordon  & K. Natara jan ,  F inanc ia l  Serv ices,4t h  Ed i t ion ,  H imalaya Pub l ish ing House,2011.  
4 .  H.  R.  Machi ra ju ,  Merchant  Banking ,  4 th Edi t ion ,  New Age Internat ional  (P)  L imi ted ,  2012.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t .  30 Marks  
PART B :  5 Quest ions to  be answered out  o f  6 Quest ions,  each Quest ion  carry ing  14 Marks  

wi th a  minimum of  one quest ion f rom each uni t .  70 Marks  
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L T P 

Credits  
Total  

Marks  Stream 
SBA5606  BANKING AND INSURANCE        

  3 .  .  3  100 Finance  
 

C O U R S E  O B J E C T I V E  

  To e n a b le  s t u d e n t s  to l earn  the c o n c e p t s  and t e c h n i q u e s  of  m a n a g i n g  Bank 
I n s u r a n c e  o p e r a t i o n s.  

UNIT 1  9 Hrs.  

Laws Governing Banking And Insurance:  Banking Regulat ion Act,  Reserve Bank of  India  
Act ,  Negot iable  Inst ruments Ac t ,  Prov is ions of  companies Act  Relat ing  to Banking ,  Insurance 
Act  – L i fe Insurance – General  Insurance,  Insurance Regulatory and Development Author i ty  
( IRDA) Act .  

UNIT 2 9  Hrs.  In ternat ional  Banking:  Global  Trends and Developments in Internat ional Banking – 
Internat ional  F inancia l  Centres,  Cross  Border Finance,  Bank  Debt  in  Internat ional  Markets,  
Of fshore Market ,  Capi ta l  Market  in  Internat ional  F inancia l  Market ,  Of fshore Banking uni ts ,SEZ –  
Internat ional  F inancia l  Inst i tut ions – IMF, IBRD, BIS, IFC,ADB,WTO – Analys ing and Bankers  
Acceptance.  NRI Accounts – Indian Rupee and Foreign Currency Accounts,  RFC Accounts ,  RFC 
(Domest ic )  Accounts  –  EEFC Accounts,  Documentary  Let ters  of  Credi t  –  UCPDC 600 
Correspondent Banking – NOSTRO, VOSTRO, Mirror  Accounts, Deal ing operat ion etc,  Foreign  
Investments in  India .  

UNIT 3  9 Hrs.  
Innovat ions In Banking  And Insurance:  Review of  funct ioning of  Banks,  L iabi l i t ies and 

Assets of  Banks;  net  worth of  banks;  Of f -balance sheet  i tem – New products – New f inancia l  
services provided by Banks – Electronic Payment Systems at the Retai l  level – Defini t ions and 
Funct ions o f  Insurance – Integrat ion of  Thi rd Par ty  and Re -  Insurance;  Pr ivat izat ion of  
Insurance Business in India.  

UNIT 4  9 Hrs.  
HRM In  Banking And Insurance:  Human Resources management in Banks and Financia l  

Inst i tut ions -  Personnel  Pol ic i es – Par t ic ipat ive Management -  HRM in Insurance 
Sector -Corrupt ion,  Frauds,  Scams in  Financia l  Inst i tut ions,  Case Studies.  

UNIT 5  9 Hrs.  
Market ing In Banking And Insurance:  Serv ice Market ing Mix wi th  Reference to Banking and 

Insurance,  Cus tomer in Serv ices  Market ing ,  Managing Serv ice Qual i ty ,  Advert is ing and  

Branding of Services, Managing Product Support,  Managing Direct and On -l ine Marketing.  x 

Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Dr.Gurusamy.S, Bank ing Theory  Law and Pract ice ,  2nd Edi t ion ,  T ata  McGraw Hi l l ,  2009.  

2 .  Muraleedharan.G.,  Modern Bank ing,  1s t  Edi t ion,  PHI  Learn ing Publ ica t ions,  2009.  

3 .  Gula t i ,  Neelam,  Pr incip les  and Insurance Management ,  1st  Ed i t ion,  Exce l  Books,  2009.  4 Jyo lsna Seth i  
& Nishwan Bhat ia ,  E lements  of  Bank ing  & Insu rance,  1s t  Edi t ion,  Prent ice  Ha l l  Inc .  ,2007.  

5 .  Murthy .A,  E lements of  Insurance, 2nd Edi t ion,  Margham Publ ica t ions,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
 

Max. Marks :  100  Exam Duration :  3 Hrs .  
PART A : 6 Questions to be answered out of 8 Questions,  each Quest ion carrying 5 Marks with  

a minimum of  one quest ion f rom each uni t  30 Marks  
PART B : 5 Questions to be answered out of 6 Questions,  each Quest ion carrying 14 Marks  wi th 

a minimum of  one quest ion f rom  each uni t  70 Marks  
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  L T P Credits 

Total 
Stream 

SBA5607 SERVICES MARKETING     Marks  

  3 . . 3 100 Finance 
 

COURSE OBJECTIVE 

  T o  p r o v i d e  a n  u n d e r s t a n d i n g  o f  “ S e r v i c e ”  a n d  the concepts and functions involved in  
marketing of service.  

UNIT 1 9 Hrs.  

Marketing services:  Int roduct ion -  Growth of  service sector  -  Characterist ics of 
services-Classif icat ion of  services -Concept of services - Need for  Serv ice Marketing –Tangib i l i ty 
Spec t rum.  Designing of the service  

– Blueprint - Service Mapping- Development of service sector. 

UNIT 2 9 Hrs.  

Marketing Mix in Serv ice Marketing:  The Seven P ’s:  Product decis ion, Pric ing Strategies 
and Tactics, Promot ion of services and Placing & dis tr ibut ion methods for serv ice.  Addi t ional 
d imension in serv ice marketing – People,  Physical  Ev idence and Process.  

UNIT 3 9 Hrs.  

Internal Marketing of Services -External vs. Internal orientat ion of service s trategy - Service 
Qual i ty Dimensions -Qual i ty gap. Customer expectat ion vs. perceived service gap -services qual ity 
specif icat ions vs. Perception of customer expectat ions – factors and techniques to resolve these 
gaps. 

UNIT 4 9 Hrs.  

The Promise vs.  Del ivery Gap – Service Del ivery vs.  External  Communication to 
customer-measure to resolve these gaps - developing appropr iate and ef fect ive communication 
about service qual i ty -Service Recovery-Marketing Demand & Supply through capaci ty planning.  

UNIT 5 9 Hrs.  

Marketing of service with reference to Financial  services, Health services, Hospital i ty 
services including t ravel,  Hotels  and Tou rism; Professional  services & Educational  services.  

 Case study is Mandatory 

TEXT / REFERENCE BOOKS 

1.  Valar ie  A.Ze i thmal  & Mary  Bi tner ,  Serv ice Market ing,  5 th Edi t ion ,  Tata  McGraw Hi l l ,  2008.  

2 .  Helen Woodruf fe ,  Serv ice Market ing,  1st  Ed i t ion ,  Pearson  Educat ion,  1998.  

3 .  Christopher Love lock,  Service Market ing,  5 th  Edi t ion ,  Pearson Educat ion ,  2009.  

4 .  Bhattacharya,  Serv ice  Market ing ,  1th Ed i t ion,  Exce l  Books,  2006.  

5 .  Jha S.M, Service Market ing ,  4 th  Ed i t ion,  Himalaya Pub l ishing  House,  2010.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100 Exam Duration : 3 Hrs.  
PART A : Questions to be answered out of  8 Questions, each Question carrying 5 Marks with  

a minimum of  one quest ion f rom each unit .  30 Marks 
PART B : 5 Questions to be answered out of 6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each unit .  70Marks 
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 A D V E R T I S I N G  L  T  P  Credits  

Total  
Marks  

S t r e a m  

S B A 5 6 0 8  MANA G E M E N AND T     

 S A L E S  P R O M O T I O N  3  .  .  3  1 0 0  Marketing  
      

C O U R S E  O B J E C T I V E  

  T o  p r o v i d e  a n  u n d e r s t a n d i n g  o f  t h e  c o n c e p t s  a n d  t e c h n i q u e s  o f  A d v e r t i s i n g  a n d  
s a l e s  p r o m o t i o n .  

U N I T  1  9  H r s  

A d v e r t i s i n g  -  C o n c e p t  -  O b j e c t i v e s -  P r o c e s s  -  E v o l u t i o n  o f  a d v e r t i s i n g  m a n a g e m e n t .  
M a r k e t  s e g m e n t a t i o n  a n d  t a r g e t  a u d i e n c e .  A d v e r t i s i n g  I n d u s t r y  i n  I n d i a .  R o l e  o f  a  
Produc t  l i fe  cyc le and Brand bu i ld ing .  Spec ia l  purpose adver t i s ing  –  G r e e n  adver t i s ing ,  
Po l i t i ca l  a d v e r t i s i n g ,  A d v o c a c y  a d v e r t i s i n g ,  R e t a i l  a d v e r t i s i n g ,  F i n a n c i a l  a d v e r t i s i n g ,  
C o r p o r a t e   a d v e r t i s i n g  a n d  S o c i a l  a d v e r t i s i n g .  A d v e r t i s i n g  i n  t h e  I n d i a n  e c o n o m y .  
C o n c e p t s  m a r k e t i n g .  P A C T  a n d  D A G M A R  a p p r o a c h .  

U N I T  2  9  H r s  

M e s s a g e  a n d  Co p y  D e v e l o p m e n t ,  c h a r a c t e r i s t i c s  o f  g o o d  c o p y ,  d e s i g n i n g .  C r e a t i o n  
T h e m e s ,  a p p e a l s ,  s l o g a n s ,  h e a d l i n e s ,  s u b h e a d s ,  t e x t s ,  i l l u s t r a t i o n s ,  c o p y  l a y o u t  U S P  -  
M a s s  m e d i a :  s e l e c t i o n  p l a n n i n g -  s c h e d u l i n g .  M e d i a  -  M o b i l e  m e d i a ,  s o c i a l  m e  Media  
m a na g em en t .  Prob lems speci f i c  to Media  Management  -  Media e th ics -  Bus iness  and l e g a l  
a s p e c t s  o f  m e d i a  m a n a g e m e n t .  

U N I T  3  9  H r s  

Advert is ing Budgets – types. Advertis ing agenc ies organizations and Operations Role of 
adve r t i s i ng  agenc i es  Func t i on ing  -  Sk i l l s  and  se rv i ce  c l ien t  re l a t i onsh ip ,  I n te rne t  adve r t i s i ng  
- F u n c t i o n s .  A g e n c y  C l i e n t  s e r v i c i n g ,  M a r k e t  p l a n  o f  t h e  c l i e n t ,  a g e n c y  f i n a n c e s ,  s e t t i n g  
u p  o f  a n  a g e n c y -  G r o w i n g  t h e  a g e n c y .  

U N I T  4  9  H r s  

Sales  promot ion  Def in i t ion  -  Ro les -Objec t i ves -Types - (Consumer ,  De ear  l &  Sa les  fo r  
o r i e n t e d  s a l e s  p r o m o t i o n . )  N a t u r e  a n d  i m p o r t a n c e  o f  s a l e s  p r o m o t i o n  i t s  r o l e  i n  E t h i c a l  
a s p e c t s  o f  s a l e s  p r o m o t i o n  L e g a l  e n v i r o n m e n t ,  l a w s  t h a t  a f f e c t  a d v e r t i s i n g  i n   I n d i a .  
U n f a i r  t r a d e  p r a c t i c e s  a n d  c o m p e t i t i o n  a c t  –  C o n s u m e r  r i g h t s  a n d  l a w s .  

U N I T  5  9  H r s  
Con t ro l  -  Adve r t i s i n g  e f fec t i v ene ss - Pr e  &  P os t  t es t i n g  t e c hn i qu es ,  D i f f i cu l t i es  i n  me  

a d v e r t i s i n g  e f f e c t i v e n e s s   E t h i c s  i n  a d v e r t i s i n g -  Re g u l a t o r y  b o d i e s  t h a t  i m p a c t  t h e  
a d v e r t i s i n g  i n d u s t r y  -  C o n t r o v e r s i a l  a d v e r t i s i n g  i n  E c o n o m i c  a n d  S o c i a l  r e l e v a n c e  o f  
a d v e r t i s e m e n t s  - Adver t i s i ng  research & ana l ys is .  Adve r t i s ing  fo r  in te rnat iona l  marke t  T rends  
i n  adve r t i s i ng ,  G loba l  t rends  and the i r  impac t  on  Ind ian  adve r t i s ing  cha l lenges  faced by  
adve r t i se rs  in  t h e  e r a  o f  g l o b a l i z a t i o n .  

C a s e  s t u d y  i s  M a n d a t o r y  

T E X T  /  R E F E R E N C E  B O O K S  

1.  Chunnawal la Kumar,  Seth ia ,  Subramanian,  Suchak,  A dvert is ing Management,  5ThEdit ion,  Himalaya 
Pub l ishing  House,  2007.  

2 .  Rathor .B.S,  Adver t is ing & Persona l  Sel l ing,  1s t  Edi t ion ,  H imalaya Pub l ish ing  House,  2008.  
3 .  Belch ,  Adver t is ing  Exce l lence,  7 t h  Edit ion ,  Tata McGraw Hi l l  Inc,  2009.  

E N D  S E M E S T E R  E X A M  Q U E S T I O N  P A P E R  P A T T E R N  
M a x .  M a r k s  :  1 0 0  E x a m  D u r a t i o n  :  3  H r s .  
Part  A :  6 Ques t ions to be  answered out  o f  8  Ques t ions ,  each Quest ion car ry ing  5  Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  3 0  M a r k s  

Part  B :  5 Quest ions to be answered out of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th a  
m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  7 0  M a r k s  
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  L T P Credits  
Total  

Stream 
SBA5609  BRAND MANAGEMENT     Marks   

 & RETAIL MARKETING  3 .  .  3 100 
Market ing  

      

C O U R S E  O B J E C T I V E  

  To p r o v i d e  an u n d e r s t a n d i n g  of  the c o n c e p t ,  t e c h n i q u e s  and n u a n c e s  of  B r a n d  M 
and R e t a i l  M a r k e t i n g .  

U N I T  1 
Brand -  Def in i t ion,  Importance,  Types,  Methodology .  Posi t ioning -  Types,  

Advantages and Limi tat ions -  Perceptua l  Map- Brand Ident i ty -  Brand Ident i ty  
Overcoming.  Brand Image,  Brand Equi ty .  

UNIT 2  9 Hrs.  

Brand personal i ty  -  Models ,  Scale ,  Brand Loyal ty -  Types,  Increasing  Brand Loyal ty ,  
Bui ld ing  Brands -  Advantages,  Process,  Brand Leverage -  Reasons,  Advantages,  Methods ,  
Brand Extensions -  Types. ,  Aaker ’s  Approach,  Kel ler ’s  Approach.  

UNIT 3  9 Hrs.  

Brand promot ion s t rategies -  advantages,  l im i tat ions,  Strategic  Brand Management.  
Bui lding retai l  brands.  Retai l ing,  Defini t ion,  Systems, Structure,  Formats -  Serv ices Offered by  
Retai le rs -  Shopping/  Buying Behaviour - ,  Need,  Advantages,  L imi tat ions -  Dut ies of  Sales 
Personne l  in  Enhancing Shopping and Buyer  Behaviour.  

UNIT 4  9 Hrs.  

Retai l  s to re layout -  Types,  Need,  Advanta ges and Limi tat ions of  Each Layout -Merchandize 
Planning - Need,  Factors  Inf luencing,  Advantages,  L imi tat ions -  Retai l  Pr ic ing -Types,  Need.  

UNIT 5  9 Hrs.  
Promot ion s t rategies -  Creat ive Display,  POP, Façade Display -  e-Tai l ing -  Advantages ,  
L imi tat ions,  Indian  Retai l  Scenar io -  Cur rent  and Emerging  Trends.  

*Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Moorthy  Y.L.R, Brand Management  The Ind ian Contex t ,  2nd Edi t ion,  Vikas Pub l ica t ions,  2009.  

2 .  Pat i ,  Debash is,  Branding -  Concepts And Cases,  2nd Ed i t ion ,  Macmi l lan Bus iness Books,  2003.  

3 .  David  Aaker,  Brand Management ,  1st  Ed i t ion ,  Tata McGraw Hi l l ,  1987.  

4 .  Gi lber t ,  Reta i l  Market ing Management ,  2nd Ed i t ion,  Pearson Educat ion,  2009.  

5 .  Levy&Weitz,  Reta i l  Management ,  6th Ed i t ion,  Tata McGraw Hi l l ,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  

9 Hrs 
Needs, 

Traps - 



 

 

SATHYABAMA INSTITUTE OF SCIENCE AND TECHNOLOGY FACULTY  OF  BUSI NESS  ADM I N IST RAT IO N  

MBA P ARTT IME  25  REG UL ATIO NS  2 01 5  

 

  L T P Credi ts  
Tota l  

Stream  
SBA561 0  RELATIONSHIP      Marks   

 MARKETING  3    3 100 
Market ing  

   .  .     

C O U R S E O B J E C T I V E  

  To p r o v i d e  an  u n d e r s t a n d i n g  o f  the  c o n c e p t  o f  R e l a t i o n s h i p  M a r k e t i n g  and the  t  
t o o l s  fo r  i m p l e m e n t i n g  R e l a t i o n s h i p  Market ing .  

U N I T  1 9  Hrs  

Relat ionship Management - Relat ionship Marketing and Tradi t ional Transact ion Approach  – 
Signi f icance -  Customer  Acquis i t ion -  Requis i tes – Customer L i fe Cycle -Customer Loyal ty  –  
loya l ty  ladder  –  s t ra teg ies  -  Opt im iz ing  Cus tomer  Re la t ionsh ip .  

UNIT 2  9  H r s .  

Customer  Retent ion -Stages  in  cus tomer  l i fe  cyc le  –  St ra teg ies  –At t r i t i on ,  Hand l i ng 
Compla in ts  –  Recovery  o f  lapsed cus tomers  -  CRM in  market ing  -  One to  One Re la t ionsh ip 
Market ing  -  Cus tomer  Behav iour  Pred ic t ion  -  Cus tomer  Pro f i tab i l i t y  

UNIT 3  9  H r s .  
Sales  Force Automat ion  –  Sa les  and  te r r i to ry  managemen t  –  Ac t i v i ty  management  -  Contac t  
management  -Lead and Knowledge Management  -  F ie ld  Force  Automat ion  

UNIT 4  9  Hrs.  
Analy t i ca l  CRM –Features  and Benef i ts  –  Manag ing Cus tomer  Data  -  Database Market ing  –  
Sources  o f  

Data  -  Ca l l  Cent re  –  Techno log ica l  Components  -  Te lemarket ing  -  Data  Min ing -Func t ions ,  
Process  

UNIT 5  9  Hrs.  
CRM Implementa t ion  –  Def in ing  Success  Fac tors  -  Choos ing  CRM Too l s  -  CRM 
Deve lopment  -  De l i very  -  Measurement  -  Conf l i c ts  –  Compla in ts  Management .  

*Case s tudy  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Peeru Mohammed & Sagade van.A,  Customer Re la t ionsh ip  Management,  1st  Edi t ion ,  V ikas 
Pub l icat ions,  2009.  

2 .  Shainesh & Seth,  Customer  Re la t ionship Management a  Strateg ic Prespect ,1 s t  Ed i t ion ,  McMil lan,201 
0 .  

3 .  Chaturvedi  & Chaturved i ,  Customer  Re la t ionship Managemen t ,  1s t  Ed i t i on ,  Exce l  Books,  2007.  
4 .  Paul Greenberg ,  Customer Re lat ionsh ip  Management ,  3rd Ed i t ion,  Tata McGraw Hi l l ,  2009.  

5 .  Govinda Bhat ,  Customer  Re lat ionsh ip  Management ,  1s t  Ed i t ion ,  H imalaya Publ ish ing  House, ,2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

 a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion ca rry ing 14 Marks  wi th  

 a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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  L T P Credits  
Total  

Marks  
Stream  

SBA561 1  INDUSTRIAL      
 MARKETING  3    3 100 

Market ing  
   .  .     

C O U R S E  O B J E C T I V E  

  To enab le  s t uden ts  to u n d e r s t a n d  and a pp r ec ia t e  the concIn epd t  u astr ian d l  
M a rk e t i n g  i ts  u n i q u e  s t r a t e g i e s  and t e c h n i q u e s .  

U N I T  1 D I M E N  S IO N S OF INDUSTRIAL MARKETING  9 H rs .  

In t roduc t ion  –  Nature  o f  Indus t r ia l  Market ing  –  Indus t r ia l  Vs  Consumer  Market ing  –  Types  of 
Industr ial  Customers – Classif icat ion of  Industr ial  Products – Economics of  Industr ial  Demand  

– Indus t r ia l  Market ing  Env i ronment  –  St ra teg ies  to  manage indus t r ia l  market ing  env i ronment .  

UNIT 2  ORGANIZATIONAL BUYING & BUYING BEHAVIOUR  9 H rs .  
Objec t i ves  o f  Organ iza t iona l  Buy ing  –  Buy  gr id  mode l  –  Phases  in  Purchas ing  Dec is ion  

process – Buying Centres –Roles of  Buying Centres – Purchasing inf luence on Buyer Behaviour  

– Suppl ie r  cho ice  & Eva luat ion .  

UNIT 3  MARKET SEGMENTATION TARGETING AND POSITIONING  9  H r s .  
Market  Segmenta t ion  –  Bas is  fo r  segment ing  indus t r ia l  market  –  Macro & Mic ro  var iab les  

– Target  market ing  –  Produc t  Pos i t ion ing  –  St ra teg ic  p lann ing in  Indus t r ia l  market .  

UNIT 4  INDUSTRIAL PRODUCT & PRICING  9  H r s .  

Industr ia l  product  l i fe -cyc le – Strategies  –  New product  development process – Pr ic ing –  
Pr ice  cons t ra in ts  -Factors  in f luenc ing  pr i c ing  –  Pr ic ing  s t ra teg ies –  Pr ic ing  Po l i c ies  – 
Compet i t i ve  b idd ing .  

UNIT 5  PROMOTION FOR INDUSTRIAL PRODUCTS  9 Hrs.  

Advert is ing in Industr ial  Market  – Advert is ing Media – Use of  Sales Promot ion – Publ ic i ty  
in  Indus t r ia l  Market  –  Sa les  fo rce  –  Sa les  Presenta t ion ,  Sa les  Tra in ing  & Compensat ion .  *Case  
s tudy  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Robert  R.  Reeder,  Edward  G.  Br ier ty,  Bet ty H. Reeder,  Industr ia l  Market ing :  Ana lys is,  Plann ing and 
contro l ,  Second Edi t ion ,  Prent ice  Ha l l ,  1991  

2 .  P.K.  Ghosh,  Industr ia l  Market ing ,  Oxford Un ivers i ty  Press,  2012 Kr ishna K. Hava ldar ,  Industr ia l  
Market ing:  Text  and Cases,  Second Ed i t ion,  Tata McGraw –  Hi l l , ,2006 

3 .  Hory  Sankar  Muker jee,  Industr ia l  Market ing,  F irst  Ed i t ion ,  Exce l  Books,2009  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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  L T P Credits  

Total  
Marks  

Stream 

SBA5612  RURAL M A R K E T I N G      

  3 .  .  3  1 Market ing  
        

C O U R S E  O B J E C T I V E  

  To p r o v i d e  an u n d e r s t a n d i n g  of  the c o n c e p t  o f  R u r a l  M a r k e t i n g  and i ts  u n i q u e  
st ra tegies  and  t e c h n i q u e s .  

U N IT 1                                                                    9  Hrs.  

 
Rural  Market ing :  Def in i t ion -  Evolu t ion -  Scope of  Rural  Market ing – Rural  vs.  Urban 

markets -  Rural  Market  – Charac ter is t ics  -Class i f icat ion of  Rural  Markets  – Size of  Rural  market  
-  Cons tra in ts  in Rural  Market ing – Rural  Market ing in India -  Rural  Market ing envi ron m en t .  

UNIT 2  9 H r s .  
Rural  Consumer Behaviour:  Rural  market ing research -  Understanding rura l  

consumers-character is t i cs  of  rura l  consumer –  Factors af fect ing  rura l  consumer  behavior  –  
Rural  consumer buying  process –  Rural  market  segmentat ion  –  Target ing and Posi t ioning  for  
Rural  market  -  Brand loyal ty  

UNIT 3  9 H r s .  
Rural  Market ing Mix:  Products and services – designing innovative products and services  to 

rural  market  – Factors inf luenc ing pr ic ing-  pric ing methods -  Dist r ibut ion pattern and methods  in 
rura l  markets -  Specia l  character is t ics  of  rura l  channels  -  Channel  management in rura l  markets  
-  Storage,  warehousing and t ransporta t ion –  pub l ic  d is t r ibut ion system - .  

UNIT 4  9 Hrs.  
Market ing Communicat ion in Rural  Markets:  Promot ion as a component  in  market ing  

communicat ion  -  Chal lenges in  Rural  Communicat ion -  Communica t ion process –  Creat ing 
advert isements for  the rura l  audiences – Rural  Media -  sales promot ion techniques – Socia l  
Market ing -  Evaluat ion  o f  promot ional  act iv i t ies - Innovat ions in  rura l  market ing.  

UNIT 5  9 Hrs.  
Future of  Rural  Market ing:  Focused Market ing Strategies – Emerging segments – Rural  

retai l ing- Rural  W h o l e s a l i n g  - Publ ic -Private Partnership - Marketing of Agricul tu ral  produce – 
Marketing rural  non farm produce – Market ing of consumer goods and durables – Marketing of  
Serv ices – E- Rural  market ing -  Major  of  Government and Non Government Agencies in the 
development of  Rural  Market ing -  Financia l  Serv ices.  

*Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  
nd 

1.  C.S.G.  Kr ishnamacharyu lu  & Lal i tha  Ramakr ishnan,  Rura l  Market ing :  Text  and Cases,  2  Ed i t ion ,  
Pearson educat ion ,  2011  

2 .  Pradeep Kashyap,  S iddhartha  Raut,  The Rural  Market ing  Book (Text  & Pract ice) ,  2 n d Edit ion ,  B iz tan tra  
Pub l icat ions,  2008.  

3 .  T.P.  Gopa l Swamy,  Rura l  Market ing,  2nd Ed i t ion ,  V ikas Publ ish ing  House,  2005.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f ro m each uni t .  70 Marks  
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SBA5613 HUMAN CAPITAL  
L T  P Credi ts  Tota l  Marks  Stream 

 MANAGEMENT  3  -  -  3  100  Human Resources  

C O U R S E  O B J E C T I V E  

  To p r o v i d e  an  u n d e r s t a n d i n g  o f  t h e  c o n c e p t  o f  H u m a n  C a p i t a l  a n d  the  
m e a s u r e m e n t  o f  i t s  c o n t r i b u t i o n  a n d  a c c o u n t i n g .  

U N I  T1  9  Hrs .  

Concept  of  Human capi ta l  -  Inte l lectual  capi ta l  -  Socia l  capi ta l  -  Organizat ion capi ta l  -  
Prac t i ca l  Imp l i ca t ions  o f  in te l lec tua l  cap i ta l  theory .  Concept  o f  HCM -Rat iona le  fo r  HCM -  HCM 
and HRM -The concept  o f  human cap i ta l  advantage and resource -  based s t ra tegy .  Process  o f  
HCM -  HCM Dr ivers ,  HCM Journey ,  Deve lop ing  HCM — Measur ing  HR.  

UNIT I I  9  H r s .  
Prac t i ce  o f  HCM:  Human Cap i ta l  Data -Measur ing  human cap i ta l -Measurement  Issues ,  

Class i f i ca t ion  o f  measures ,  Deve lop ing  Measures -Human Cap i ta l  Measurement  Mode ls -Human 
Resource Account ing ,  Ba lanced scorecard ,  HR Scorecard ,  Work force  Scorecard ,  Human  
Cap i ta l  Mon i to r ,  Organ iza t iona l  Per fo rmance Mode l ,  Human Cap i ta l  Index ,  Engagement  Model ,  
People and Performance Model  –Human capi ta l  report ing -appl icat ions of  HCM.  

UNIT 3  9  Hrs.  
The l ink  be tween HCM & bus iness  s t ra tegy ,  HCM & s t ra teg ic  HRM,  HCM and  ta len t  

management ,  learn ing  &  deve lopment ,  knowledge management ,  Per fo rmance management  and 
Reward Management .  Ro le  o f  HR in  HCM -The bus iness  par tner  concept  and HCM -The sk i l ls  
HR spec ia l i s ts  need fo r  HCM - Future  o f  HCM  

UNIT IV  9Hrs  
ROI o f  Human Capi ta l -  Measurement  of  Human capi t a l’s contr ibu t ion to  enterpr ise 

goals -Human capi ta l  value c i rc le,  Enterpr ise - level  Metr ics,  Foundat ion Trai t  Metr ics,  Struc tural  
t ra i t  Met r i cs -Leverage o f  Human cap i ta l  ROI .  

UNIT V  9  Hrs.  

Human Resource Account ing -Concept ,  Deve lopment  & Sta te  o f  the  Ar t ,  Ro le  o f  HR 
Account ing ,  HR Account ing Models,  Appl icat ions & Implementa t ion.  HR Audi t -Concept ,  Types ,  
Process ,  Approaches .   

   

  Case s tudy  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Angela Baron & Michael  Armstrong,  Human Capi ta l  Management -  Achiev ing  Added Va lue Through 
People,  1st  Edi t ion ,  Kogan Page, 2007  

2 .  Er ic G.  F lamhol tz,  Human Resource Account ing -advances in  concepts ,  Methods,  and Appl ica t ions,  3rd  
Edt ion,  K luwer Academic  Pub l ishers ,  1999  

3 .  Jac Fi tz -enz,  The ROI  o f  Human Cap ita l -Measur ing  The economic  Va lue of  Employee Performance, 
2nd Edi t ion ,  Amacom, 2009.  

4 .  Ram Raghavan,  Human Cap i ta l  Management  Chal lenges in Ind ia ,  1s t  Ed i t ion,  Woodhead Publ ish ing 
L imi ted,  2011 

5 .  Ravinder  Shukla,  Talen t  Management :  Process of  Deve lop ing and In tegra t ing Sk i l led Workers ,  1s t  
Ed i t ion ,  G loba l  Ind ia  Pub l ica t ions,  2009  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carr y ing 5  Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SBA5614 
STRATEGIC HUMAN 
   R E S O U R C E S  

MANAGEMENT 

L T P Credits  Total  Marks  Stream 

      
 3 -  -  3  100 Human Resources 
        

C O U R S E  O B J E C T I V E  

  To enable  s tudents to understand the s t rateg ic  importance of  HRM and the concepts and 
techniques needed for  implemen t ing SHRM.  

UNIT 1  9 H r s .  

Def in i t ion,  need and importance -  Int roduct ion  to business and corporate s t rategies -  
Integra t ing HR strategies wi th  business  s t ra tegies – HR’s  ro le  as a  s t rategic  partner ,  The 
changing ro le of  HR management.  Stra tegy fo rmulat ion a nd implementat ion:  importance of  HR to 
s t rategy,  in ternat ional  s t rategy,  HR cont r ibut ions  to s t ra tegy,  s t rategy  dr i ven ro le behaviors and 
pract ices,  in tegrat ion o f  s t rategy and HR planning,  HR manager and st rategic  p lanning.  

UNIT 2  9 Hrs.  
Nature and theore t ical  underpinnings of  SHRM, Compet ing theoret ical  models  of  SHRM, 

Theoretical  perspectives in organizational  st rategy and st rategic management theory;,  
Relat ionship between theories of st rategic  and strategic  management  and models of s trategic  
HRM,  Role of  formal  HRM under SHRM  

UNIT 3  9 Hrs.  
Process  of  SHRM: Importance,  nature  and Strategic  chal lenges in SHRM. Impl ica t ions  of  

SHRM for  d i f ferent  organizat ional  s t rategies,  St rategic  p lanning and implementat ion  
considerat ions associated wi th  key areas of  HRM strategy .  

UNIT 4  9 Hrs.  
SHRM dimensions  in business pract ice,  Role of  SHRM in  corporate funct ioning:  

Contrast ing and broad perspect ive,  St rategic  HRM: ‘bes t  f i t’ or  ‘best  pract ice?,  Stra tegic  HRM 
and susta ined compet i t i v e advantage  

UNIT V 9 Hrs.  

In ternat ional  Strategic  Human resource Management,  HR account ing  and human value 
management;  HR Planning and in format ion of  systems, Internal  and external  f i t  in  SHRM 
systems, St rategic  renewal :  Downsiz ing,  mergers and acquis i t ion s,  and restructur ing.   

  Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Jef f rey A.  Mel lo ,  Stra teg ic  Human Resource Management,  3rd Ed i t ion,  Thompson pub l icat ion,  New 
Delhi ,  2010 

2 .  Greer  Char les  R,  Strateg ic Human Resource Management:  A Genera l  Manage r ia l  Approach,  2 n d  Edit ion,  
Pearson Educat ion  As ia ,  New Delh i ,  2001  

3 .  Michae l  Armst rong, Hand book of  St ra tegic  Human Resource Management,  Kogan page, London, 2011.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5615 HUMAN RESOURCES  L T  P Credi ts  Tota l  Marks  Stream 

 DEVELOPMENT  3  -  -  3  100  Human Resources  

C O U R S E  O B J E C T I V E  

  To e n a b l e  s t u d e n t s  to  u n d e r s t a n d  t h e  i m p o r t a n c e  a n d  t e c h n i q u e s  o f  deve lop ing  
Human R e s o u r c e .  

U N I T  1  9  Hrs  

N a t  ure and Scope:  Int roduction – Evolut ion of  HRD as a management phi losophy - scope 
and impor tance -Personne l  managemen t  vs .  HRD-  Human resource sys tem des ign ing  HR 
po l i c ies  ,  Competenc ies requ i red  fo r  HRD func t i on ,  fu tu re  o f  HRD.  

UNIT 2  9 Hrs.  
Induc t ion  and Career  Management :  Human Resource P lann ing scheme for  la rge organizat ions -  

Manager ia l  Approach and important  s teps  involved.  In i t ia t ing the new employee  
in to  the  organ iza t ion  –Deta i led  Induc t ion  Program-Career
 P lann ing  

& Development, 

Success ion P lann ing  –  Execut ive  Grooming,  Mentor ing .  Qua l i ty  o f  
Precond i t ions  to  QWL,  How to  improve QWL.  Competency  Mapp ing.  

Work  L i fe  (QWL), 

 

UNIT 3  9  Hrs.  

Deve lopment  and In i t ia t i ves :  Set t ing  up and main ta in ing  an e f fec t i ve  Tra in ing  & 
Deve lopment  depar tment ,  Steps  in  conduc t ing  and organ iz ing  Tra in ing  and Deve lopment  
p rograms in  organ iza t ion ,  Se l f  Deve lopment  and Management  Deve lopment ,  Manager ia l  
Issues,  Var ious Techniques of  Train ing and Development sui table to advanced Appl ica t ions ,  
O.D In i t ia t i ves .  

UNIT 4  9hrs  

Appra isa l  and Counse l ing :  Per fo rmance Assessment  and Per formance Management 
Advanced Appra isa l  Techn iques :  Be hav iora l  Anchored Rat ings -  360 Degree 
Appra isa l -Ba lanced Scorecard ,  Assessment ,  Center  Potent ia l  Appra isa l .  Vocat iona l  & 
Per formance Counse l ing  and In terpersona l  feedback ,  Deve lop ing  Dynamic  re la t ionship  
th rough e f fec t i ve  counse l ing .  

UNIT 5  9  Hrs.  

Post  eva luat ion o f  Train ing and Development p rograms: Content  of  the  t ra in ing  
program-Tra iner  -  Course mater ia l -  Venue& Tra in ing  Schedu le ,  Tra in  the  Tra iner ,  HRD 
In ter face,  HR Records and Aud i t ,  e -HRD,  Loya l ty  towards  Organiza t ion ,  Organ izat iona l  
Empowerment ,  T ime  management .  

  Case s tudy  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Pareek Uda i  & Udaya Kumar  Ha lder ,  Human Resource Deve lopment,  1s t  Edi t ion ,  Oxford Un ivers i ty  
Press,  2009.  

2  Rao.T.V,  Per formance Management  and Appra isal  System,1st  Ed i t ion ,  Sage Pub l icat ions ,  2004.  

3 .  Si lvera  D.M,  Human Resource Deve lopment  -The Ind ian  Exper ience,  New India Pub l icat ions,  1990.  

4 .  Dr.  Rathna Reddy.  B,  Ef fect ive  Human Resource Tra in ing & Deve lopment Strategy,  1st  Ed i t ion ,  

H imalaya Pub l ish ing House,  2009.  

5 .  Bat tacharya.  D.K,  Human Resource Deve lopment ,  2nd Edi t ion ,  H imalaya Pub l ish ing  House,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SBA5616 
INTERNATIONAL HUMAN 

R E S O U R C E S  
L  T  P  C r e d i t s  Total Marks S t r e a m  

      
  3  -  -  3  1 0 0  Human Resources 
 M A N A G E M E N T         

C O U R S E  O B J E C T I V E  

  T o  e n a b l e  s t u d e n t s  t o  u n d e r s t a n d  t h e  n u a n c e s  o f  m a n a g i n g  i n t e r n a t i o n a l  
e m p l o y e e s .  

U N I T  1  9  H r s  
C o n c e p t  o f  Cu l t u r e  -  C u l t u r e  S h o c k  -  Ro l e  C u l t u r a l  U n d e r s t a n d i n g -  C r o s s  c u l t u r a l   

D i f f e r e n c e s  a n d  Manager ia l  implications - Hofstede Study - cul tural  env ironment  – Ethics  in 
I n t e r n a t i o n a l  E n v i r o n m e n t .  

U N I T  2  9  H r s  

G r o w t h ,  E v o l u t i o n  a n d  C o n c e p t  o f  I n t e r n a t i o n a l  R e s o u r c e  M a n a g e m e n t –  
Concep tua l  Pe rspec t ives - Stages of In ternat iona l i za t ion  Global  Business – Internat ional   HRM 
Meaning,  Def ini t ion,  Concept  and Character is t ics  of Internat ional   HRM variables that moderate 
d i f f e r e n c e s  b e t w e e n  D o m e s t i c  & Internat ional HRM Approaches  -  Path  to  G l o b a l  S t a t u s .  

U N I T  3  9  H r s  

I n t e r n a t i o n a l  R e c r u i t m e n t ,  S e l e c t i o n  a n d  C o m p e n s a t i o n :  E x e c u t i v e  
N a t i o n a l i t y  s t a f f i n g   policies -  Issues in staff selection – Expartriate Selection Criteria –Use of 
selection Tests - Selecting TCNs and HCNs — Ob j ec t i v es  o f  I n t e r na t i o na l  Compensat ion  -Key 
Components o f  a  P o t e n t i a l  C o m p e n s a t i o n  p r o g r a m  - A p p r o a c h e s  t o  I n t e r n a t i o n a l  
C o m p e n s a t i o n .  

U N I T 4  9  H r s  
P e r f o r m a n c e  M a n a g e m e n t  -  C r i t e r i o n  u s e d  f o r  p e r f o r m a n c e  a p p r a i s a l  o f  I n  

e m p l o y e e - a p p r a i s a l  o f  H C N s  –  T h e  I n t e r n a t i o n a l  H R M  p e r s p e c t i v e s  i n  T r a i n i n g  a n d   
Deve lopmen t  –expatr iate training developing - International  staff and Mul t inat iona l teams —  Key   
I s sues  in  I n t e r n a t i o n a l  L a b o u r  Re la t ions  -  Labour  Un i on  and I n t e r n a t i o n a l  L a b o u r  Re la t ions  
R e s p o n s e  o f  l a b o u r  u n i o n s  t o  m u l t i n a t i o n a l s .  

U N I T  5  9  H r s  
Issues and Chal lenges in I.H.R.M .- Managing people in an international  context – HR issues in 

Mul t ina t i ona l  Corpo ra te  Socia l  responsibil i ty - Multinational as a g lobal  ci t izen-International 
A c c o r d  a n d  C o r p o r a t e  C o d e s  o f  C o n d u c t  –  I m p l i c a t i o n  f o r  t h e  H R  f u n c t i o n  o f  t h e  
m u l t i n a t i o n a l  f i r m .  

  C a s e  s t u d y  i s  M a n d a t o r y  

T E X T  /  R E F E R E N C E  B O O K S  
1.  Dennis Br iscoe,  Randa l l  Schu ler ,  Ib ra iz Tar ique,  In ternat ional  Human Resource Management:  Pol ic ies  

and Pract ices for  Mul t inat ional  Enterpr ises,  4 t h  Edit ion,  Rout ledge, 2012.  
2 .  Peter  J .  Dowl ing,  Mar ion  Fest ing ,  A l len D. Eng le ,  In ternat iona l  Human Resource Management:  

Manag ing Peop le  in  a  Mul t ina t ional  Contex t ,  5 th Edit ion,  Thomson Pub l isher ,  2008  
3 .  P.  L.  Rao, In ternat iona l  Human Resource Management :  Text  and Cases,  1 s t  Edit ion ,  Exce l  Books,  2008  
4 .  Ni lan jan Sengupta ,  In ternat ional  Human Resource Management,  1 st Edit ion ,  Exce l  Books,  2007  
5 .  Lu is  R Gomez-Mej ia,  D.B. Ba lk in  and R.L .  Cardy:  Managing Human Resource,7 t h  Ed i t ion,  Prent ice  Ha l l  

PTR, 2011 

E N D  S E M E S T E R  E X A M  Q U E S T I O N  P A P E R  P A T T E R N  
M a x .  M a r k s  :  1 0 0  E x a m  D u r a t i o n  :  3  H r s .  
Part  A :  6 Ques t ions  to  be  answered out  o f  8  Ques t ions ,  each Quest ion car ry ing  5  Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  3 0  M a r k s  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  7 0  M a r k s  
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SBA5617 ADVANCED LABOUR 
L T P Credits  Total  Marks  Stream 

 LEGISLATIONS 3 -  -  3  100 Human Resources  

C O U R S E  O B J E C T I V E  
To p r o v i d e  a d e t a i l e d  w o r k i n g  k n o w l e d g e  of a l l  t he  l a b o r  l e g i s l a t i o n s  o f  I n d i a .  

U N I T 1  9 Hrs  
Legis lat ion a f fect ing  work ing condi t ions:  Fac tor ies Act ,  1948:  def in i t ions,  Prov is ion’s  

re lat ing to -  Heal th,  Safety ,  Wel fare,  work ing hours and leave,  Women and Young Persons,  
Specia l  Prov is ions on Hazardou s Fac tor ies.  Apprent ices  Act ,  1961 -  Nature  of  Apprent iceship  
Contract ,  Dut ies and ob l igat ions of  the Employer and apprent ice,  Al lotment of  Apprent ices to  
Designated Trades.  The Chi ld Labour (Prohibi t ion and Regulat ion)  Act, 1986,  Contract  Labour  
(Abol i t i on & Regulat ion)  Act ,  1970,  The Shops  and Commerc ia l  Es tab l ishments Act .  Related  
Case Studies  

UNIT 2  9 Hrs.  
Law relat ing to Wages:  Payment of  Wages Act,  1936:  Provision relat ing to responsib i l i ty  for  

payment of  wages – Author ized deduct ions,  l im i t s  to deduct ions.  Minimum Wages Act ,  1948:  
Objects  –  Procedure for  f ix ing  and rev is ing minimum wages –  Appointment o f  adv isory board  –  
Payment o f  minimum wages – Maintenance of  regis ters and records cont ract ing out  –  of fences 
and penal t ies.  Equal  Remunerat i on Ac t ,  1976:  objects  –  Def in i t ions  – Duty  of  employer – 
Discr iminat ion between male and female worker – Author i t ies – Regis ter  and Offences and 
Penal t ies .  Re lated Case Studies .  

UNIT 3  9 Hrs.  
Law re lat ing to Socia l  Secur i ty :  Employee’s  State Insurance Ac t ,  1948,  The Employee’s  

State  Insurance Corporat ion and Types  of  Benef i ts ,  Rules regarding  Cont r ibut ions ,  Rules  
regarding Benef i ts– Standing commit tee and medical  benef i t  counci l  prov is ions re lat ing  to  
contr ibut ions –  Of fences  and penal t ies  – Miscel laneous prov is ions.  Employee’s  Prov ident  Funds  
and Miscel laneous Prov is ions Act ,  1952 –  Objec ts  – Def in i t ions  – Schemes EPF – Author i t ies  –  
Offence and Penal t ies.  Workmens’  Compensat ion Act ,  1923 – Recent  Amendments – Objects  –  
Def in i t ions – Disablement – Employer  L iabi l i t y  – Compensat ion Calculat ion – Offence and 
Penal t ies .  Materni ty  Benef i t  Ac t ,  1961.  Related  Case Studies.  

UNIT 4 9 Hrs.  Law re lat ing to  Industr ia l  Relat ions:  Industr ia l  Disputes Act ,  1947:  Indus tr ia l  
Dispute and Indiv idual  Dispute – Author i t ies for  set t lement of  Indust r ia l  Disputes –Forms of  
Industr ia l  Disputes  – Procedure  – Powers  and dut ies o f  au thor i t ies.  Trade Union Act ,  1926:  
Objects  – Regis trat ion of trade unions – Rights and l iabi l i t ies of regis tered t rade unions – 
Registered and  Recognised Union Procedure.  Industr ia l  Employment (Standing Orders)  Act ,  
1946:  Objects ,  Concepts  and Nature  of  Standing Orders – Prov is ions  regarding cert i f icat ion and 
operat ion  of  s tanding orders.  Employment  Exchanges (Compulsory  Not i f icat ion  of  Vacancies)  
Act ,1959.  Related  Case Studies.  

UNIT 5  9 H r s .  
Law re lat ing to  Monetary Benef i ts :  Payment of  Gratu i ty  Act ,  1972 ,Def in i t ions –  El ig ib i l i ty  

– Nominat ion – Rights  and Obl igat ions of  Employer and Worker –  Amount of  Gratu i ty  –  
Protec t ion –  Offence and Penal t ies Payment of  Bonus Act ,  1965 – Objects  – Def ini t ions – 
El ig ibi l i ty – Computat ion of avai lable surplus & al locable surplus, Account ing year,  deduction from 
bonus payable – set on and set off  provisions – Offence and Penal t ies. Related  Case Studies.  

TEXT /  REFERENCE BOOKS  
1.  Kapoor  N .D,  Handbook o f  Industr ia l  Laws, Su l tan  Chand & Sons.  

2 .  Padhi .P.K. ,  Labour & Indust r ia l  Law,  1s t  Edi t ion,  PHI  Learn ing Publ ica t ions,  2009.  
3 .  Reshma Arora,  Labour  Law,  1s t  Edi t ion,  H imalaya Publ ishing  House,  2008.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA561 8 INDUSTRIAL LABOUR 
L T P Credits  Total  Marks  Stream 

 RELATIONS 3 -  -  3  100 Human Resour c e s  

C O U R S E  O B J E C T I V E  

  To e n a b l e  s t u d e n t s  to  u n d e r s t a n d  t h e  n e e d  f o r  i n d u s t r i a l  p e a c e  a n d  the concepts  
and m e t h o d o l o g i e s  of e n s u r i n g  t h e  s a m e .  

U N I T  1  9 Hrs  

Human Resource Development in perspect ive,  Impact  of  Industr ial  Revolut ion,  Industr ial  
Relat ions(IR) :  Concepts,  Impor tance o f  Indus tr ia l  Relat ions,  Nature & Scope of  Indus tr ia l  
Relat ions ,  Evolut ion  of  IR,  The Management ,  The Government  ,  factors af fect ing  Indust r ia l  
Relat ions,  Characterist ics , contr ibut ing Discip l ines,  appl icat ion of  Psyc hology & Economics to  
industr ia l  re lat ions, harmonious relat ions in industry,  importance and means to improve; factors  
af fect ing employee s tabi l i ty .  

UNIT 2  9 Hrs.  
Evolut ion  and development of  wage pol icy  in India,  s tatutory  minimum wages ,  wage 

cr i ter ia,  wage machinery,  object ives of  a wage pol icy,  dearness  a l lowances,  f r inge benef i ts ,  
wage di f ferent ia ls ,  wage adminis t ra t ion,  bonus ,manager ia l  pay t rends.  

UNIT 3  9 Hrs.  
Resolv ing Disputes Legal  and voluntary methods for  resolv ing d isputes,  Conci l ia t ion ,  

Arbi t rat ion and Adjudica t ion -  Col lect ive Bargain ing :  Meaning,  scope & issues,  subject  mat ter  
and part ies, methods and tact ics, adminis trat ion of col lect ive bargaining agr eements, regulat ion  
of s tr ike,  lockout,  layoff & retrenchment,  Machinery under the Act  for sett lement of  disputes,  
Bi -Part i te  & Tr i -part i te  machinery –cent re and state;  codes of  d isc ip l ine Joint  Consul tat ive M a  
chine ry .  

UNIT 4  9 Hrs.  
Trade Unions:  Genera l  features,  Trade unions  and thei r  growth,  Evolut ion of  Trade Unions  

in India,  Need fo r  t rade unions,  Theor ies of  t rade unionism, Problems of  Trade Union,  s t ructure  
and c lass i f icat ion of  t rade unions.  Object ives  & membership of  major  federa t ions in India,  
Problems of  Indian t rade unions,  Suggest ions fo r  Improvement.  

UNIT 5  9 Hrs.  
Foundat ions of  Industr ia l  Peace:  ILO -  i ts  funct ions and ro le  in  labour  movement –  Wel fare  

and Socia l  Secur i ty  -  Rat ionale and Schemes,  Labour under  the  Const i tut ion ,  Avenues of  
Workers Part ic ipa t ion in  Management,  Worker ’s  Educat ion ,  Gr ievance Redressal  for  indiv idual  
employee.  

  Case study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Tr ipa th i ,  Personne l  Mgmt  & Industr ia l  Relat ions,  19th Ed i t ion ,  Su l tan  Chand & Sons,  2008.  

2 .  Subba Rao, Essent ia ls of  Human Resource Management & Industr ia l  Relat ions,  9 th Edi t ion ,  H imalaya 
Pub l ishing  House,  2009.  

3 .  Arun Monappa, Industr ia l  Re lat ions,  1st  Ed i t ion ,  Tata  McGraw Hi l l ,  1985.  

4 .  Mammoria & Mammor ia,  Dynamics  o f  Industr ia l  Relat ions,  16th Ed i t ion,  Himalaya Pub l ishing  
House,2009.  

5 .  Sharma.A.M. ,  Industr ia l  Jur isprudence and Labour Leg is la t ion ,  6th Ed i t ion,  Himalaya Pub l ishing  
House, 2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f ro m each uni t .  70 Marks  
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SBA5619  
SERVICES AND 

OPERATIONS 
MANAGEMENT 

L T P Credits  Total  Marks  Stream 

 3 -  -  3  100 Operat ions   

C O U R S E  O B J E C T I V E  

  To p r o v i d e  an u n d e r s t a n d i n g  of  the c o n c e p t  of  s e r v i c e  a n d  i ts  q u a l i t y ,  t oo  f o r  i ts  
d e s i g n  a n d  e f f i c i e n t  d e l i v e r y .  

U N I  T1 INTRODUCTION 9 Hrs.  

Serv ices–Importance,  ro le in economy, serv ice sector  –growth;  Nature of  -Serv ice 
c lass i f icat ion,  Serv ice  Package,  d is t inc t ive  character is t ics ,  open -systems v iew; Serv ice 
Strategy–Strategic  serv ice v is ion,  compet i t ive envi ronment,  gener ic  s t rategies ,  winn ing  
customers;  Role o f  in fo rmat ion  technology;  s tages in  serv ice  f i rm compet i t iveness;  Role  of  
Internet  s t rategies -Envi ronmental  s t rategies.  

UNIT 2  SERVICE DESIGNS 9 H r s .  

New Serv ice  Deve lopment–Design e lements–Serv ice Blue-pr int ing-  process st ruc ture–  
gener ic  approaches –Value to cus tomer;  Retai l  des ign  st ra tegies –store  s ize–Network  
conf igura t ion;  Managing Serv ice Exper ience –exper ience economy, key d imensions;  Vehic le  
Rout ing  and Schedul ing.  Technology and i ts  impact  on serv ice and serv ice del ivery system.  

UNIT 3  SERVICE QUALITY  9 Hrs.  
Serv ice Qual i ty -Dimensions,  Serv ice Qual i ty  Gap Model ;  Measur ing Serv ice Qual i ty –  

SERVQUAL –Walk  -  through Audi t ;  Qual i ty  serv ice by  design  -Serv ice Recovery -Serv ice 
Guarantees;  Serv ice Encounter – tr iad ,  creat ing serv ice or ientat ion,  serv ice pro f i t  chain ;  
Front -of f ice Back-o f f ice Inter face–serv ice decoupl ing.  

UNIT 4  SERVICE LOGISTICS  9 H r s .  
Serv icescapes –behaviour -env i ronmental  d imensions –f ramework;  Faci l i ty  des ign– 

nature, object ives,  process analysis  –process f low diagram, process steps,  simulat ion;  Service  
fac i l i ty  layout ;  Serv ice Faci l i ty  Locat ion –considerat ions,  fac i l i ty  locat ion techniques – 
metropol i tan met r ic ,  Euc l idean,  reta i l  out let  locat ion ,  loca t ion set  cover ing problem  

UNIT 5  SERVICE OPERATION  9 Hrs.  
 Managing Demand –strategies;  Managing capaci ty  –basic  s t rategies,  supply  

managemen t  tact ics,  operat ions p lanning and contro l ;  Y ie ld management;  Inventory  
Managemen t  in Serv ices–Retai l  Discount ing Model ,  Newsvendor Model ;  Managing Wai t ing 
L ines–Queuing systems, psychology of  wai t ing;  Managing fo r  growth -expansion st rategies ,  
f ranchis ing ,  g lobal izat ion.  

  Cast Study is  Mandatory  

TEXT /  REFERENCE BOOKS  

1.  Cengiz Haksever,  Barry Render,  Rober ta  S.  Russe l l ,  Rebert  G. Murd ick ,  Service Management  and 
Opera t ions,  Pearson Educat ion –Second Edi t ion .  

2 .  Robert  Johnston,  Graham Clark,  Serv ice  Opera t ions Management,  Pearson Educat ion ,  2 n d Edi t ion ,  
2005.  

3 .  Bi l l  Ho l l ins  and Sadie Sh ink ins,  Manag ing Service Opera t ions,  Sage,  2006  

4.  J.Nevan Wr ight  and Peter  Race,  The management  o f  serv ice operat ions,  Thomson, 2nd Edi t ion,2004 

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest i on f rom each uni t .  70 Marks  
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SBA5620 PRODUCT DESIGN  
L T  P Credi ts  Tota l  Marks  Stream 

        3 -  -  3  100  O p e r a t i o n s   

C O U R S E  O B J E C T I V E  

  To enab le  s t u d e n ts  to  u n d e r s t a n d  the  n u a n c e s  o f  c rea t i ng  new p r o d uc t  i deas ,  the  
des ign  and tes t ing  the i r  re l iab i l i t y .  

UNIT  1  D E S I G N  F U N D A M E N T A L  9 Hrs  

Impor tance  of  des ig-  n The design  process-Considerat ions of  Good Desig – n Morpho log  
of  Des ign  –Organ i za t i o n  for  des ig–n Co m p u t e r  A ided  Eng inee r i n – g Des ign ing  to codes  a  
s tandards– Concur rent  Engineer in– g Product  and process  cycle– s Techno log ica l  Forecasting  –  
M a r k e t  I den t i f i ca t i o –  n  Co m p e t i t i o n  B e n c h  m a r k i n g .  

UNIT 2  C U S T O M E R  O R I E N T E D  D E S I G N  & SOCIETAL C O N S I D E R A T I O N S  9 Hrs  

I dent i f i ca t ion  of  c u s t o m e r  nee- dvos  ice of  c u s to m er  – c u s t om e r  populat io -n c us tome  
requ i rements -  Qua l i t y  Func t i o n  Dep loyme-Pn t  r o d u c t  De s i g n  Spec i f i ca t io -  n .  s  Soc ie ta  
cons idera t ion  -  Contracts– Produc t  l iabi l i ty – Pro tec t ing  inte l lectual  prope–L rty  egal  and ethic  
doma ins  – Codes  of  e th ics  -  Eth ica l  conf l ic ts  – Env i ronmen ta l l y  f r iendly  des-fun ig ture  t rends  

i n te r ac t i on  o f  eng ineer ing  wi th  soc ie t y .  

UNIT 3  DESIGN M E T H O D  9 Hrs  
Crea t iv i ty  and Prob lem So lv in–Cg reat i v i ty  method-Ts  heory  of  Invent ive  Prob lem  Solv  

(TRIZ)  – Conceptua l  decomposit io-Gn enerat ing design concep-Ats xiomatic  Design – Evaluatio 
method  s-Embodim e n t D e s ign-Product Architecture- configuration Design- Parametric Design. 
Role of  models  in  design -Mathemat ical  Model ing – Simulat ion –  Geometr ic  Model ing –Rapid  
pro to typ ing -  F in i te  E lement  Ana lys is –  Opt im iza t ion  –  Search Methods .  

UNIT 4  MATERIAL SELECTION PROCESSING AND DESIGN  9 Hrs.  
Mater ia l  Se lec t ion  Process  –  Economics  –  Cos t  Vs  Per formance –  Weighted proper ty  

Index  –  Va lue Ana lys is  –  Ro le  o f  P rocess ing  in  Des ign  –  Class i f i ca t ion  o f  Manufac tur ing 
Process  –  Des ign fo r  Manufac ture  –  Des ign  fo r  Assembly  –Des ign ing  for  cas t ings ,  

UNIT 5  PROBABILITY CONCEPTS IN DESIGN FOR RELIABILITY  9  Hrs.  
Probab i l i t y  –  Dis t r ibu t ions  –  Tes t  o f  Hypothes i s  –  Des ign  o f  Exper iments  –  Re l iab i l i t y  

Theory – Design for  Rel iabi l i ty  – Rel iabi l i ty  centered Maintenance -Robust  Design-Fai lure mode 
Ef fec t  Ana lys is .  

  Cast  Study  i s  Mandatory  

TEXT /  REFERENCE BOOKS  

1. Dieter ,  George E. ,  “Engineer ing  Des ign -  A Mater ia ls  and Process ing  Approach”,  McGraw Hi l l ,  
Internat ional  Edi t ions, Singapore, 2000 

2. Pahl,  G, and Be i tz,  W. , ”  Eng ineer ing Des ign” ,  Spr inger  –  Ver lag,  NY, 1984.  

3 .  Ray, M.S.,  “E lements of  Engg. Des ign”,  Prent ice Hal l  Inc .  1985.  

4 .  Kar l  T .  U lr ich and Steven D.  Epp inger  “Product  Design  and Deve lopment ” McGraw Hi l l  Edi t ion 20 00.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max.  Marks :  100  Exam Durat ion :  3  Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a  min imum of  one ques t ion  f rom each un i t .  30 Marks  
Part  B :  5 Quest ions to be answered out of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th 

a  min imum of  one ques t ion  f rom each un i t .  70 Marks  
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SBA5621 I N V E N T O R Y  
L  T  P  C r e d i t s  Total Marks S t r e a m  

 M A N A G E M E N T  3  -  -  3  1 0 0  O p e r a t i o n s   

U N I T  1  I N T R O D U C T I O N  9  H r s  
Impor tance  & Scope o f  I nventory  -  Cp ou nr  tp  ros  l e  o f  invento -Cr  y  os tsAssoc ia ted  w  

I n v e n t o r y  -  I n v e n t o r y  C o n t r -  o l  I n v e n t o r y  c o n c e p t ;  n e e d  f o r  i n v e n t o r y ;  t y p e s  o f  
f u n c t i o n s ,  u s e ;  D e p e n d e n t  a n d  I n d e p e n d e n t  D e m a n d  

U N I T  2  T E C H N I Q U E S  9  H r s  

Inventory Control  Techni-Iq nu vee s n: tory classification and its c uo sn e troi n l l ing invent  
s a f e t y  s t o c k  d e t e r m i n a t i o n  c o n s i d e r i n g  s e r v i c e  l e v e l .  S t r a t e g i e s  t o  i n c r e a s e  R e d u c e  
t h r o u g h p u t  t - ,  i m R  e  e d u c e  W I P ,  e l i m i n a t e  w a s t e ,  a n d  r e d u c e  i n v e n t o r y  l e v  and 
m a nu f ac t u r i ng  o rgan i za t i on .  Work  i n  s  P In r  vo  ec  ne  ts  o r ie -  s  F in i shed  Goods  
Inven to - G e n e r a l  M a n a g e m e n t  o f  I n v e n t o r y  S p a r e  P a r t s  I n v e n t o r i e s  .  I n t r o d u c t i o n  t o  s  
m a n a g e m e n t ,  a d v a n c e d  f o r e c a s t i n g  m e t h o d s .  

U N I T  3  S T R A T E G I C  I N V E N T O R Y  M A N A G E M E N T  9  H r s  

S t r a t e g i c  I n v e n t o r y  Manage- :  meO nb t jec t ives  a n d  I m p o r t a n c e
 o f  t h e  i  

m a n a g e m e n t  f u n c t i o n  i n  r e f e r e n c e  t o  P r o f i t a b i l i t y ,  S t r a t e g y ,  c u s t o m e r  
Compet i t ive  Advant -Ia ng ve entory  Managemen t  Syst-  eF mo s recasting  Techniq-  ueIns vento  
a g g r e g a t i o n  M o d e -  l s  D y n a m i c  L o t  s i z i n g  M e t h -  o M  d u  s  l t i - E c h e l o n  I n v e n t o r y  m o d e l s .  

U N I T  4  M O D E L S  9  H r s  
I n v e n t o r y  M o d -  e l I  s  n v e n t o r y  m o d e –  l s  F i x e d  O r d e r  V e r s u s  F i x e d  I n t e r v a l  

s y - Developing Special  Quanti ty  Discount  – MI on dv e eln s tory  Model  for Manurf  ea d c  t  Iu tems 
– E c o n o m i c  Orde r  Quan t i t y ,  EOQ wi th  d i sc o un t  -  anS d  a fA e tB y  C S tock -  s  E c o n o m i c  Lo t  S  
w h e n  S t o c k  R e p l e n i s h m e n t  i s  i n s t a n t a n e o u s .  

U N I T  5  P E R F O R M A N C E                                       9  H r s .  

M a k e  O r  B u y  D e c i s i o n s :  C o n c e p t  o f  o u t s o u r c i n g ,  F a c t o r s  i n f l u e n c i n g  
D e c i s i o n s ,  T r e n d s  i n  M a k e  O r  B u y  D e c i s i o n s  i n  c o n t e x t  o f  c o r e  
c o m p e t e n c y - Eva luat ion  o f  Pe r fo rmance  o f  Mater ia ls  -  FC unr  i  c te t  i r  o ia n and  methodo logy  
o f  eva lua t io  * C a s t  S t u d y  i s  M a n d a t o r y  

T E X T  /  R E F E R E N C E  B O O K S  

1 Foundat ions of  Inventory Management  –  Z ipk in ,  McGraw Hi l l .  

2 .  O r l i k y ’ s  M R P  –  Ploss l  

3 .  Product ion Planning And Inventory Cont ro l  – Seetharama L Narsimhan,  

4 .  Dennis WMcLeavy,  Peter  J B i l l ing ton,  Prent ice Ha l l  Of  India Pvt  L td  

5 .  In t roduct ion  To Mater ia ls Management,  -  J .  R.  Tony Arno ld,  Stephen N.  Chapman -  Prent ice Hal l  

E N D  S E M E S T E R  E X A M  Q U E S T I O N  P A P E R  P A T T E R N ,  
M a x .  M a r k s  :  1 0 0  E x a m  D u r a t i o n  :  3  H r s .  
Part  A :  6 Ques t ions to be  answered out  o f  8  Ques t ions ,  each Quest ion car ry ing  5  Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  3 0  M a r k s  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  7 0  M a r k s  
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S B A 5 6 2 2  
LOGISTICS AND SUPPLY L  T  P  C r e d i t s  Total Marks S t r e a m  

C H A I N  M A N A G E M E N T  3  -  -  3  1 0 0  O p e r a t i o n s   

C O U R S E  O B J E C T I V E  

  T o  c r e a t e  a n  u n d e r s t a n d i n g  o f  t h e  c o n c e p t  o f  S u p p l y  C h a i n  

U N I T  1  I N T R O D U C T I O N  9  H r s  
Bus iness  logis t ics and  supply  – i  cm hp ao inr tance,  ob jec t i ves  and dr iS v t  er ras te.  g –y 

p l an n in g ,  se lec t ing  p rope r  c h a n ne l ,  p e r f o r m an c e  m e a s u r e m e n t - M  .  Oa  k  ue  tsov  us  rcb  i n  
a p p r o a c h – s o u r c i n g  s t r a t e g y ,  T y p e s  o f  L o g i s t i c s ,  L o g i s t i c a l  a c t i v i t i e s ,  S u p p l y  c  
o b s t a c l e s .  

U N I T  2  M A N A G I N G  F L O W S  9  H r s  
Plann ing  Netwo– rDsk  ec is ion  mak ing  under–  rD ise  kc is ion t re –  eDsecis ion  mak ing un  

u n c e r t a i n t y .  D i s t r i b u t i o n  Network –R Deo sle-Fi g n actors I n f l u e n c i n g
 O p t i o n s ,  Add i t i on . .Supp l y  Chain Ne twork  opt im iza t ion  mode l s .  Log is t i cs  
info-R rmo ale t ioo n f  s –T I  y  

F r a m e w o r k  f o r  I T  a d o p .  n  t i o  

U N I T  3  I N V E N T O R Y  A N D  W A R E H O U S I N G  9  H r s  
Plann ing  and  m a na g i n g  i nven to ry  in  supp ly  cha in ,  bu l lwh ip  e -P f f r  eo  cb  ta  ,  b  c i lo  i sn  

i n v e n t o r y  m o d e l s ,  R i sk  p o o l i n g ,  V e n d o r m a n a g e d  i nv e n -e  t oc  rh  ye  ,  l  o  n  Mu l i t  n  i ve n to  
Warehous ing  Funct–T iony spes–Site Selection– Decis ion Mod– eL layout Desi– gCnosting–Virtua 
W a r e h o u s e ,  W a r e h o u s e  m a n a g e m e n t ,  p u s h  b a s e d ,  p u l l  b a s e d  s y s t e m s .  

U N I T  4  T R A N S P O R T A T I O N  A N D  P A C K A G I N G  9  H r s  
T r a n s p o r t a t i –  oDnr i ve r s ,  M o d e s ,  Meas -Su  r  t e  ras  teg ies  fo r  T r a n s p o r t a t i o n ,  3PL  a  

V e h i c l e R o u t i n g  a n d  S c h e d u l i n g . P a c k a - D  g i n e s g  i g n  c o n s i d e r a t i o n s ,  M a t e r i a l  a n d  
P a c k a g i n g  a s  U n i t i s a t i o n .  C o n s u m e r  a n d  I n d u s t r i a l  P a c k a g i n g .  

U N I T  5  O R G A N I S A T I O N  A N D  C O N T R O L  9  H r s  
O r g a n i s a t i o n  S t r u c – n  t u e r  e d  a n d  d e v e l o p m e n t .  O r g a n i z – C  a t i o h o n  i a  c l  e s ,  O r i e n t a t i o n  

p o s i t i o n i n g .  I n t e r f u n c t i o n a l  a n d  i n t e r o r g a n i s a t i o n a l m –  a l n  l i a g  n e  c m  e s  e  
n t  a  

p a r t n e r s h i p s . C o n –  t P r o r  o  l  c e s s  f r a m e w o r k ,  s y s t e m  d e t a i l s ,  i n f o r m a t i o n ,  m e a s u  
in terpre ta t ion ,  Supp ly  chain  pe r fo rm ance  man– agV e  emn ed o nt r  s  re la t ionsh ip  m a n a g e m e   

  C a s t  S t u d y  i s  M a n d a t o r y  

T E X T  /  R E F E R E N C E  B O O K S  

1.  Ronald H.  Ba l lou and Samir  K.  Sr ivastava,  Bus iness Log is t ics and Supp ly  Chain Management,  
Pearson educat ion ,  F i f th Ed i t ion  

2 .  Suni l  Chopra  and Peter  Meindl ,  Supp ly  Chain Management -Strategy Planning and Opera t ion,PHI 
Learn ing /  Pearson Educat ion ,  2007.  

3 .  Bowersox Dona ld  J ,  Logis t ics  Management –The Integrated Supp ly,  Chain Proces s,Tata McGraw Hi l l ,  
2010 

4 .  Vinod V.  Sop le ,  Logis t ics Management -The Supply Cha in  Impera t ive,  Pearson.  20  

5 .  Coyle  e t  a l . ,  The Management of  Business Log is t ics,  Thomson Learn ing,  7 thEd it ion,  2004.  

E N D  S E M E S T E R  E X A M  Q U E S T I O N  P A P E R  P A T T E R N  
M a x .  M a r k s  :  1 0 0  E x a m  D u r a t i o n  :  3  H r s .  
Part  A :  6 Ques t ions to be  answered out  o f  8  Ques t ions ,  each Quest ion car ry ing  5  Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  3 0  M a r k s  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  7 0  M a r k s  
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SBA5623 T O T A L  Q UA L I T Y  
L  T  P  C r e d i t s  T o t a l  M a r k s  S t r e a m  

 M A N AG E M E N T  3  -  -  3  1 0 0  O p e r a t i o n s   

C O U R S E  O B J E C T I V E  

  T o  p r o v i d e  a  c o m p r e h e n s i v e  u n d e r s t a n d i n g  o f  p h i l o s o p h i e s  a n d  t o o  
M a n a g e m e n t .  

U N I T  1  I N T R O D U C T I O N  9  H r s  

Qua l i t y  - v i s ion ,  m iss ion  and po l icy  s t a t e m e n t s .  Cus tom –c eu r s Ft ocm ue s p r  e rcep t i on  

q u a l i t y ,  D i m e n s i o n s  o f  p r o d u c t  a n d  s e r v i c e  q u a l i t y .  C o s t  o f  q u a l i t y .  

U N I T  2  P R I N C I P L E S  A N D  P H I L O S O P H I E S  O F  Q U A L I T Y  M A N A G E M E T      9  H r s  
O v e r v i e w  o f  t h e  c o n t r i b u t i o n s  o f  D e m i n g ,  J u r a n  C r o s b y ,  M a s a a k i  I m a  I s h i k a w a ,  
C o n c e p t s  o a  f  l  Q i t y  u  c i r c l e ,  J a p a n e s e  5 S p r i n c i p l e s  a n d  8 D  m e t h o d o l o g y .  

U N I T  3  S T A T I S T I C A L  P R O C E S S  C O N T R O L  9  H r s  

M e a n i n g  and  s i g n i f i c a n c e  o f  s t a t i s t i c a l  p r o c e s s  con–c  t ro l  ns (  tS  ruP  cC t )  ion  o f  co  
char ts  for var iab les  and a t t r i bu ted .  P rocess  –m cae paa n bin i lg it, yg s  niif icance and measure  
– S i x  s i g m a - c o n c e p t s  o f  p r o c e s s  c a p a b i l i t y .  R e l i a b i l i t y  c o n c e p t s  . T o t a l  p r o d u c t i  (T  M P ) ,  
T e r o t e c h n o l o g y .  B u s i n e s s  p r o c e s s  I m p r o v e m –p  en r i t  nc i (  pB l eP  s I  )  ,  a p p l i c a t  
r e e n g i n e e r i n g  p r o c e s s ,  b e n e f i t s  a n d  l i m i t a t i o n s .  

U N I T  4  T O O L S  A N D T E CH N I Q U E S  F O R Q U A L I T Y  M A N A G E M E NT  9  H r s .  
Q u a l i t y  f u nc t i o ns  d ep lo y me n t  ( Q F D) ,  Ho us e  o f  q ua l i t y  ( HOQ ) ,  bu i l d i n g  a  HOQ ,  Q F D  

process .  Fa i lu re  mode  e f fec t  ana lys is  (FMEA) –requ i rements  o f  re l iab i l i t y ,  fa i lu re  ra te ,  FMEA  
s tages ,  des ign ,  p roces s  and  doc umen t a t i o n .  Seven  To o l s  (o l d  &  ne w) .  Bench  ma rk ing  an d  
POKA YOKE ,Taguch i  techniques,  Business  excel lence (qua l i ty  awards) . ( in te rnat iona l  awards -
d e m i n g  a wa r d ,  m a l c o m  a wa r d ,  E F Q A  a n d  I n d i a n  a wa r d s .  

U N I T  5  Q U AL I T Y  M A N AG E M E N T  S Y S T E M S  9  H r s .  I n t roduc t ion  to  IS / ISO 
9004 :2000–qua l i t y  managemen t  sys tems –gu ide l i nes  fo r  pe r fo rmance  i m p r o v e m e n t s .  Q u a l i t y  
A u d i t s .  T Q M  c u l t u r e ,  L e a d e r s h i p –  Q u a l i t y  c o u n c i l ,  e m p l o y e e  i nvo l vemen t ,  m o t i va t i on ,  
empowerme n t ,  r ecogn i t i on  a nd  re wa rd - TQM f ra mewo rk ,  ben e f i t s ,  a w a r e n e s s  a n d  o b s t a c l e s .  

  C a s t  S t u d y  i s  M a n d a t o r y  

T E X T  /  R E F E RE N C E  BO O K S  

1.  Dale H.Bester f ie ld,  Caro l  Bester f ie ld  –Michna,  Glen H.  Bester f ie ld ,  Mary  Bester f ie ld –Sacre ,  Hermant -  
Urdhwareshe,  Rashmi  Urdhwareshe,  Total  Qua l i ty  Management ,  Rev ised Th ird ed i t ion ,  Pearson 
Educat ion ,  2011  

2 .  Shr idhara Bhat K,  Tota l  Qua l i ty  Management  –Text  and Cases,Himalaya Pub l ishing  House,  F i rs t  
Ed i t ion  2002 

3 .  Douglas  C.  Montgomory ,  Int roduct ion  toStat ist ica l  Qua l i ty  Contro l ,  Wi ley Student  Edi t ion ,  4thEdi t ion ,  
Wi ley India Pvt  L imi ted,  2008.  

E N D  S E M E S T E R  E X AM  Q U E S T I O N P A P E R P A T T E R N  

M a x .  M a r k s  :  1 0 0  E x a m  Du r a t i o n  :  3  H r s .  
Part  A :  6 Ques t ions to be  answered out  o f  8  Ques t ions ,  each Que st ion car ry ing  5  Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  3 0  M a r k s  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  m i n i m u m  o f  o n e  q u e s t i o n  f r o m  e a c h  u n i t .  7 0  M a r k s  
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SBA5624 LEAN MANAGEMENT  
L  T  P  Cred i ts  Tota l  Marks  St ream 

  3  -  -  3  100  Opera t ions   

C O U R S E  O B J E C T I V E  
To  e n a b l e  s t u d e n t s  to  und e r s t a n d  t h e  c o n c e p t  o f  L e a n ,  i t s  b e n e f i t s  a n d  th  t e c h n i q u e s  
u s e d  in  i t s  i m p l e m e n t a t i o n .  

U N I T  1  I N T R O D U C T I O  9  Hrs  

B a s i c s  o f  L e a n  M a n a g e m e n t  a p p r o a c h  a n d  the  b a s i c s  o f  L e a n  M a n a g e m -  e  
B a s i c s  o f  TPS 14  p r i n c i p l e s ,  i n c l u d i n g  r e l a t i o n s  w i t h  t he  L e a n  Man-  aI  d  gea ml  eL  ne t  a  
M a n a g e m e n t  t o o l  ( L e a n  M a n a g e m e n t  ( T o o l  B o x )  b a s e d  on  the  s i t u a t i o n ;  

U N I T  2  METHODS 9  Hrs  

A p p l y i n g  v a r i o u s  m e t h o d s  and t e c h n i q u e s  of L e a n  Ma-in sa og lae tm e ed -cn t  o m p l e  
s i t u a t i o n s  fo r  i m p r o v i n g  the  e f f i c i e n c y  a n d  e f fe -s  c tu  i vp  ep no e r ts  ins  g  p r o c e s s e s  o f  o rg  
a  n  i  z  a  t  i  o  - -n  i n t e r p r e t  c a l c u l a t i o n s  o f  p r o c e s s e s ,  p r o c e s s e s ’  l a y o u t s ,  l e a n  s i x  s igma 

UNIT  3  INTRODUCTION TO LEAN MANUFACTURING  9  Hrs .  

Objec t i ves  o f  lean manufac tur ing -key  pr inc ip les  and imp l ica t ions  o f  lean 
manufac tur ing - t rad i t i ona l  Vs  l ean  manu fac tu r i ng .  S tandard  work  - commun ica t i on  o f  s tanda rd  
work  to  employees -standard work and f lex ib i l i ty  –visual  controls  -qual i ty  at  the source -5S 
pr inciples - p reven t ive  ma in tenance - to ta l  qua l i t y  managemen t  t o ta l  p roduc t i ve  ma in tenance  -  
changeove r /se tup  t ime  -ba tch  s i ze  reduc t i on -produc t ion  l eve l i ng .  

UNIT  4  VALUE STREAM MAPP ING:  9  Hrs .  

Appl i ca t ion  to  the  fac tory  s imula t ion  scenar io –l ine  ba lanc ing – Poke Yoke –  kanban –  
overal l  equipment e f fect iveness.  Value st ream mapping and Spaghet t i  charts .  Lean product ion  
p repa ra t ion -  sys tem assessmen t ,  p rocess  and sou rces  o f  was te .  Emp loyee i nvo lvement  –  
impor tanc e  o f  qua l i t y  cu l t u re .  

UNIT  5  JUST IN  T IME MANUFACTURING:  9  Hrs .  

In t roduct ion  -e lements o f  J IT -un i fo rm produc t ion  ra te -pu l l  versus  push method -Kanban  
sys tem -  smal l  lo t  s ize -qu ick ,  i nexpens i ve  se t -up -con t inuous  improvemen t .  Op t im ized 
product ion technology.  ONE-PIECE FLOW: Process razing techniques –cel ls  for  assembly l ine .   

  Cas t  S tudy  i s  Manda to ry  

TEXT /  REFERENCE BOOKS  

1. Ronald G Askin ,  “Design  and Analysis  o f  Lean Product ion sys tem”,  John Wiley  and Sons,  New York,  
2003. 

2. Bedworth D D, "Integra ted Product ion Contro l  Systems Management ,  Ana lys is,  Des ign” ,  John Wiley  
and Sons, New York, 1987  

3. Vol lman T E, "Manufactur ing Planning and Contro l  Systems",Galgot ia Publ icat ion (P)  Ltd. ,  New Delhi , 
2004. 

END SEMESTER EXAM  QUESTION PAPER PATTERN  

Max .  Marks  :  100  Exam Dura t ion  :  3  Hrs .  
Part  A :  6 Ques t ions to be  answered out  o f  8  Ques t ions ,  each Quest ion car ry ing  5  Marks  wi th  

a  m in imum o f  one ques t i on  f rom each un i t .  30  Marks  
Part  B :  5 Quest ions to be answered out  of  6 Quest ions,  each Quest ion carry ing 14 Marks  wi th  

a  m in imum o f  one ques t i on  f rom each un i t .  70  Marks  
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  L T P Credits  Total  Marks  Stream 

SBA5625 HEALTH INSURANCE      Hospi tal  
  3 -  -  3  100 Management   

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  Heal th insurance  concep ts ,  knowledge of  Insurance 
S c h e m e s  of  other  count r ies  and regu la tory  Age nc ies .  

UNIT 1  INTRODUCTION 9 Hrs.  
In t roduc t ion –  Economics of  L i fe  and Heal th Insurance – Importance,  Soc io -pol i t ica l  real i t i es 
– Insurance Terminology .  Risk Management  subject ive and object ive r isk  

UNIT 2  HEALTH POLICY 9 Hrs.  
Heal th  Pol icy v is -à-v is  Heal th Insurance Pol ic ies – Indian Scenar io – Di f ferent  Products – 
Demand and Scope – L imi tat ion.  

UNIT 3  HEALTH INSURANCE SCHEMES  9 Hrs.  

Adminis t ra t ion of  Heal th Insurance  Schemes l ike CGHS & ESI and Socia l  Secur i ty  
Measures.  TPAs,  Governing Mechanisms inc lud ing IRDA. – Heal th insurance schemes and i ts  
var ious process in fore ign countr ies l ike USA, USSR,  UK and Aust ra l ia . ,  e tc . ,  

UNIT 4  INSURANCE STANDARDIZATION  9 Hrs.  

Heal th  Insurance Taxat ion –  Four  General  Insurance Companies -  Standardizat ion and 
grading o f  Hospi ta l  Serv ices – Role of  Vig i lance and Real - t ime informat ion about  the serv ices.  

UNIT 5  INSURANCE PROVIDERS 9 Hrs.  
Heal th  Insurance Prov iders – Government and Pr iva te – Mic ro- insurance,  The ro le and 
responsib i l i t ies  of  p rov ider – insurer -pat ien t  and the regulatory  agencies.  – Case study.  

TEXT /  REFERENCE BOOKS  
1.  Gupta P.K,  Insurance and Risk Management ,  H imalaya Pub l ishing  House,  2006.  

2 .  My Col lec t ion of  HI  –  Mater ia l  and Books,  2007.  

3 .  Insurance Exam – Mater ia l ,  2006  

4 .  Amer ican Books – Managed Care  On His tory  o f  Hea l th  Insurance – Or ig in  –  Deve lopment  & Growth – 
2007.  

5 .  Insurance – Compend ium – Given by  Venugopa l ,  2005.  

END SEMESTER EXAM QUESTION PAPER PATT ERN 
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5626 

HEALTH 
COMMUNICATION 

PLANNING AND 

L T P Credits  Total  Marks  Stream 

3   3 100 Hospi tal  

 MANAGEMENT  -  -    M a n a g e m e nt  

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  the conce p t  o f  communicat ion,  media  and aids o f  
c o mm un ic a t i on  for  d i sseminat i ng  hea l th  re lated m e s s a g e  and t ra in ing.  

UNIT 1  INTRODUCTION 9 Hrs.  
Communicat ion:  Fundamentals  and Process,  Meaning and Process  of  Communicat ion,  

Barr ie rs  to Communica t ion,  Key to overcome Barr iers :  Awareness,  Sel f -assessment,  Openness 
and Object iv i ty,  Leadership and Motivat ion, Learning and Change Process,  Types :  Formal , 
Suppor t ive,  Rig id,  Purposeful  and Complex,  Levels  :  Int ra -Personal ,  In terpersonal ,  P ubl ic  and 
Mass,  Process  of  Communicat ion Planning,  Analys is  of  Audience and Si tuat ion ,  Set t ing 
Object ives,  Designing st rategy  :  Message,  Methods and Media,  Planning Act iv i t ies  :  Schedul ing,  
Budget ing and Implementat ion,  Evaluat ion Phase.  

UNIT 2  IMPLEMENTATION STRATEGIES 9 Hrs.  
Strategies of  Implementat ion of  Communicat ion Programme in Hospi ta l  and var ious Health 

care Organization, Bui lding Commitment, Training Manpower Communi ty Part ic ipat ion,  Ut i l iz ing 
Resources  

UNIT 3  EVALUATION 9 H r s .  
Evaluat ion  of  Heal th Communicat ion /  Campaign Programme, Stages of  Evaluat ion ,  Cr i te r ia 
of  Evaluat ion Methods o f  evaluat ion  

UNIT 4  METHODS OF COMMUNICATION  9 Hrs.  
Indiv idual  Methods ( Indiv idual  teaching),  Inte rv iew: Meaning,  types and techniques o f  

tak ing in terv iew,  Counsel l ing:  Meaning and techniques o f  counsel ing,  Group Methods  (Group 
teaching) ,  Group discussion:  Meaning,  categor ies of  members and thei r  funct ions,  fac tors 
affect ing good discussion and decis ion making,  Role p lay:  Meaning,  techniques of  con ducting 
ro le p lay ,  Sympos ium:  Meaning,  procedures o f  conduct ing the symposium, Mass Methods (Mass 
teaching) ,  Lecture:  Meaning,  types ,  techniques of  del iver ing lecture e f fect ively .  

UNIT 5  MEDIA OF COMMUNICATION  9 Hrs.  
Audio Aids,  Casset te p layer:  Meaning,  a dvantage of  us ing casset te p layer  in  

teaching,  Visual  Aids ,  Pamphlet :  Meaning and Advantages ,  Poster :  Meaning and Techniques,  
Chart :  Meaning,  Types,  Sources  and Advantages,  Fl ip  Chart :  Meaning and Techniques,  Flannel  
Graph:  Meaning and Techniques,  Bul let in  Board:  Meaning and Procedures,  Audio -v isual  Aids,  
Telev is ion (TV):  Meaning and Advantages,  Video Show: Meaning and Advantages,  Computer 
Networks,  Websites,  E-mai ls,  etc.  Publ ic  Heal th Relat ion,  Role of  PROs  in Hospi tals ,  Media 
Relat ion,  and role of  spokes  person dur ing disaster and Publ ic  grievances.  Case study.  

TEXT /  REFERENCE BOOKS  
1 L.  Ramachandran and et  a l ,  A Textbook of  Heal th  Educat ion  (V ikas Pub l ish ing House Pvt .  L td . ,  New 

Delhi)  
2  WHO, Hea l th  Educat ion :  Comprehens ive  Guide l ines o f  P lann ing,  Imp le menta t ion  and Evaluat ion (WHO 

Regiona l  Of f ice fo r  South  As ia,  New Delh i)  
3  Marry  Munter ,  Guide to Manager ia l  Communicat ion (Prent ice  Ha l l ,  New Jersey)  ISBN 0130462152  
4 .  Rober t  J Bens ley and Jod i  Brookins F isher ,  Communi ty  Heal th  Educat ion  Methods:  A Pract ica l  Guide 

(Jones and Bar t le t t  Publ ishers ,  Boston)  ISBN 0763718017  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one  quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5627 MANAGING QUALITY IN  
L T P Credits  Total  Marks  Stream 

      
 HEALTH CARE 3 -  -  3  100 Hospi tal  

M a n a g e m e nt         

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  concepts  of  Qual i ty  and the techn iques  for  mana g ing  q 
and the accred i ta t ion  p rocess .  

UNIT 1  INTRODUCTION 9 Hrs.  
In t roduc t ion –  Concept  – Def in i t ion  – Or ig in  and Growth  of  Qual i ty  Management  – 

Importance and Signi f icance of  TQM for  Heal thcare – Prerequis i tes of  Qual i ty  of  Management in  
Heal thcare – Role of  Medical  Record in Qua l i ty  Management – Qual i ty  Ci rc les – Qual i ty  
Assurance.  

UNIT 2  QUALITY MANAGEMENT PROCESS  9 Hrs.  
Qual i ty  Management Process – Leadership Commitment – Team Work  Communica t ion –  

Problem solv ing  Manag ing Time Tools  and Techniques –  Corporate Framework on Qual i ty  
Transformat ion of  Corporate Cul tu re – Train ing and Developmen t – St ress – Communica t ion and 
Interpersonal  Rela t ionsh ip – Pat ient  Sat is fact ion.  

UNIT 3  FRONT OFFICE 9 Hrs.  
Front Off ice – OPD – Casual ty – Labs _ OT – CSSD – IP – Dietary, HK, ICU – Nurs ing – 

Laundry – Canteen – TQM Team Work – Employee Involvement – Key Resul t  Areas – TQM Tools  
– Qual i ty  Funct ion Deployment –  Concurrent  Engineer ing  – FEMA –  Demings –  P.C.D.A.  Cycle –  
J IT – Kaizan –  ‘O’  defec t  program – Learning by  Pract ice and Teaching Benchmark ing – Qual i ty  
Measurement and Sta t is t ica l  Report  – Cause and Ef fect  Diagram – Pareto Diagram Stat is t ica l  
Process Cont ro l  (SPC).  

UNIT 4  QUALITY POLICY 9 Hrs.  
Qual i ty  Pol icy – Commitment to Pat ients  and Staf f  –  Code of  Conduct  for  Heal th  

Profess ionals  –  Job Descr ipt ion of  Qual i ty  Manager – Qual i ty  Steer ing Commi t tee  – Qual i ty  
Counci l  Qual i ty  Teams: Task Force – Obstac les  to Pract ice  Qual i ty  –  Performance Indicators  
Feedback – Customers,  Staf f ,  Suppl iers ,  etc  –  Qual i ty  Audi t  and Review Techniques.  

UNIT 5  CREDITATION 9 Hrs.  
Accredi tat ion – Introduction – Concept of  Hospi tal  Accreditat ion – Accreditat ion Scenario  in 

India and Aboard – Organizat ion,  Author i t ies for  accredi tat ions in India –  Accredi ta t ion Process  
– Role of  the Government in developing an accredi tat ion sys tem .  ISO cert i f icat ion – BS Mark 
Accredi tat ion – JCI Qual i ty Awards Scheme – Business Process Reengineering. Case  study.  

TEXT /  REFERENCE BOOKS  

1.  Wilson CRM, Hosp i ta l  Wide Qual i ty  Assurance (Saunders,  Ontar io)  
2 .  Roger El l is  and Doro thy Whi t t ington,  Qual i ty  Assurance in Hea l th Care – A Hand Book (Edward Aino id ,  

London)  ISBN 0 -340-55273-5 

3 .  Edward W. Deming,  Out  o f  the Cr is is (Cambr idge Un ivers i ty  Press,  Cambr idge)  

4 .  Richard Smith (ed .)  Audi t  in  Act ion (Br i t i sh  Medica l  Journa l ,  London)  ISBN 0 -7279-0317-9 

5 .  Nankemp and Ei leen Richardson, Qua l i ty  A ssurance in  Nurs ing Pract ice  a  (But terworth Heinemann 
L td. ,  London, Second Ed i t ion)  ISBN 0 -7506-2326-8)  

6 .  Helga Drummond, The TQM Movement  –  what Tota l  Qual i ty  Management is  Rea l ly A l l  About  (UBSPD,  
New Delh i)  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5628  

HEALTH CARE AND 
HOSPITAL 

ADMINISTRATION 

L T P Credits  Total  Marks  Stream 

      3 -  -  3  100 Hospi tal  
M a n a g e m e nt        

C O U R S E  O B J E CT I V E  

  To enable  s tudents  to learn the  concepts  and func t ions  of  M a n a g e m e n t  as appl icable  
admin is t ra t ion  of  hea l th  care serv ices .  

UNIT 1  INTRODUCTION 9 Hrs.  

Management Concepts and Theor ies,  Management and Organizat ions Management Role,  
Levels  of  Managers and Man agement  Ski l ls ,  Class ical  School ,  Behavior  School ,  Management  
Science School  

UNIT 2  MANAGEMENT FUNCTIONS  9 Hrs.  
Management Funct ions  and Process,  Planning,  Organiz ing,  Staf f ing,  Di rect ing,  Cont ro l l ing  

UNIT 3  HOSPITAL SERVICES  9 Hrs.  

Serv ices,  Heal th and Hospi ta l  Serv ices,  Class i f icat ion of  Serv ice Organizat ion,  
Charac ter is t ics ,  Chal lenges History  of  Medic ine ,  Heal thcare Revolut ion,  Heal th ,  Dimensions  of  
Heal th ,  Indica tors o f  Heal th Types of  Heal thcare Organizat ions,  Composi t ion of  Heal th Sector ,  
Types of  Ca re,  Pyramidal  St ructure of  Heal th Serv ices,  Hospi ta ls ,  Types of  Hospi ta ls  and Role  
of  Hospi ta l  in  Heal thcare,  Complex i ty  of  Hospi ta l  Organizat ion .  Adminis t rat ion  of  var ious  
specia l t ies in  a hospi ta l .  Inc ident  in  Hospi ta ls ,  Gr ievance Handl ing wi th pat ients  and employees,  
Medical  and paramedica l  s taf fs .  

UNIT 4  HOSPITAL MANAGEMENT  9 Hrs.  

Levels  and Roles, Governing Board, Executive Board and Advisory Board,  CEO, Medical  
Administ rat ion, Nurs ing Administ rat ion and Hospital  Adminis trat ion, Middle Level Managers in  
Hospi ta l  and thei r  Responsib i l i t ies – Lower level  employees ,  Incharge,  superv isors,  contrac t  
workers in Hospi ta l .  
 
UNIT 5  CURRENT ISSUES IN HEALTHCARE  9 Hrs.  
Current  Issues in Heal thcare,  Accredi ta t ion,  Tele  heal th,  Heal th Tour ism,  Heal th Insurance and 
Managed Care, Disaster Management,  Hospi tal  Wastes Management – NGOs 

TEXT /  REFERENCE BOOKS  

1 Stephen P.  Robb ins and Mary Cou l ter ,  Management (Prent ice  Ha l l  of  Ind ia  Pvt .  Ltd. ,  New Delh i)  

2  J.E.  Park and K. Park,  Textbook of  Prevent ive and Soc ia l  Med ic ine  (M/S Banars idas Bhanot  Pub l ishers,  
Jaba lpur)  

3  E la ine La Monica ,  Management  in  Hea l th  Care (Macmi l lan  Press L td ,  London)  

4  B.M.  Sakharkar ,  Pr inc ip les  of  Hospi ta l  Admi n is trat ion  and Planning (Jaypee Brothers  Medica l  Pub l ishers 
Pvt .  Ltd. ,  New Delh i)  

5 .  C.M.  Franc is  and e t  a l . ,  Hosp i ta l  Admin istrat ion  (Jayapee Brothers  Medica l  Pub l ishers Pvt .  Ltd. ,  New 
Delhi)  

6 .  S.  Sr in ivasan (ed. ) ,  Management  Process in  Hea l th  Care  (Vo luntary  Heal th  Assoc iat ion  o f  India,  New 
Delhi)  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each  uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5629  LEGAL AND ETHICAL  
L T P Credits  Total  Marks  Stream 

      
 ISSUES IN HEALTH CARE  3 -  -  3  100 Hospi tal  

  M a n a g e m e nt         

C O U R S E  O B J E CT I V E  

  To enable  s tudents  to deve lop  a comprehens ive  unders tand ing  Legal  prov is ions  
perta in ing to re lat ionship  be twe en  Doc to rs ,  Pat ien ts  and Laws re lat ing  to de l i very  of  
speci f ic  serv ices ,  drugs and m a n a g e m e n t  of  Labor .  

UNIT 1  INTRODUCTION 9 Hrs.  

Laws re lat ing to fo rmat ion of  Heal thcare Organ izat ion –  Regis t ra t ion  and Regulat ion –  
Forming Society  – The Companies Ac t  – Law of  Partnership – Corporate basis  (Pr ivate and 
Publ ic)  – A sample const i tut ion for the Hospitals – In compliance wi th Medical  Counci l  of  India  
Act .  

UNIT 2  LAWS RELATING TO DOCTORS AND PATIENT  9 Hrs.  

Laws re lat ing to Doctors  and Pat ient  –  Medical  Counci l  of  India –  Medical  L icensure Law –  
Doctors Pat ien t  Rela t ionship – Medical  Malpract ice – Qual i ty  and Standard of  Medical  Care –  
Negl igence Medical  Consent  Emergency Care  – The Consumer  protec t ion Act  – Rights  and 
Responsib i l i t ies – Medical  Eth ics.  

UNIT 3  LAWS PERTAINING TO HEALTH  9 Hrs.  
Laws perta in ing to  Heal th – Cent ra l  Bi r ths and Deaths Regis t ra t ion Ac t ,  1969 – Recent  

amendments – Medical Termination of Pregnancy Act , 1971 – Infant Mi lk Substi tutes – Feeding 
Bot t les and Infant  Food Act , 1992.  Pol ice Investigat ion – Evidence – Court  del iberat ions organ  
t ransplantat ion – Euthanasia (mercy k i l l ing)  – Diagnosis  – prescr ipt ion and adminis t ra t ion o f  
drugs – Post  t rea tment serves – Anesthesia,  surgery and sale o f  drugs –  The Biomedical  Waste  
(Management and Handl ing) Rules – Radia t ion Safety  Sys tem.  

UNIT 4  LAWS RELATING TO LABOUR ENACTMENTS  9 Hrs.  
Laws re lat ing to Labour  Enac tments  – Hospi ta l  as an Indust ry  –  Unrest  in  Hospi ta ls  –  

Dispute Set t lement Mechanism – Arbi trat ion,  Conci l iat ion and Adjudicat ion of Disputes – Role of  
Trade Unions – Unfai r  Labour Pract ices and Vic t imizat ion – Disc ip l inary  Act ions – Requis i t ions  
of  a val id  d isc ip l inary  enqui ry  – Serv ice Cond i t ions – Retr ia l  Benef i ts  – Socia l  Secur i ty  

UNIT 5  LAWS RELATING TO PURCHASES AND FUNDING  9 Hrs.  
Laws re lat ing to  purchases and f unding –  Law of  cont racts  – Law of  insurance –  Socia l  

Securi ty and Insurance – Export Import  Pol icy – FEMA – Exemption of income tax for donations  – 
Tax Obl igat ions – Fi l ing Returns and Deduct ions at  source.  Remedies  – Cont ract  Law, Tort ,  
Criminal law and RTI.Laws pertaining to Manufacture and sale of  Drugs – Drugs and Cosmetics  
Acts, 1940 – Pharmacy Act , 1948 – Drugs and Magic Remedies (Object ionable Advert isement)  
Act ,  1954 – Poison Act ,  1919 – Legis lat ion  for  Tobacco Contro l .  Case study.  

TEXT /  REFERENCE BOOKS 

1.  The Law of  Hea l th  Care Administ ra t ions –  Stuar t  Showal ter  

2 .  S.L.  Goel ,  Hea l thcare Management  and Admin istrat ion ,  Deep & Deep Pub l ica t ions Pvt .  L td .  New Delhi ,  
2010.  

3 .  Sr in ivasan, A.V.  (ed .) ,  Manag ing a Modern Hosp i ta l ,  Chapter  12 ,  Response B ooks,  New Delh i ,  2009.  

4 .  Encycloped ia of  Bio -medica l  Ethics – Two Vo lumes.  

5 .  Dynamics o f  Industr ia l  Re la t ions –  C.B.Memor ia  

6 .  Industr ia l  laws – N.D.Kapoor  

                END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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 APPLICATION OF  L T P Credits  Total  Marks  Stream 

SBA5630  INFORMATION      

Hospi tal  
 Management  

 TECHNOLOGY IN  3 -  -  3  100 
 HEALTH CARE       

C O U R S E  O B J E C T I V E  

  To enable  s tudents  to u nde rs tand  the use of  In fo rmat ion  Techno l ogy  in  manageme 
heal th records  & i ts  secur i ty  and del ivery  of  hease l th rv ices  us ing wor ld  wide web.  

UNIT 1  I N T R O D U C T I O N  9 Hrs.  
The Informat ion Explos ion:  Informat ion is  important  – Impact  on  soc iety  – Impact  on  

teaching and learning – Impact  on Government – Impact  on Heal thcare – The future of  
heal thcare technology – The future healthcare record – Preparing for the future – The wor ld of  
Inform a t ics.  

UNIT 2  HEALTHINFORMATION 9 Hrs.  
The r igh t  in fo rmat ion :  The proc ess o f  dec is ion  making – L i terature databases – Searching  

the l i te rature –  Example of  uni t -based l i terature – Standards o f  in format ion seeking –  Future  
considerat ion – Summary.  The Electronic  heal th record :  Funct ions of  the heal th record –  
Changing functions of the patients record – Advantages of the paper record – Disadvantages of  
the paper  record – Opt ical ly  scanned records –  The electronic  heal th record – Automat ing the  
paper record – Advantages of the EHR – Disadvantages of  the EHR – Bedside or point -or-care 
systems – Human factors and the EHR – Roadblocks and chal lenges to EHR implementat ion – 
The future.  

UNIT 3  SECURINGINFORMATION  9 Hrs.  
Secur ing  the Informat ion :  Pr ivacy  and conf ident ia l i ty  and Law – Who owns the data? –  

Secur i ty  –  Computer  cr ime –  Role  of  hea l thcare  pro fess ionals  – Summary.  Informat ion  Systems 
cyc le:  The informat ion  systems cyc le – Analys is  – Design phase – Development –  
Implementat ion – Why some projects  fa i ls?  

UNIT 4  ELECTRONIC COMMUNICATION  9 Hrs.  
Electronic  Communicat ions:  A b i t  of  h is tory  – Hardware  and so f tware for  connect ing –  
Methods of accessing information – World Wide Web (WEB) – Communication Technologies.  

UNIT 5  TELEHEALTH 9 Hrs.  
Tele heal th:  Terms re lated to Tele heal th – His tor ical  perspect ive on Tele  heal th –  Types  

of  Technology – Cl in ical  in i t ia t ives – Adminis t rat i ve in i t ia t ives – Advantages and Bar r iers  of  Tele 
heal th – Future trends – Summary-The future of Informatics: Global izat ion of Information  
Technology –  Elect ronic  communicat ion – Knowledge management –  Genomics – Advances in  
publ ic  heal th – Speech recogni t ion  – Wire less  comput ing –  Secur i ty  –  Tele heal th –  Informat ics  
Educat ion  – Barr ie rs  to  Informat ion Technology implementat ion .  

TEXT /  REFERENCE BOOKS  
1.  In form at ics  for  Hea l thcare profess iona l  -  Kath leen M 
2 .  Management In format ion sys tem -  James O ’Br ien,  Tate  McGraw Hi l l  
3 .  In t roduct ion  to Computer  -  Peter  Norton ,  Tate  McGraw Hi l l  
4 .  Fundamentals  o f  Computers  – V.Ra jaraman 
5 .  Word 97 Fast  and easy –  Nancy Stevenson, Galgot ia.  
6 .  In ternet :  An Int roduct ion  –  CIS Ser ies,  Tata  McGraw Hi l l  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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 E N T R E P R E N E U R S HI P L T P Credits  Total  Marks  Stream 

SBA5631  THEORY AND      Hospi tal  
 P R A C TICES 3 -  -  3  100 Management   

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  theor ies  and p rocess  of  en t rep reneursh ip  and the pra in  
c o mm en c i n g  a new uni t  and sus ta in ing  i ts  g rowth .  

UNIT 1  ENTREPRENEURSHIP THEORIES  9 Hrs.  

Entrepreneurship – Theor ies -  about  Passion,  Economic Theory,  Knight ’ s  Theory of  Prof i t ,  
Theory of  Change,  Harvard School  Theory ,  Joseph A.  Schumpeter ’s  theory of  creat ive  
destruct ion ,  etc . ,  Categor ies,  Entrepreneur ia l  India,  Myths  concerning  
entrepreneurship. .Entrepreneur i a l  Chal lenges ,  Eth ics and entrepreneurship.  

 
UNIT 2 ENTREPRENEURSHIP ECO SYSTEM AND PROCESS                         9 Hrs. 
Eco System - meaning, players, entrepreneurship and mobi l i ty , Posi t ive inf luences of eco  system, 
Entrepreneurship Process - An Overview, Assessing opportunity, Arriving 120 map, Building business model, Practices 
of process. Common mistakes by entrepreneur, Social responsibilities of entrepreneurship, Pitfalls in the practices of 
entrepreneurship. 

UNIT 3 CORPORATE ENTREPRENEURSHIP                                                9 Hrs. 

Corporate entrepreneurship – meaning,  Concept,  Need for  Corporate entrepreneurship, ,  
Hurdles in Entrepreneurship,  Successfu l  Ent repreneurship,  Benef i ts ,  Bus iness model  – Meaning,  
Functions, Designing business model,  types of bus iness model,  Improvising business  model .  

 
UNIT 4 PRACTICES OF STARTING                                                         9 H r s .  

Myths around innovat ion,  Opportuni ty  analys is ,  Ideat ion  techniques,  Mapping ideas, ,  
Business planning- Myths, types of business plan, select ion of  bus iness plan,  Wri t ing business  
p lan-  Execut ive  summary,  Int roduct ion ,  e tc ,  Documentat ion  t ips,  Appra isal  of  bus iness p lan –  
project appraisal,  technical feasibi l i ty,  Business plan do’s and dont’s. Entrep reneurship in Indian 
perspect ive and Global  perspect ive  
 
UNIT 5 SUSTAINING THE GROWTH                                                            9 Hrs. 

Col laborat ion – Need,  types,  s t rategic  a l l iances,  Approaches to ef fect ive col laborat ion ,  
In te l lectual  Property  -  H is tory,  Economic value,  L i fe cyc le,  Types,  Patents,  Trademarks,  Copy  
Rights,  TRIPS and TRIM. Franchising – Int roduction, Methods, Franchis ing as a tool for growth,  
buy ing f ranchis ing,  s teps in f ranchis ing,  common misconcept ion ,  Trends  in Franchis ing.  

TEXT /  REFERENCE BOOKS  

1.  Raj  Shankar ,  Entrepreneursh ip  Theory  and Pract ices ,  V i jay  Nico le  Impr in ts Pr ivate Ltd,  Chenna i ,  2012.  

2 .  Khanka.S.S,  Entrepreneur ia l  Deve lopment,  S.Chand & Company Ltd,  New Delhi ,  2006.  

3 .  Vasant Desai ,  Dynamics  o f  Entrepreneur ia l  Deve lopment and Management,  Himalaya Pub l icat ions  

House, New Delh i ,  2002.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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 A C C O U N T I N G  AND L T P Credits  Total  Marks  Stream 

SBA5632  FINANCE FOR      Hospi tal  
 ENTREPRENEURS 3 -  -  3  100 Management   

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  p rac t i ces  of  Genera  Account ing,  pa r tne rsh ip  account ing  a 
Cost  accoun t i ng  to enable an en t rep reneur  to manage the  accoun ts  of  h is  ven tu re .  

UNIT 1  FUNDAMENTALS OF ACCOUNTING  9 H r s .  

Meaning and Def in i t ions of  account ing .  Types  of  account ing ,  book keeping,  d i f ference 
between bookkeeping and account ing, Double entry system, journal ,  ledger,  preparat ion of  t r ial  
balance,  p reparat ion of  subsid iary  books ,  cash book - pet ty  cash book  

UNIT 2  ACCOUNTING FROM INCOMPLETE RECORDS AND DEPRECIATION  9 Hrs.  

Single Entry  System: Meaning,  features,  Defects , Di f ference between single entry  system  
and Double entry  system - s tatement of  af fa i rs  method - convers ion  method.  Deprec ia t ion:  
Meaning,  Causes,  Types - Straight  l ine method-Wri t ten down value method (Change in method  
inc luded) -  Annui ty  method- Insurance Pol icy method.  

UNIT 3  PARTNERSHIP  9 Hrs.  

In t roduction- Necessary adjustments in partnership accounts - Interest  on capi ta l -  Interest  
on Drawings- P a r t n e r ’ s  s a l a r y  o r  c o m m i s s i o n -  In terest  on par tnership loan -  prof i t  and loss  
appropr iat ion account -  capi ta l  accounts of  partners:  F ixed capi ta l  method - Fluc tuat ing  capi ta l  
method – Admiss ion of  partner -  Ret i rement  of  par tners -Ret i rement cum Admiss ion  of  
partner -Death of  a partner.  

UNIT 4  INTRODUCTION TO COST ACCOUNTING  9 Hrs.  

Nature and Scope of  Cost  Account ing -  Cost  Analys is ,  concepts and 
Class i f icat ions - Insta l la t ion of  cost ing sys tems- E lements of  cost :  Mater ia ls :  need and essent ia ls  
of  mater ia l  contro l -  EOQ, ABC Analys is ,  VED Analys is -  Issue of  mater ia ls :  FIFO, L IFO, HIFO 
and Base stock methods,  Labour :  computat ion and contro l -  method o f  wage payment -  Labour 
turnover .  Overhead: c lassi f icat ion,  Al location,  Apport ionment and Absorpt ion -  Accounting and 
control  of  overheads- manufactur ing-  Adminis t rat ion ,  sel l ing  and dis t r ibut ion  (pr imary and 
secondary d is t r ibut ion)  

UNIT 5  COST ACCOUNTING SYSTEMS  9 Hrs.  

Act iv i ty  Based Cos t ing (ABC) -  Meaning,  features,Tradi t ional  cost ing vs Act iv i ty  Based 
Cost ing -  Standard cost ing and var iance Analys is :  Standard Cos t ing and Var iance Analys is  – 
Mater ia l ,  Labour,  Overhead and Sales Var iance Report ing  and invest igat ion of  Var iance.  
Responsib i l i ty  Account ing .  Case study.  

TEXT /  REFERENCE BOOKS  

1.  RL Gupta  and Radhswamy, F inanc ia l  Account ing,  Su l tan Chand Publ ica t ion .  

2  T .S Reddy and Mur thy,  F inanc ia l  Account ing  ,  Margham Pub l icat ion.  

3  Ja in  S.P and Narang.K.L,  Cost  Account ing,  Ka lyan Pub l ishers ,  New Delh i ,  20 05.  

4 .  Dr .  Maheswar i .S.N, Advanced Cost  Account ing ,  Sul tan  Chands & Sons,  New Delhi ,  2007.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Mar ks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5633  
SOCIAL 

L T P Credits  Total  Marks  Stream 

ENTREPRENEURSHIP  3 -  -  3  100 Hospi tal  

       M a n a g e m e nt  

COURSE O B J E C T I V E  

  To  i ncu l ca te  the  va lues  o f  ‘ ca r i ng  fo r  t he  soc ie ty  and  f i nd ing  i nnova t i ve  so lu t i ons  to  p r  
soc ia l  p rob lems ’  i n  t he  m inds  o f  budd ing  en t rep reneurs .                      

UNIT 1  SOCIAL ENTREPRENEURSHIP  9 Hrs.  

Socia l  Entrepreneurship – Meaning,  Need for  soc ia l  en trepreneurship,  Types o f  
enterprises,  Characteris t ics ,  sustained social  development,  prof i le  of  ideal  social  enterpr isers,  
measuring success, benefi ts , di f ference between social  entrepreneur and social  responsib i l i ty ,  
Sociopreneur.  

UNIT 2  WOMEN ENTREPRENEURSHIP  9 Hrs.  

Women entrepreneurship – the concept , His torical  context in  India,  funct ions and benef i ts  
of  women entrepreneur,  growth,  p roblems,  Trends in women ent repreneurship.  Emergence of  
eco- system for  women entrepreneurs .  Entrepreneur ia l  mobi l i ty  -  Factors inf luencing mobi l i ty ,  
Occupat ional  mob i l i ty ,  locat ion mobi l i ty .  Model  by Muhammad Yunus,  David  Bornste in  and 
Susan Davis ,  Conscious  capi ta l ism.  

UNIT 3  RURAL ENTREPRENEURSHIP  9 Hrs.  

Rural  Entrepreneurship – meaning,  need,  rural  industr ial izat ion,  Problems faced by rura l  
entrepreneurs ,  developing rura l  entrepreneursh ip and i ts  benef i ts ,  Role of  Government and 
NGOs in the  promot ion o f  rura l  e nt repreneurship ,  

UNIT 4  MICRO FINANCE 9 Hrs.  

Micro Finance – Evolu t ion,  Stakeholder,  Models ,  Support  by Government,  NABARD,  
Commerc ia l  Banks,  TNCDW, NGO and MFI.  SHG - Bank l inkage program. Micro f inance Vs Mic ro  
Credi t ,  Micro  f inance for  poverty  a l lev iat ion .  

UNIT 5  SMALL INDUSTRIES AND RELATED ACTS 9 Hrs.  

Government pol icy fo r  smal l  enterpr ises,  Basic  concept  re lat ing to Fac tor ie s Act ,  Payment 
of wages Act,  Min imum wages Act , Employees Provident  Fund Act , Industr ia l  Dispute  Act ,  Case 
Studies.  Case study.  

TEXT /  REFERENCE BOOKS  

1.  Raj  Shankar ,  Entrepreneursh ip  Theory  and Pract ices ,  V i jay  Nico le  Impr in ts Pr ivate Ltd,  Chenna i ,  2012.  

2 .  Khanka.S.S,  Entrepreneur ia l  Deve lopment ,  S.Chand & Company Ltd,  New Delhi ,  2006.  

3 .  Vasant Desai ,  Dynamics  o f  Entrepreneur ia l  Deve lopment and Management,  Himalaya Pub l icat ions 
House, New Delh i ,  2002.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA563  L T P Credits  Total  Marks  Stream 

4 PROJECT MANAGEMENT      Hospi tal  
  3 -  -  3  100 Management   

C O U R S E  O B J E CT I V E  

  To impart  sk i l ls  fo r  fo rmula t ion  of  p ro jects ,  m a n a g e m e n t  H ou f  man Re source ,  F inance  
an Marke t ing  techn iques .  

UNIT 1  PROJECTS MANAGEMENT  9 Hrs  

Project  management – Search for  a business idea,  Concept  of  Projec ts  and Classif icat ion, 
Project  ident i f icat ion,  Project  formulat ion, Project  design and network analysis,  Projec t  report ,  
Project  analys is ,  Factory Design and layout .  

UNIT 2  PROJECT FORMULATION 9 Hrs.  
Evolut ion of  smal l  scale  industr ies concept ,  Locat ion of  an Enterpr ises,  Steps for  s tar t ing  

up a  smal l  industry ,  Se lect ion o f  types of  o rganizat ion,  Incent ives and sub sid ies,  Explor ing  
export  poss ib i l i t ies ,  Mic ro Smal l  and medium enterpr ises  Act ,  Def in i t ion  and important  concepts,  
Anci l lary  industr ies ,  Organiz ing s t ruc ture  of  smal l  scale indust r ies.  .  

UNIT 3  MARKETING CHANNELS 9 Hrs.  
The concept ,  problems in market ing  t he produc ts,  Market  assessment,  Market  segment,  

Market ing segmentat ion,  Branding and packaging,  p r ic ing pol icy,  Methods of  market ing,  
Market ing Channels ,  Market ing inst i tut ions and ass is tance,  se t t ing qual i ty  s tandards,  Reserved 
i tems for  smal l  scale i tems .  

UNIT 4  HUMAN RESOURCE MANAGEMENT  9 Hrs.  
Meaning o f  manpower p lanning,  Job requi rements,  recrui tment ,  selec t ion,  t ra in ing and 

development,  remunerat ion and benef i ts ,  regulatory laws.  Tota l  qual i ty  management – meaning,  
need,  the process in smal l  scale ind ust r ies.  Entrepreneurship educat ion,  Content ,  Obstac les,  
Opportuni t ies in entrepreneurship research.  Work p lace Psychology,  conf l ic t  resolu t ion and 
Employee Morale .  

UNIT 5  PROJECT FINANCE 9 H r s .  

Unders tanding the  aspects of  funds,  Basics  of  f inance,  Types  of  capi ta l ,  Importance of  
funding,  Importance of  cash,  Break -even ana lys is ,  sources  o f  f inance and Choosing r ight  
f inance ,  Types  of  natural  investors and choosing the r ight  investor .  Project  Financing,  Leasing  
and Hi re Purchasing ,  Tax Benef i ts  to SSI,  Ca se Studies.  

TEXT /  REFERENCS BOOKS  
1 Ra jeev Roy,  Ent repreneursh ip,  Oxford Univers i ty  Press,  2008.  

2 .  Khanka.S.S,  Entrepreneur ia l  Deve lopment ,  S.Chand & Company Ltd,  New Delhi ,  2006.  

3 .  Vasant Desai ,  Dynamics  o f  Entrepreneur ia l  Deve lopment and Management,  Himalaya Pub l icat ions 
House, New Delh i ,  2002.  

4 .  Raj  Shankar ,  Entrepreneursh ip  Theory  and Pract ices ,  V i jay  Nico le  Impr in ts Pr ivate Ltd,  Chenna i ,  2012.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5635  MANAGEMENT OF  
L T P Credits  Total  Marks  Stream 

      
 BUSINESS INNOVATION  3 -  -  3  100 Hospi tal  
       Management   

C O U R S E  O B J E CT I V E  

  To inspi re  s tudents  to func t ional ly  create and innovate  impart  sk i l ls  necessa ry  for  
imp lemen t i ng  innovat ive  ideas .  

UNIT 1  BASIC CONCEPT ON I N N O V A T I O N  9 Hrs.  

Concept  and Types of  Innovat ion -  Organ iza t ional  setup that  fac i l i ta te innovat ions -  
Act iv i t ies and competencies involved in new product  /serv ice development -  Management o f  
Research and Development -Strategic  Al l iances and Networks -  Developing Ef fect ive  
Implementat ion -  -  Presentat ion o f  Innovat ions.  

 
UNIT 2  THEORIES ON INNOVATION  

Theor ies o f  innovat ion development and adopt io n-  The process o f  managing 
new product  development -  Cus tomers and the innovat ion process -R&D-  Innovat ion 
s t rategy-  Funding fo r  Innovat ion -  Innovat ion pol icy and nat ional  innovat ion -  Socia l  
innovat ion and change  

9 Hrs.  
innovat ion:  
Organiz ing 
systems of  

 

UNIT 3  ENVIRONMENT SCANNING 9 Hrs.  
Scanning envi ronment -  ident i fy  po tent ia l  innovat ions -  innovat ion f i t  wi th  the organizational 
resources - implementat ion - review - identi f icat ion of  cr i t ical  success factors.  

UNIT 4  THEORIES ON CREATIVITY  9 Hrs.  

Theor ies  on Creat iv i ty  & Innovat ion -Funct ional  Creat iv i ty :  Human Resources,  Company 
Cul ture & Unusual  Workspaces;  foster ing c reat i v i ty ;  Stages of  c reat iv i ty ;  Blocks to  creat iv i ty ;  
Tra i ts  o f  crea t ive personal i ty  

UNIT 5  IMPLEMENTING INNOVATION  9 Hrs.  

Implement ing Financing Decis ion and I ts Suitabi l i ty as Innovation Tool -Global izat ion for  
Innovations-Role of Government in Innovation. Success stories and case studies of Indian First  
generat ion ent repreneurs.  Case s tudy.  

TEXT /  REFERENCE BOOKS  
1.  Peter  F.  Drucker ;  Af f i l ia ted Innovat ion and Entrepreneursh ip ;  East  –West News papers ;  La tes t  Edi t ion.  

2 .  C.  K.  Prah lad & M.S. Kr ishnan,  The New Age o f  Innovat ion,  Tata  McGraw Hi l l ,  2008.  

3 .  Paul Tro t ;  Innovat ion  Management and New Product  Development ;  Pearson Educat ion;  4 th  Ed i t ion .  

4 .  Joe T idd ,  John Bessant ,  and Kei th  Pav i t t  (2009) 4th Ed i t ion ;  Manag ing Innovat ion ;  Wi ley .  

5 .  David  Smith,  Exp lor ing  Innovat ion,  2nd ed i t ion,  McGraw Hi l l ,  2010.  

6 .  Melissa  Sch i l l ing,  Stra tegic Management  o f  Techno logica l  Innovat ion ,  3rd  Edi t ion,  McGraw-Hi l l ,  2010.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SBA5636  
BUSINESS PLAN 

L T P Credits  Total  Marks  Stream 

FORMULATION 3 -  -  3  100 Hospi tal  
       M a n a g e m e nt  

C O U R S E  O B J E CT I V E  

  To prov ide an unders tand ing  of  the process  of  p ro jec t  report  p repara t i on  for  new ve 
cover ing Technicafa l  c to rs ,  Market i ng  fac tors ,  Cost  and expec ted  revenue .  s 

UNIT 1  BUSINESS PLAN FORMULATION  9 H r s .  

Need, Purpose,  Detai l s  about  promoters inc luding f inancia l  in fo rmat ion;  proposed 
management  s t ruc ture ;  Descr ipt ion  of  technical  ar rangements (management,  product ion , 
market ing,  f inance,  e tc . ) .  Success stor ies of  Indian Entrepreneurs.  Formulat ion o f  Vis ion and 
Miss ion statement.  

UNIT 2  BASIC MARKET ORIENTATION  9 Hrs.  

Local ,  nat ional ,  regional ,  or  export ;  Projected product ion volumes,  uni t  pr ices,  sales  
object ives,  and market  share  of  proposed venture;  Potent ia l  users of  products and dis t r ibut ion  
channels  to be used.  Present  sources  of  supply  for  products and fu ture com pet i t ion .  

UNIT 3  BRIEF DESCRIPTION OF MANUFACTURING PROCESS  9 Hrs.  

Comments on specia l  technical  complex i t ies,  nee d for  know-how and specia l  sk i l ls ;  
Possib le suppl iers  of  equipment;  avai labi l i ty  of  manpower ,  of  in f rastruc ture fac i l i t ies  ( t ransport,  
Telecommunications, power, water. );  Proposed plant location in relat ion to suppl iers,  markets,  
in f rastructure  and manpower.  

UNIT 4  ESTIMATE OF TOTAL PROJECT COST  9 Hrs.  

Est imate  of  tota l  pro ject  cost ,  b roken down into  land,  construct ion o f  bui ld ings and c iv i l  
works,  p lan t  and machinery,  miscel laneous f ixed assets,  pre l iminary and preoperat ive expenses  
and ¶work ing capi ta l ;  proposed f inancia l  s t ructure of  venture ,  indica t ing  expected sources and 
terms of  equi ty  and debt  f inancing ;  Type of  f inancing ( loan,  equi ty ,  quasi -equi ty ,  a combinat ion  
of  f inancia l  products and Projected f inancia l  s tatement,  in format ion on prof i tabi l i ty ,  and return  
on investment .  

UNIT 5  PROJECT IN CONTEXT OF GOVERNMENT ECONOMIC DEVELOPMENT AND  
INVESTMENT PROGRAM 

9 Hrs.  

Speci f ic  government incent ives and support  avai lable to pro jec t ;  Expec ted contr ibut ion of  
pro ject  to economic  development;  Out l ine o f  gove rnment regula t ions on exchange contro ls  and 
condi t ions of  capi ta l  ent ry  and repat r iat ion .  Case Studies.  

TEXT /  REFERENCE BOOKS  

1.  Charant imath ,  P.  M. ,  Ent repreneursh ip  Deve lopment  and Smal l  Bus iness Management ,  Pearson 
Educat ion .  

2 .  Robert  Ashton,  How to  s tar t  your  own bus iness for  entrepreneurs ,  Pearson Educat ion ,  2009.  

3 .  Richard Stute ly,  The Def in i t i ve  Bus iness Plan,  The fas t  t rack  to inte l l igent  business p lann ing fo r  
execut ives and entrepreneurs ,  Pearson Educat ion  ,  2nd ed. ,  2006.  

4 .  Caspian Woods,  Br i l l iant  Star t -Up, How to  set  up and run  a  br i l l ian t  bus iness,  Pearson Educat ion ,  
2008.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks: 100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SCA5624  IT FOR MANAGEMENT  
L T P Credits  

Total  
Marks  

Stream 

  3 -  -  3  100 Systems 
 

COURSE OBJECTIVE  

  IT p lays an in tegral  ro le in every industry ,  help ing  companies  improve business 
processes,  achieve cost eff ic iencies, drive revenue growth and maintain a competi t ive 
advantage in the  marketp lace.  A program that  cont ro ls  the execut ion of  appl ica t ion 
programs.  An inter face between appl ica t ions and hardware .  

UNIT 1  FUNDAMENTALS OF COMPUTER SYSTEM  9 Hrs.  
Basic  Concepts o f  Computers  : Int roduct ion and def in i t ion  of  computer ;  func t ional  

components of  a computer system-(Input  unit ,  CPU, Memory and output  unit );  Types of memory  
and memory h ie rarchy ;  Funct ioning ins ide a  computer;  character is t ics ,  advantag es and 
l imi tat ions of  a computer;  c lass i f icat ion o f  computers;  Basics of  Logic  Gates,  Number System 
Essentia l  Components of computer Hardware: (a) Input dev ices (b) Output devices - (c) Storage 
Devices;  Sof tware:  Int roduct ion;  Types o f  sof tware wi th exampl es;  Int roduct ion to languages,  
compi ler ,  in terpreter  and assembler .  

UNIT 2  DBMS 9 Hrs.  

In t roduc t ion to Database;  Organizat ion of  Database;  Components of  Database 
Management Systems; Data Models; Enti ty -Relat ionship Model;  Network Data Model;  Hierarchy  
Data Model;  Relat ional  Data Model;  Semantic  Data Model;  Advantages of DBMS. Normal izat ion  
Technique for Database Design;  Recent  t rends in database,  RDBMS. MS Access:  Overview of  
MS-Access.  Creat ing  tab les,  quer ies,  fo rms and reports  in  MS -Access.  

UNIT 3  OPERATING SYSTEM  9 Hrs.  
Operat ing system :  Def in i t ions,  funct ions,  Types and c lass i f icat ion ,  Fundamentals  o f  

operat ing  system -  Elements of  GUI based o perat ing system, Charac ter is t ic  te rms fo r  var ious 
memory devices,  main /pr imary  memory,  external /aux i l ia ry  memory,  h igh speed memory,  
Int roduction to I /O organizat ion, CPU organization, ALU, control  logics. Unix/L inux compilers,  
t rans lators,  assemblers;  edi t ing tools .  

UNIT 4  COMMUNICATION AND NETWORKING  9 Hrs.  
Fundamental  of Data Communication - Network Concepts and Classi f icat ion, Components  

of  computer  networks (servers,  workstat ions ,  network  inte r face cards,  hub,  Swi tches,  cab les,  
etc . . . )  Telecommunicat ions Media,  Network Topologies,  Network  protocols ,  Network  
Archi tectures -  The ISO/OSI re ference Model .TCP/IP  

UNIT 5  INTERNET 9 Hrs.  

Internet: Overv iew of Internet, Architecture & Functioning of Internet, Basic serv ices over  
Internet  l ike WWW, FTP, Telnet ,  Gopher etc . ,  IP addresses,  ISPs,  URL, Domain names,  Web 
Browsers, Internet  Protocols,  Search engines,  e -mai l ,  Web browsing,  searching,  downloading &  
uploading f rom Internet .  

TEXT /  REFERENCE BOOKS  
1.  Sinha,  P.K. ,  Pr i t i  Sinha,  Fo undat ion of  comput ing BPB Publ ica t ions.  
2 ,  Turban, Ra iner  and Potte r ,  Int roduct ion to  in format ion techno logy John Wiley and sons.  
3  James,  A.  O’Br ien  Int roduct ion  to In format ion Systems, James,  A.  O’Br ien ,  McGraw Hi l l  
4  Chakrabart i -  Advance Database Management System (Wi ley Dreamtech)  
5 .  Navathe E -  Fundamentals o f  Database Systems (Pearson Educat ion,  3rd Ed.)  
6 .  Cygansk i  -  In fo rmat ion Technology:  Inside  and outs ide  (Pearson, 1s t  Ed i t ion) .  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a min imum of  one quest ion f rom each uni t .  70 Marks  

http://rdbms.ms/
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SCA5625  ENTERPRISE RESOURCE  L T P Credits  Total  Marks  Stream 

 PLANNING 3 -  -  3  100 Systems  

COURSE OBJECTIVE  

  The object ive of  the ERP is  to  modernize and in tegrate  business process es and systems.  

UNIT 1  9Hrs  

ERP Overv iew :  Int roduc t ion,  Evolut ion of  ERP - Risks and Benef i ts  o f  ERP - Common ERP 
Myths-  Business Processes - Integrated Management Informat ion -  Business model ing -  
Integra ted Data Model -The Future  o f  ERP packages - Risks Facto rs  o f  ERP implementat ion,  
Technological  Issues - Implementat ion  Issues -ERP Sof tware-  SAP /  CRM 

UNIT 2  9 Hrs.  

ERP-A Manufactur ing Perspect ive :  Int roduct ion CAD/CAM -MRP-BOM-MTO-MTS-ATO-
ETO-CTO. ERP and Related Technologies :  Business Process Reeng ineer ing,  M anagement  
Information system, Decision Support  System, Executive Information System. -Databases:  Data 
Warehousing,  Data Mining,  On -Line Analy t ica l  Processing,  Supply  chain management.  

UNIT 3  9 Hrs.  

ERP Marketplace and Funct ional  Modules:  The changing ERP ma rket ,  Funct ional  Modules 
of  ERP sof tware ,  In tegrat ion  of  ERP, SCM and CRM - ERP Implementat ion :  Basics,  
Technological ,  Operat ional  and Business Reasons for  ERP implementat ion,  ERP Implementat ion  
L i fe Cycle ,  Object ives ,  Phases  

UNIT 4  9 Hrs.  

ERP Transi t ion  s t rategies:  Transi t ion Strategies,  Big Bang St rategy,  Phased,  Paral le l  
Implementat ion,  Process L ine  Transi t ion  s t ra tegy,  Hybr id  Transi t ion  s t rategy.  ERP Project  
Teams-Organizat ion of  the Implementa t ion team -ERP Vendors,  Consul tants  & Users:  Pro & 
Cons of  In -house Implementat ion,  vendors,  consul tants ,  Employees and Employ Resis tance,  
Reasons for  res is tance,  Contract  wi th vendors,  consul tants  and employees.  

UNIT 5  9Hrs  

ERP Future  Di rect ions:  New Markets,  New Channels ,  Faster  Implementat ion  
Methodologies ,  Appl icat ion Plat fo rms,  New Business Segments,  Web Enab l ing and Market  
Snapshot -ERP and e  Business,  ERP,  Internet  and WWW – ERP Case Studies:  SAP at  TATA 
Steel ,  J  D Edwards  at  HP  

TEXT /  REFERENCE BOOKS  

1. Vinod Kumar Garg,  N.K. Venki takr ishnan,  Enterpr ise Resource Planning Concepts & Pract ice,  Second 
Edi t ion,  Prent ice Hal l  of  India,  2003  

2. Jyot indra Zaver i ,  Enterpr ise Resource Planning,  Second Edi t ion, Himalaya Publishing House, 2012  

3. Alexis Leon, Enterpr ise Resource Planning,  Second Edit io n, Tata McGraw Hi l l ,  2008.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SCA5626  E-COMMERCE 
L T P Credits  

Total  
Marks  

Stream 

  3 -  -  3  100 Systems  

COURSE OBJECTIVE  

  To f ind and evaluate Web hosting services,  understanding the basic functions of the 
software  re lated and i ts  advanced func t ions.  

UNIT 1  OVERVIEW OF ECOMMERCE  9 Hrs.  

Overv iew of  Ecommerce:  Internet ,  Int ranet ,  Ext ranet ,  Def in i t ion,  Goals  of  E -  Commerce 
Di f fe rence between E-Commerce and E- Business Models of  E -  Commerce -L imi tat ions and 
Advantages o f  E-Commerce -Networks and Commerc ia l  Transac t ions  -  Internet  and Other  
Novel t ies -  Electronic  Transact ions  Today -Commerc ia l  Transact ions  -  Establ ish ing Trust  -  
In ternet  Envi ronment -  Internet  Advantage -  Wor ld Wide Web.  

UNIT 2  FIRE WALLS, ELECTRONIC MARKET  9 Hrs.  
Firewal ls ,  Electronic  Market  /  e -  shop , Int roduct ion to secur i ty ,  Types of  Secur i t ies  

,Secur i ty  Tools ,  Network Secur i ty  – E-secur i ty :  Secur i ty  in  the cybe rspace -  Designing for  
secur i ty  -  Virus -  Securi ty  Protect ion and Recovery -  Encryption -  The Basic  Algori thm System - 
Authenticat ion and Trust - Key management - Internet Securi ty Protocols and Standards - Other 
Encrypt ion issues.  

UNIT 3  TRADITIONAL TRANSACTIONS 9 Hrs.  

Tradi t ional  Transact ions:  Updat ing -  Of f l ine and Onl ine Transac t ions -  Secure Web 
Servers  -  Requi red Fac i l i t ies -  Dig i ta l  Currencies and Payment Systems -  Pro tocols  for  the  
Publ ic  Transpor t  -  Secur i ty  Pro tocols  -  SET – Credi t  Card Business Basics.  

UNIT 4  ONLINE COMMERCE OPTIONS  9 Hrs.  

Online Commerce Options -  Functions and Features - Payment Systems: Overview of  the  
Electronic  payment  Technology,  Electronic ,  Dig i ta l  and Vi r tual  Internet  Payment System -  
Account Setup and Costs - Virtual Transaction Process - InfoHaus - Securi ty Considerat ions – 
CyberCash:  Model  -  Secur i ty  -  Cus tomer Protect ion -  Cl ient  Appl icat ion -  Sel l ing th rough C y be  
rC ash.  

UNIT 5  SERVERS AND COMMERCIAL ENVIRONMENTS  9 Hrs.  

Servers  and Commerc ia l  E nvi ronments -  Payment Methods -  In t roduct ion to Payment  
Systems, On-Line Payment Systems, Pre -Pa id e-Payment System,  Post -Paid e-Payment  
System, Requi rements Metr ics of  a Payment System. -  Server Market  Or ientat ion -  Netscape 
Commerce Server - Microsof t Inte rnet Servers - Digi tal  Currencies - DigiCash - Using E-Cash – 
E-Cash Cl ient  Sof tware and Implementat ion  -  Smart  Cards  

TEXT /  REFERENCE BOOKS  

1.  Jef f rey F.Rayport  and Bernard J.  Jaworski  -  Introduct ion to E-Commerce,  2nd Edi t ion,  Tata Mc -Graw H 
i l l  

2 .  Reenste in  -  E lec tron ic Commerce,  Tata Mc -Graw Hi l l  Pv t . ,  Ltd. ,  2000  

3 .  Bharat  Bhaskar :  E lec tronic Commerce ,  Tata MC - Graw Hi l l ,  New Delh i ,  2003  

4 .  Pete Losh in ,  Pa l  Murphy Elec tron ic  Commerce -  On l ine Order ing  and Dig i ta l  Money,  2nd Ed i t ion ,  
Char les 

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SCA5627  DATA BASE MANAGEMENT  
L T P Credits  Total  Marks  Stream 

 SYSTEM 3 -  -  3  100 Systems  

COURSE OBJECTIVES  

  To gain knowledge in fundamentals  o f  data models us ing ER diagram.  

  To make a s tudy of  SQL and re la t ional  database design.  

  To understand about  Query processing,  opt imiza t ion and Concurrency contro l  techniques  

UNIT 1  INTRODUCTION 9 Hrs.  
Database and DBMS – character is t ics  – importance – advantages –  evolut ion -  Codd ru les  
database -archi tecture ;  data organizat ion -  f i l e  s t ructures and indexing  

UNIT 2  MODELING AND DESIGN FRAME WORK  9 Hrs.  
Data models -  Conceptua l  des ign - ER diagram-re lat ionships -  normal iza t ion -data  
management and system integra t ion  

UNIT 3  DATABASE IMPLEMENTATION  9 Hrs.  

Query languages -SQL for  data creat ion,  ret r ieval  and manipulat ion,  database transactions, 
concurrency control ,  atom ici ty, recovery, securi ty, backup and recovery, data base  
adminis t rat ion -  c l ient  server a rchi tecture based RDBMS.  

UNIT 4  DISTRIBUTED DATABASE AND OBJECT ORIENTED DATABASES  9 Hrs.  
Concepts  of  d is t r ibuted databases and  design ,  Object  or ien ted databases -object  l i fe  cyc le 
model ing conceptual  des ign -UML.  

UNIT 5  EMERGING TRENDS 9 Hrs.  

Overv iew of  v isual  da tabases and knowledge based databases -conceptual  des ign and 
business impacts.  Scope for  p rofess ionals  and cert i f ica t ions  such as Oracle Cert i f ied  
Profess ional .  

TEXT /  REFERENCE BOOKS  

1.  Jef f rey A Hoffer  Et  A l ,  Modern  Database Management,  8 t h  Edi t ion ,  Pearson Educat ion,  2008,  
References 

2 .  V.K.Ja in,Database Management Systems, Dreamtech Press,  2007  

3 .  Narayan S. Umanath  And Richard W. Scamel l ,  Data  Mode l ing  And Database Des ign,  Thomson Course 
Techno logy,  2008  

4 .  Mark L.Gi l lenson & El ,  Introduct ion  Database Management,  Wi ley  India Pvt .  Ltd ,  

5 .  Peter  Rob, Car los Corone l ,  Database System And Design,  Imp lementat ion And Manag ement ,  7 th 

Edi t ion ,  Cengage Learn ing  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f rom each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SCA5628  
SYSTEM ANALYSIS AND  L T P Credits  

Total  
Marks  

Stream 

 DES IG N 3 -  -  3  100 Systems  

COURSE OBJECTIVE  

  The object ives are  to de termine speci f ic  needs  o f  a system and ul t imately  fac i l i ta te  a 
comprehensive design around these needs.  

  Descr ibe  d i f fe rent  l i fe  cyc le models and expla in the contr ibut ion of  the system analys is  
and design wi th in them  

  Discuss var ious  approaches to systems analys is  and design and expla in thei r  s t rengths 
and weaknesses  

  Evaluate the tools  and techniques of  sy stems analys is  and design  that  may be used in a 
g iven context  

UNIT 1  SYSTEM CONCEPT  9 Hrs.  
Systems Concept ;  Character is t ics  o f  a System;  Elements  of  System; Types of  Systems; 

Decis ion Support  System; System Development L i fe  Cycle ,  Invest igat ion,  Analys is ,  Design ,  
Implementat ion,  Post  Implementat ion  Review and Maintenance.  

UNIT 2  SYSTEMS PLANNING  9 Hrs.  
Systems Planning and Investigat ion: Basis for  Planning in Systems Analysis  - Dimensions 

of  Planning,  In i t ia l  Invest igat ion,  Needs Ident i f icat ion,  Determining  the User 's  Informat ion 
Requi rements,  Feasib i l i ty  Study,  Feasib i l i ty  Considerat ions,  Steps in Feasib i l i ty  Analys is  -  
Feasib i l i ty  Report .  

UNIT 3  STRUCTURED ANALYSIS  9 Hrs.  
Tools o f  Struc tured Ana lys is  :  Data Flow Diagram (DFD),  Ent i ty  Rela t ionship Diagrams, 

Data Dict ionary, Process Model ing : Structured Engl ish, Decis ion Tree & Decis ion Table,  Object  
Or iented Analys is  (OOA)  and Object  Or iented Design (OOD).  

UNIT 4  BASICS OF INFORMATION SEC URITY 9 Hrs.  

Basics of  Info rmat ion Secur i ty ,  Types of  At tacks,  Vi ruses,  Vi rus Contro l ,  Hackers,  
Overv iew of  Risks associated wi th Internet ,  Int rus ion Detect ion Risk Management,  Disas ter  
Recovery Plan.  

UNIT 5  INFORMATION SECURITY POLICY  9 Hrs.  
Cryptography and authent icat ion,  Managing Risk ,  Info rmat ion Secur i ty  Pol icy,  Creat ing  a 
secure envi ronment,  Internet  Secur i ty  Standards  

TEXT /  REFERENCE BOOKS  
1. Kenneth E Kendal l and Jul ie E Kendal l  ,Systems Analysis and Design,7 t h  Edi t ion, PHI Publ icat ion.  

2. Grienstein and Feinman,E-commerce -Secur i ty,  Risk Management and Contro l , 2 n d  Edit ion,TMH. 

3. Ankit  Fadia,Encrypt ion -Protect ing your Data,  1 st Edit ion,Vikas Publication.  

4. Singh B ,  Network Secur ity, ,  1 s t  Edit ion,  PHI Publication.  

5. El ias M Awad,Systems Analysis and Design,2 n d  Edi t ion,  Galgot ia Publ icat ion.  

END SEMESTER EXAM QUESTION PAPER PATTERN  
Max. Marks :  100  Exam Duration :  3 Hrs .  
Part  A :  6 Quest ions to be answered out  of  8 Quest ions,  each Quest ion carry ing 5  Marks wi th  

a minimum of  one quest ion f ro m each uni t .  30 Marks  
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each uni t .  70 Marks  
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SCA5629 SOFTWARE ENGINEERING 
L T P Credits 

Total 
Marks 

Stream 

  3 -  -  3 100 Systems  

COURSE OBJECTIVES 

  Knowledge of basic SW engineering methods and pract ices,  and thei r appropriate 
appl icat ion.  

  A general  understanding of software process models, role of pro ject  management,  
d i f ferent  sof tware architectural  s tyles and approach es to veri f icat ion and val idat ion  

UNIT 1 INTRODUCTION 9 Hrs.  

Int roduction to Sof tware engineering, phases in Sof tware development. Sof tware 
development processes models,  ro le of management in Software development,  role of  metr ic  and 
measurement.  

UNIT 2 REQUIREMENT SPECIFICATIONS 9 Hrs.  
Software requirement specif icat ions,  role of  SRS, problem analysis, s tructuring information, 

dataflow diagram and data dict ionary, prototyping, other tools/methods for analysis,  requirement 
specif icat ion, val idat ion, metr i cs. 

UNIT 3 PLANNING 9 Hrs. 
Planning a sof tware project,  cost est imation, project schedul ing, staff ing and personnel 
p lanning, team structure, Software configurat ion management.  

UNIT 4 CONFIGURATION MANAGEMENT PLANS 9 Hrs. 
Software Configurat ion management plans, qual i ty assurance plans,  project monitoring plans, 
r isk management.  

UNIT 5 DESIGN 9 Hrs.  
Detai led design, module speci f icat ions,  detai led design and process design language, 

veri f icat ion, metr ics,  coding, programmin g pract ice, veri f icat ion metr ics.  Testing,  test ing 
fundamentals , funct ional test ing,  st ructural  test ing,  test ing process,  metr ics.  

TEXT / REFERENCE BOOKS 

1 Waman S.  Jawadekar,  Sof tware Eng ineer ing ,  Tata  McGraw -Hi l l ,  2004.  

2 .  Ian  Sommerv i le ,  Sof tware  Eng ine er ing ,  Dor l ing  Kinders ley ( Ind ia)  Pvt  L td ,  2008.  
3 Pankaj  Jalote,  An Integrated Approach to Software Engineering, 3 rd edit ion,  Narosa Publishing House,  

2  006. 

4 .  Roger.  S. Pressman, Software Engineer ing:  A Practi t ioner ’ s Approach, McGraw Hil l ,  New Delhi ,  6th Ed.,  
2006.  

5 .  R.E. Fa ir ley,  Sof tware Eng ineer ing  Concepts,  Tata  McGraw -Hi l l ,  2009.  

END SEMESTER EXAM QUESTION PAPER PATTERN  

Max. Marks :  100 Exam Duration : 3 Hrs.  
Part  A :  6 Questions to be answered out of  8 Questions, each Question carrying 5 Marks with  

a minimum of  one quest ion f rom each unit .  30 Marks 
Part  B :  5 Questions to be answered out of  6 Questions, each Question carrying 14 Marks  with 

a minimum of  one quest ion f rom each unit .  70 Marks 
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T h e  o b j e c t i v e  o f  t h e  p r o j e c t  w o r k  i s  t o  m a k e  u s e  o f  t h e  k n o w l e d g e  g a i n e d  
v a r i o u s  s t a g e s  o f  t d  h e  g r e e  c o u r s e .  S t u d e n t s  w i l l  a l s o  b e  p e r m i t t e d  t o  
i n d u s t r i a l / c o n s u l t a n c y  p r o j e c t  w o r k ,  o u t s i d e  t h e  d e p a r t m e n t ,  i n  I n d u s t r i e s / R e s  

T h e r e  s h a l l  b e  t h r e e  a s s e s s m e n t s  d u r i n g  t h e  s e m e s t e r  b y  a  r e v i e w  s t u d e n t s  
s h a l l  m a k e  t h p  r e e  s e n t a t i o n s  o n  t h e  p r o g r e s s  m a d e  b e f o r e  t h e  c o m m i t t  s t a g e s  o f  
t h e  p r o j e c t  w o r k .  T h e  H e a d  o f  t h e  D e p a r t m e n t  s h a l l  c o n s t i t u t e  t h e  f o r  e a c h  b r a n c h  
o f  s t u d y .  T h e  t o t a l  m a r k s  o b t a i n e d  i n  t h e  t h r e e  r e v i e w s ,  s h  a c c o u n t .  T h e r e  w i l l  b e  a  
- v v  o i  c v  e  a  e x a m i n a t i o n  a t  t h e  e n d  o f  t h e  P r o j e c t  w o r k ,  c o n d  i n t e r n a l  e x a m i n e r  a n d  
o n e  e x t e r n a l  e x a m i n e r .  T h e  t o t a l  m a r k s  s e c u r e d  w i l l  b e  s e c u r e d  i n  t h e  p r o j e c t  
r e v i e w s  a - V  n d  o  c  V e  i v E  a x a m i n a t i o n .  

E a c h  s t d u  e n t  i s  r e q u i r e d  t o  s u b m i t  a  P r o j e c t  r e p o r t  o n  t h e  p r o j e c t  a s s i g n e  
d e p a r t m e n t .  T h e  r e p o r t  s h o u l d  b e  b a s e d  o n  t h e  i n f o r m a t i o n  a v a i l a b l e  i n  t h e  
o b t a i n e d  b y  t h e  s t u d e n t  b y  w a y  o f  e x p e r i m e n t s  c o n d u c t e d  i n  t h e  l a r  y  .  b o r a t o r y / i n d  

 

S41 PROJ PROJECT WORK & VIVA VOCE 
L  T  P  C  r e d  i t s  T o t a l  M a r k s  

   1 5  1 0 0  
 


