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THESIS SYNOPSIS 
 

A metropolitan way of life complex comprises of shopping centre, business hotel 

and an office complex followed by a street shopping.The midtown region is by and 

large associated with shopping or retail. They are also business and political focal 

point of focuses, for instance, lodgings and working environments. This proposition 

serves a job in engineering mediation that are agent to settlements overall and 

routinely contain best models plan achievement, tourist spots and public area. 

Ashopping center is a term wherein at least one structures shape a complex of shops 

addressing merchandisers with interconnecting walkways that empower clients to 

stroll from one unit to another. 

As business explorers generally will more often than not stay at motels during the 

week, they grant the lodging to increase their inhabitance on non-end of the week 

days when the entertainment segments aren't as present. The assessment helped 

with tending to the necessities of fundamental design parts and the organizations in 

hotel, that should be done by enlarging the day lighting, orchestrating ventilation and 

a fair extent of points of view and vistas. 

Office complex is the middle where monetary, social, social and administrative 

organizations of the town are concentrated. It is a complex of retail store and related 

workplaces organized as a united assembling that offers work and items for benefit 

and the introduction of various financial and office work. 

The street gets transformed from the imperative designing style to contemporary 

structure style. The Greek commercial center, are considered as the state-of-the-art 

streets whilethe roman conversation, as the high-level metropolitan get-together 

spaces. 
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CHAPTER 1  

INTRODUCTION 

1.1 THESIS BRIEF: 

 It is basically a multi-purpose leisure which attempts to create a much-needed, 

organized commercial space for the city.This postulation venture of downtown area will 

be a blended use angle which comprises of business and social infrastructure which fills 

in as a design mediation of materials with exercises like entertainment, learning and 

shopping to offer a general encounter to the guests.It is situated as an interface 

between the municipality and the city that imagines another objective for the nearby 

local area and arises as a metropolitan scene in the middle of the workplaces and 

business parts of the ground breaking strategy.The examination from the thesis similarly 

evaluates how the materials can meet the essentials to raise the imaginativeness of the 

plan cooperation besides, its impact on future plan by researching these inventive 

materials. Lifestyle centers are moreover described as a "multi-reason unwinding time 

objective". 

 

1.2 RELATION OF DISSERTATION WITH THESIS: 

As my dissertation study was based on exploring innovative building materials which is 

very much new in the current scenario of how being used and implemented in the 

structures giving another knowledge into creative strategies and procedures that will 

give another motivation for building plan.  

 

1.3 ROLE: 

The downtown area is generally connected with shopping or retail. They are moreover 

business and political focus of centers, for example, lodgings and workplaces. This 
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proposal serves a role in architectural intervention that are representative to settlements 

in general and regularly contain best models design milestone, landmarks and public 

domain. 

 

1.4 AIM: 

To make a space which can shape the hub for holding and encountering business and 

cultural exercises. It is in a manner a half breed between a cultural hub and a 

commercial center at a much-diminished scope. 

 

1.5 OBJECTIVES: 

The target behind the ventures is to comprehend the significance and plan a future 

verification downtown area that is a business social at the core of the city. To make a 

city center giving a notorious picture and a milestone to the city. To foster a more 

noteworthy comprehension of entomb relationship of assortment of spaces, different 

characters like public, semipublic, private, amusement focus, business and so forth. 

 

1.6 CHALLENGES IN DESIGN: 

Investigate the bury connections of the spaces and the difficulties of differences cause 

by plan which limit spaces to specific portion of public. To develop a contemporary 

model of a traditional Indian market. The task would attempt to investigate the 

conceivable integration of the capacities which ordinarily exist of bigger distances. The 

material utilized builds up a connection between the perseverance of a construction just 

as the specialized and underlying parts of the plan of the assembled climate. 
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Bunched association depends on actual closeness endure its spaces to each other. 

Regularly comprises of dull, cell spaces having comparative capacities and offer a 

typical visual quality like shape or direction. 

 

SPATIAL DISTRIBUTION OF HIERARCHY: 

Association between court to aside exercises. Casual hubs in the middle of passageway 

making interest in intersection spaces. Hallway are covered with pergola with 

polycarbonate sheet to give diffuse light inside. 

 

CIRCULATION PATTERN: 

Parametric vehicular development for stopping and development through. Stopping is 

conveyed all through the site to improve the all-utility space of site. Person on foot 

development at irregular normal development inside project. 

 

STUDY OF SHADOW PATTERN: 

The play with light and shadow is engaged by individuals at various time and distinctive 

feeling of spaces. As square is interconnecting component the action acted here gives a 

lot of relaxation the shopping with diversion idea of shoppertainment. 

LINKAGE ELEMENTS / SPACES/ BREAKOUT AREAS: 

Interfacing passageways exceptionally covered up line between external roads towards 

inside. Its comprehensiveness for one. Without any limits to isolate it from the road, it is 

available to everybody all pay and age gatherings. Material utilized for asphalt of 

shopping center takes after the road. Tree situation in pathways and light game plan. 
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Adults, young professionals, family are the user groups which seek for leisure as well as 

technically engaging respectively hence a proper place for leisure to spend time is 

advisable, conference and meeting halls will be helpful. 

Kids and teen under 8 – 17 years users are often school goers whose activity status are 

quite active and always seek adventure. Spaces for interaction, play, places to conduct 

workshops and engage them will be workable. 

Tourist visiting that place will have a very quick activity status, they are the people who 

comes to spend a small amount of time and they are one time visitor. Space having a 

strong impact must be created and also a place for relax will be a good option. 

Senior citizens under 60 – 80 years users have a very love activity status hence space 

for relax, space to have a mild walk such as pocket parks, sitting benches, walking 

tracks with proper lighting can be given. 

Young adults and students under 18 – 25 years users often long for space for leisure as 

well as something beneficial for them therefore spaces like food courts, entertainment 

spots will be helpful. 
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UPCOMING PROPOSALS NEAR THE SITE: 

ROADWAYS: 

A new highway is being planned in front of the site which runs over the NH-48. 

BUS TERMINUS: 

Kuthambakkam terminus -3.7 km 

Kelambakkam bus terminus - 20.7km 

AIRPORT: 

Parandur - 37.4km 

METRO STATION: 

The metro station proposal is planned in the front of the site near SIDCO – 1.5km. 

TRANSPORTATION FACILITIES TO THE SITE: 

BUS: 

Nazarathpet bus stop – 0.3km 

Poonamallee bus depot – 1.4km 

Koyambedu bus terminus – 17.6km 

Chembarambakkam bus stop – 3.2km 

RAILWAY: 

Tambaram railway station - 19.41km 

Avadi railway station - 11.7km 

Central railway station - 24.1km 
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4.3 SITE DOCUMENTATION 

CLIMATE: 

The climate of the district is moderate neither too hot nor too cold but humidity is 

considerable in summer heat is considerably mitigated in coastal area by sea 

breeze.April and June (avg temp) = 37.9 *C 

Dec to Jan (avg temp) = 18.5*C 

WATER SOURCE TO THE SITE: 

Aside from occasional stream like kosathaliar, araniar, nandi, kallar, coovam, 

Buckingham trench there is no enduring waterway in the region. Since the occasional 

waterways are not adequate, water system through tanks, tube wells and open wells 

are exceptionally normal significant drinking water supplies in the locale are poondi, 

chembarambakkam, redhills and cholavaram. 

RAINFALL: 

The avg annual rainfall of Tiruvallur district is 1152.8mm and highest rain is recorded 

from November to January. 

WIND DIRECTION: 

Predominant wind direction is from south-east to north-west.Avg speed = 9.5km per/hr. 

NATURAL FEATURE: 

The site has a flat terrain with almost no variation in topography with wild grass 

vegetation. 

SOIL TYPE: 

The soil type here is alluvial soil. Bearing capacity 80-160 KN/m2 
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4.5 SWOT ANALYSIS: 

STRENGTHS: 

The site itself act as a booming development of satellite town. Well surrounded locality 

with number of educational institutions, healthcare, industries, corporate companies and 

entertainment zone. Good connectivity – Chennai Bangalore highways, outer ring road, 

TNHB proposed 100 feet road. The site will also be proposed with a metro rail 

connectivity. 

WEAKNESSES: 

Site has a high proximity to chembarambakkam lake; hence it is prone to flood. Basic 

amenities like hospitals are little far that can be reached only by para transport mode or 

private transport. Lacks rail connectivity. 

OPPURTUNITIES: 

The location of the site is next to the satellite township adds the opportunity for future 

development. 

THREATS: 

NH 48 is a constant vehicle movement and it leads to noise disturbances in the site. 

Lake is nearby which provides high humidity. 

4.6 SITE FEASIBILITY AND JUSTIFICATION 

Poonamallee acts as the gateway to the city from its western side.The town was also 

the center of action for the East India Company of the Madras region.Total area of 

Poonamallee is 151 km² including 49.01 km² rural area and 102.27 km² urban area such 

that there is a mixed income group around the site that sets a mark for the project with 

mixed typologiesWater is one of the needed resource, that too in the current world’s 

scenario where Chembarambakkam lake is just 5kms away.Good road connectivity 

connecting 1 national highway and 1 outer ring road.Well developed infrastructural site 

to explore innovativeness of the design medium.Scenic beauty, in and around the area, 
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4.7 SITE ANALYSIS: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Based on the factors like sun path and wind direction, analysis can be made as follows:  
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5.2 CONNECTION: 

LANDSCAPE I STREETS IWATER SCAPE I DISSOLVING EDGES I  

Downtown area is proposed on the quite possibly the most developing zone of the city, 

associations into the site are to be improved by new constructions of road pathways, 

scene, waterscape to breakdown external edges. 

5.3 TYPOLOGIES: 

MIXED DENSITY I BLENDED TYPOLOGY I TYPOLOGY REFLECT FUNCTION I  

To influence the city picture, individuals should be grant of the change in this manner 

new advancement should vary from the current by new blended typologies which 

likewise mirror the social variety of the city. 

 

CHAPTER 6 

 

AREA STATEMENT AND DESIGN PROGRAM 

 

6.1 AREA STATEMENT: 
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