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THESIS SYNOPSIS

To design a space for public for entertainment and commercial purpose with spacial
requirements of multiplex and various tenants and in that location shopping mall having more
demand because of less mall in very crowded commercial area and it is going to be integrating
of various forms and volumes of good climate responsive and also some fluidity involves. To
design to all kind of users without differences of rich and poor. Tenants are provided for fully
commercial use of various types such as clothing, electronics, spa ,toy shops etc. Multiplex is
provided for entertainment purpose of public with various New movies etc. Play zone is provided
for entertainment of public with various games provided such as bowling, video games, box
cricket et
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CHAPTER 1

INTRODUCTION

Once a haven for shoppers seeking variety and convenience, shopping malls in Coimbatore,
like those across the globe, are facing a crossroads. The rise of e-commerce giants and
changing consumer preferences have challenged the traditional mall model. What were once
bustling hubs of activity now struggle to compete with the ease and speed of online shopping.

This thesis delves into the evolving landscape of shopping malls in Coimbatore. We begin by
examining the current state of the industry, highlighting the challenges faced by existing malls.

However, this isn't a story of decline. It's a story of transformation. This thesis proposes a fresh
perspective on what shopping malls can be. We envision a future where malls transcend their
role as simply retail spaces, evolving into vibrant community hubs that cater to the holistic
desires of today's consumers.

This new vision prioritizes local businesses, fosters a sense of community, and embraces
innovative retail experiences. By integrating leisure, entertainment, and social interaction with
shopping, we aim to create a destination that entices not just for its products, but for the
enriching experiences it offers.

Throughout this thesis, we will explore the possibilities of this reimagined shopping mall
concept. We will delve into the specific needs and desires of the Coimbatore community,
exploring how the mall can become a space that reflects and caters to their evolving
preferences.

1.2 NEED OF THE PROJECT

Coimbatore, a thriving city in Tamil Nadu, India, faces a similar situation to many modern cities
— its existing shopping malls might not be meeting the evolving needs of residents. While they
offer a convenient way to shop, the rise of e-commerce and changing consumer preferences
demand a fresh approach.

This thesis argues for the need for a reimagined shopping mall in Coimbatore, one that goes
beyond just retail and caters to the holistic desires of today's consumers.

It is a live project in Coimbatore by globus realtors .



1.3 AIM AND OBJECTIVE

e To create a thriving destination that integrates shopping, entertainment, and community
engagement in Coimbatore.

Objectives:

To Attract a Diverse Tenant Mix: Curate a variety of stores catering to different demographics
and needs, including established brands, local businesses, and pop-up shops

To Increase Foot Traffic: Implement strategies to attract shoppers, such as loyalty programs,
special events, and collaborations with local influencers.

To Boost Tenant Sales: Provide support and resources to tenants to help them optimize their
in-store experience and increase sales.

To Offer Engaging Entertainment: Host a variety of events and activities beyond shopping, like
art exhibits, live music performances, cooking classes, or children's play areas.

To Foster a Sense of Community: Design open spaces and gathering areas that encourage
social interaction and create a sense of belonging.

To Embrace Technology: Integrate digital tools for seamless navigation, personalized
recommendations, and interactive shopping experiences.

To Support Local Businesses: Provide opportunities for local artisans and entrepreneurs to
showcase their products and connect with customers.

To Promote Sustainability: Incorporate eco-friendly design elements, encourage sustainable
shopping practices, and partner with local green businesses.

To Become a Cultural Hub: Host events and programs that celebrate Coimbatore's culture and
heritage, fostering a sense of pride and identity.

To Accessibility: Ensure the mall is easily accessible for people with disabilities.
To Safety and Security: Implement measures to ensure the safety and security of all visitors.

To Cleanliness and Maintenance: Maintain a clean and well-maintained environment
throughout the mall.



1.4 METHODOLOGY

Topic selection

DATA COLLECTION AND ANALYSIS

Site selection and justification (Live proposal)

Selection of literature and live case studies

Literature — lulu mall ,kochi
Live - Marina mall, chennai
Orion Mall, Bangalore

Phoenix Marketcity ,chennai

Comparative analysis of case studies and its inference

Spatial requirements and area statement

Site documentation and site analysis

Concept and zoning and conceptual zoning

Single line schematic site zoning and 3D massing

Site plan and floor plans and sections and elevations

Detailed working drawings and 3D model and rendered views



CHAPTER 2

LITERATURE CASE STUDIES

2.1 LULU MALL - KOCHI

Architect : w s atkins

Area of site — 71000 sq.ft 96,600 sg.m)
Established in the year -2013

Location ; Ernakulam , kochi , kerala
Owner lulu group international

2.1.1 FACILITIES

5000 sq ft ice skating rink (South India's largest)

Expansive check-out counters

Ample parking space that can accommodate up to 4800 vehicles
Money exchange centresBank countersu

Eighteen pairs of escalators, travelators and elevators

Spacious corridors

Large glass central atrium with translucent roof

Facilities for the disabled, baby rooms

GROUND FLOOR

Figure 2.1 : Ground floor plan lulu mall
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FIRST FLOOR

Figure 2.2 : First floor plan lulu mall

SECOND FLOOR

80 BII=5

LULU CONNECT

=
Q\ fl

1
=

Figure 2.3 : Second floor plan lulu mall



THIRD FLOOR

PVR CINEMAS EXIT

Figure 2.4 : Third floor plan lulu mall

FOOD COURT:

A large food court seats around 4500 people , services by eighteen kitchens , and offers an array
of exotic cuisine
Three fine dining restaurants with terrace dining facilities on the third floor

Leisure zone : an amusement area of 7500 square meters (81,000 sq ft ) on the third floor
comprises indoor climbing wall , ice skating rink , 5d cinema , arcade gaming zone , rides , party

hall and a 12 lane bowling alley



2 SEASONAL ATRIUM
DECORS
R -OODCOURI ELEVATORS
1 AREA

Figure 2.5 : different areas of mall

2.1.2 Services Analysis: sixteen pairs of escalators , travellators , stairs and elevators
Sewage pipes are arranged in the fencing
Ac ducts , smoke and heat detectors , fire detectors ,fire sprinkler , electrical lines and water pipe

are fixed in the ceiling

Parking : 3500 vehicle

Multiplex: : The mall features a 71000 sq ft ( 6,600 m2) nine screen pvr cinemas multiplex on the
second floor , with exclusive entry
Food court : the second floor features a fine dining restaurant 4,500 square meters 948000 sq ft

in area and a coffee shop 1800 square meters( 19,000 sq ft)



CHAPTER 3

LIVE CASE STUDY

3.1 MARINA MALL

Project: The Marina Mall

Location: Navalur, Chennai

Total Area : 5.3 lakh sq.ft

Period of construction : 2008-2019

Facilities: Retail, food court, theatre, hotel and apartments

Architect : Cheralathan Associates

3.1.1 INTRODUCTION:

The Marina Mall Chennai is a mixed-use development of 1.4 million sgft consisting of- 540,000
sqft Shopping mall,- 98,000 sqft Hotel, and- 88,000 sqft Residential Apartment and- 600,000 sqft
Parking,lt is one of the top malls in Chennai City and is best for Shopping, Dine, Entertainment,
Games, Movie(INOX), Hotel, and more.The Marina Mall Chennai also sets out to offer a shopping
experience at 360 degrees. Within one roof, it puts together an unprecedentedarray of varied
products that suit the needs of a modernizing community, the ultimate mix of traditional and

modern shops.
3.1.2SERVICES:

No. of Customer Lifts: 4

No. of Service Lifts: 3

No. of Escalotors: 23

No. of Travellor: 4

No. of Customer / Staff Entry Points: 3

No. of Customer / Staff Exit Points: 2

No Of Vehicle Exit : 1

No. of floors: 4

Type of parking space, (eg: multi-level, open, covered, basement etc.)
Parking Area— 4,50,000 sq. ft;



Basement 1,2,3Parking & Security Management

4-wheeler parking capacity: 900

Type of Mall: — Space Usage: Retail/ Mixed Use

Total Built Up Area (in Sq. Ft): 5,32,680 sq.ft

Total GLA (in Sqg. Ft): 5,32,680 sq.ft.

Total Common Area (in Sqg. Ft): 1,59,998 sq.ft.

Total Carpet Area (in Sq. Ft): 3,72,682 sq.ft

Total no of Stores: 118Total no of Kiosks: 18 Av.
Footfalls Weekends: 35,000

Figure 3.3 : theatre in the mall

Footfalls Weekdays: 20,000 Av.

Figure 3.4 : entry of the mall



Figure 3.5 : Atrium of the mall (special
event)
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Figure 3.9 first floor plan Figure 3.10 Second floor plan
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Figure 3.11 3" floor plan

3.2 BROOKEFIELD MALL - COIMBATORE

Project: Brookefield mall
Location: Coimbatore

Total Area : 4.5 sq.ft
Period of construction : 2009

Facilities: Retail, food court, theatre, hotel
Architect : Cheralathan Associates

Constructed Area- 5,00,000 Sq.ft

Total retailers ;120

Leasable area- 2,50,000 Sq.ft

Located in the prime location of Coimbatore.
Shop: 120 retailers

Theater - 6 screens

3.2.1 VALUE ADDED FACILITY
Security
Wheelchairs

Customer Care centre

11

Figure 3.12 4" floor plan



First aid
Battery operated cars

A commom atrium for brand building ,events and other shows
Shops-to cater the needs of people of all age group.
3 star lordging facility

And much more.

Figure 3.13 Ground floor plan

Figure 3.14 1% floor plan

12



FueCay

Figure 3.15 2" floor plan

Trends

Lifestyle

Figure 3.16 3™ floor plan

COTOYNAANTTH ‘l’ NN

Figure 3.17 4" floor plan
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Figure 3.22 ground floor view Figure 3.23 exterior view
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3.3 PHOENIX MARKETCITY - CHENNAI

ARCHITECT : GORDAN BENOY

LOCATION — CITY CENTRE — VELACHERY

LAND AREA -17 ACRES

RETAIL BUILT UP AREA —4.36 ACRES
RESIDENCES BUILT UP ARREA - 2.98 ACRES
TOTAL BUILT UP AREA — 7.34 ACRES(319730.4 sq.ft)
NUMBER OF STORES- 260 STORES

NO.OF STORIES BASMENT -5 STORIES

AREA:

HYPER MARKET COVERAGE : 1,00,000 SQ FT

5 ANCHOR SHOPS COVERING: 2,50,000 SQ FT

13 MINI ANCHOR SHOPS COVERING 1,75,000 SQFT
122 SMALL STORES COVERING :3,00,000 SQ FT

3.3.1 SERVICES

Fire sprinkler placed at distance at a distance of 6 m
Smoke detector placed at a distance of 6 m
Distance between sprinkler and smoke detector 1 m
Emergency exits -9

Security room :

Security room located at the site entrance
The security directs the vehicle into the mall
Also helps out them in direction

Lane :

Has four lanes for access from in and out of the mall
Separate for bike and cars

Separate one for pedestrians

The path ways are indicated with arrow sign

Toll booth
The path way leads to the booth where the entry ticket is issued

Circulation

Escalator width -0.9 m
No. of escalator — 5
Staircase width - 2m
Corridor width — 3.6m
Lift capacity -16 person
Lift -2
15
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Figure 3.24 ground floor plan Figure 3.25 first floor plan
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Figure 3.26 2" floor plan Figure 3.27 3" floor plan

Figure 3.28 4" floor plan
17



3.4 ORION MALL - BANGALORE

Location: Rajaji Nagar Bangalore , Karnataka
Architect : H>O>K

Developer : brigade group)

BuilLt area — 8.5 lac sq.ft
Total retail floor : 1 million sq ft
No of floors — 4

3.4.1 servies
Parking 2 levels (1600cars+ micp (3600 cars)

The escalators are being opted by the users for vertical circulation rather than lifts/stairs, which

makes it fully crowded during afternoon - evening times.

Special feature:

The country’s largest multiplex and the largest bowling alley and an electrifying game zone

27 lane cosmic bowling centre in india0*6

Figure 3.29 ground floor plan Figure 3.30 first floor plan
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Site entrics ‘I.‘*

Mall entries/cNi

- . .

Figure 3.32 3" floor plan

Reflection of the

mall in the lake

Figure 3.33 details in the site plan
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COMPARATIVE ANALYSIS:

S.no Layout and Circulation Design: (how pathways intersect and connect various zones | Inference l

According to

the main
1 ORIENTATION west-east North-east South-west west-east foacaway
access, the
facades have
been oriented
Disintegrated cuboid Organic Disintegrated cuboid Irregular

-
2 FORM F.: o oy NA
s 1 3 ’
B - e
Hybrid Cluster Dumbell Dumbell
SPATIAL ORGANISATI P Dumbell
ON - (DUMBELL, I e TS ~RBAY-.  shaped forms
3 Pa® o) o) (o) 2
CLUSTER, oW e “R[ARR LT are easier to
CARTESIAN, BRANCH) ‘ §F JAReL) N pviil navigate
. Cluster
Has a large atrium
i The entry corridor takes the
- th: tshf ound .fl:or usersrtyo & larae ok Has an large scale Has anarrow  Post of the
4 LOBBY DESIGN an id e skylig :‘ whiirithare r:re o fes} atrium, where different  atrium but gives lobbies lead
B kinds of events occur  enough daylight Us fo a atrium
daylight for the mall shops present.
which conserves
energy
As all the users
first enter into
5 MAIN ROUTES Atrium the atrium it is
considered as a
main route
Mostly all the
seating areas are
6 SECONDARY PATHS Corridors crowded, extra
seatings can be
proposed
Has a ate seating  seatings are given
A s Not enough seatings are ey i o i ol Proper seating
Seatings are given i but when it's and people use
7 SEATINGs ! given .people tend to wait to ) : i must be
nearer to the lift . 5 overcrowded seatings staircase to sit and 2
engage the seating provided
are congested relax

Figure 3.34 comparative analysis 1
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Figure 3.38 marina mall circulation
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INTRODUCTION AN CASE STUDY

U The riss af malls aud multiplexes is nul just ahout b
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ks and murlar:
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ubout fostering vibranl, interconnecied cummuniliss. These spaces provide vppuriunities
far peaple to came togeeher, shars oxperiences. and parcicipase in the ovolving narrative of
urbun life. They have besume urban landmarks where cullure is celebrated, and trends are
sex.The archicccture and design of malls and multiplexes play a crucial role in creaing

memorahle experiences.

MARINA MALL |

The Marina Mall
Loeation: Navalur. Cheanai

Totul Area c 5.3 lakh sy f

Period of construction : 2005 2019
Fueilitivs: Retail, food vourt, theatre,
hotel and apactmonts

Architeet = Cheralathan Ansociates

Prajec

INTRODUCTION:
The Marina Mall Chennai is a mixad-use davelopmant of 1.4 million
sqft consisting of- 540,000 sqft Shopping mall.- 98.000 sqgft Hotel,
and- 88,000 sgft Residential Apartmant and- 600,000 sqft Parking,It is
one of the top malls in Ghennai City and is best for Shopping. Dine,
Enlerlainment, Games, Movie(INOX), Hotal, and more.The Marina Mall
Chennai also sets out to offer a shopping experience at 360 degrees,
Within one roof, it puts togather an unpracadentedarray of varicd prod-
ucts that suit the needs of a modernizing community, the ultimate mix
of traditional and modern shops.
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TO REDUCE THE ENERGY USED IN TUE
SHOPPING MALL

CREATING A TEELOT STRELT SITOPPING
AND MAKE FEELITHAT PEOPLE ARE NOT
USTALMALL

TO MAKE & VISIBILITY AND VENTTLATION
LIKC ITOW WE ARE IN TIIE STRCLCTS

IN

No
No
No.
No.
No.
No.

of Customar Lifts: 4
of Service Lifts: 3

of Escalators: 23

of Travellor: 4

of Customar / Staff Entry Points: 3
of Customer / Staff Exit Points: 2
No Of Vohicla Exit : 1

No. of floors: 4

Type of parking space, (eg: multi-lovel,
covered, basement etc.)

Parking Area- 4,50,000 sq. ft;
Basement 1,2,3Parking & Security Management
4-wheeler parking capacity: 800

open

frm

Type of Mall: - Space Usage: Retail! Mixed Use
Total Built Up Area (in Sg. F1): 5,32 680 sq.ft
Total GLA (in Sq. Ft): 5.32,680 sq.ft.

Tatal Gommon Araa (in Sq. Ft): 1,59, 898 sq.ft.
Total Carpet Area (in 5q. Ft): 3.72.682 sq.ft
Tatal no of Stores: 118Total no of Kiosks: 18 Av.
Footfalls Weekdays: 20,000 Av. Footfalls Week-
ends: 35,000

s =
FGHRIH FIDOK

Total retailers
Leasable arga- 1,

Lucated iu the pri
Shop: 120 retailers
Thealer - 6 screens

Lovation:
lore |, Karnalaha

Rajaji Nagar Banga-

4

0
R

Spreial Teature:
he councry’s largest multiples and che largest howling alley and
H=0%K H
brigude gruup)

Architeet :
Develnper :

27 lane cosmic howling centre in indis

Buil.L area — &5
Total cetail floor

lag ay. ML
1 million 54 The escalaturs are being vpled by the users far vertical circulu-

ch makes i fully crowded during

I n tion rather chan
No of floars 4

Parking 2 levels (1600curs

micp (3600 cars)

alflernoun - eveni

0

There is a sky wulk connect
ping ma

s the residentinl bluck and the shup-

Parallel te che escalatars there arca seating arcas and in same car-
sidur nudes. The exterivr and interior seatings are mostly vruwd-
cd.

MANISH IOTHI G RIG NO 392111045 ROLL NO

Plate 3.1 : Case Study -1
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CASE STUDY AND COMPARATIVE ANALYSIS

QLuLU MALL

Architect : w 5 atking

Arca of site 71000 xq.(1 96,600 sq.m)
Kstablished in the year -201

Location : Ernakulam . kochi . kerala
Owner lulu group international

Lulu hypermarket in the ground floor is
the largest market in ind
lakh ng 1 and it is the
in India. Everyching under anc raat

FACILITIES

SUMI sq fiice skating rink (South India's largest]
Expansive check out counters

Ample purking space that cun accommuodale up Lo 4800 5

vehicles

Money exchange centresBank counters

Faghtcen pairs of escalatars. travelatars and clevators
Spacious corciders

Latze glass central atrium with translucent roaf
Facilitics for the disabled, baby rooms

AL

BEvaTORS

2e Tood court seats arvund 4500 proply | ser-
vices hy cighteen kitehens | and offers an array of
exotic cuisine

Three fine dining restuurants wilh terruce dining
fagilitics on the third tloor

Leisure zane © an amusement wrea of 7500 square
meters (81,004 5q £1) on the third floor comprises
indoor climbing wall , ice skating rink . 5d cinems
L arcade gaming zane . rides . party hall and a 12
lane bowling alley

CIRCULATION

Multiplex: : The mall features a 71000 5q 0 ¢
6,600 m2) ninc sereen pyr cinemas multiplox
vo the second (Moor , with eaclusive entry
Food court @ the sceand floar features a fine
dining restaurant 4.300 square meters 9480600
sy fUin areu and a coffee shop 1800 square
meters( 19,000 sq t1

Services © sixteen pairs of esealatars . trav-
ellators . stairs and elevators

Sewnge pipes are arranged in the fenving

Ac ducts . smoke and heat detecrors . fire de
tectors L fire sprinkler . electeicul lines and
water pipe are fixed in the ceiling

Parking : 3500 vehicles

VRIS WAL

MARINA MALL

PROEAIX WARK =1 CITY

Desian feature Marina Mall shosnix marketeity Orion Mal Brookefield tall | inference
T Tocation et hennat Bangalore Combatore
2 Year of construction 2019 2013 2011 2008
Totsl SUA-5.3 lakh
5411510000 sut
Shopping mall-
98,000 saftHotel,  retail-1.36 acres residences -
3 Bultuperes | and-850COsaft;  2SBaceres: totalBUA-7.31 8.5 lac square feet
Hesidential acres gy
Aparcment and-
00000 saft; A
parking
4 site Area Acres 17acres 0 Acre
5 No. of Floars 4floors 4floors Gia “floors
[3 Bascment 3 5 2 3
7 Numborofstores | 1301 stores 20 3000 120
20K avg faorfall X 20k avg faottall
s Faortall weckdoy) Bk avg S ',:‘;:‘:'I'I‘(W“"‘ 1815 okt of foottall wookdoy) 40k g
tootall weckend o ieetia) toatallweckend
a Timing 103m-10.30 pm 102m-10pm 10am-10pm 10m
Furning times
10 Prsk hour Spm-10pm Spm-10pm Spm-10pm Sprm-10pm aremostly
cromded
Mall typology -open
n R enlosed enclosed enclosed enclosed
2 Typesousers O IS coupier frionds and family et i
5o | Desion feature Marina mall Phoenix Marketeity rion Mall brookefield mall I Inference |
SRandards
Accordingto
main
. " roadway
1 Entronces 1 msin entey 3 main entry s 3 -
facades have
n orionted
2 Cortidor width 36m 35m 35m 7y
Travalator s vos no o
Less pretered
4 Number of starcase 3 v puslic 1 mock of
fransportation
Peopielean
s i 125 handrals, ard
view the
spaces
B e O PIKRS | son carsi1a0obikes | 1433 cors: 1266 bikes 1200 S00R: 1000
PIACED AT THE CENTRF
PART OF THE MALL; TWO
apassengers 3 LIFTS ARE PROVIDED; THE
na
? Lopodelo service = CAPACITY OF THE LIFT =18 # &
pecsion; DIMENSION OF THE
T =21 x 1.
§ | Mool o % i & 2
S0 Layout and Ci (how pathways intersect i | nference |
According to
main
achay
1 ORIENTATION [— Northesst Suoth-west s | OO
facades have
been oriented
Disintey ated cuboid Organic Disinteiotedcuboid | hregolar
s o T, e e -
L
Dumbell Dumbell
SPATIAL ORGANISATI Dumbet
R ON - (DUMBELL, shaped forms
LUSTER, are sasier to
CARTESIAN, BRANCH) navigate
Has s large strium
inthe ground floor | The entry corrdor takes the
f v Masan large scale | Haxanaow  nost of the
4 lonovocsin | ndthesiodiant | userstod larseatrium, |, auium but gves loblbies lead
provides enough  whero there are cafes / s 70 o afrium
dayiight for the mall shops prosant.
which consorves
cnory
Aol the users
frstenterinta
s MAIN ROUTES Autium the striumitis
considered 252
main route
Mosty sl the
scating arcas aro
6 SECONDARYPATHS Corridors crowded, exre
seatings can b
1 Has adequate seating | seatings are sven
Not enough sestings ure Praper seat
seatings are gven | o butwhon its and peaple use ey
7 SCATINGS VN | ven . prople tend 1o wait to , 9 A must be
nearer o the ffe. . overcrowded scatings  staircase to sit and 3
engoge the seating provided
ar0 congest rolax
sno [ vesign feature Waring mall__| orionmall ] 1 inference |
“pecial events and seasonal patterns
Known for it )
Traditional 1 .
convenleatlocation| 'h;f::j, g oeal shopping festials, o),
% tpeclel evints S8 i of ¢ converts onk readingclabs, S5CO7erKOrE8 00N e an seasomal
popularbrands and | o, s, mwads shoves §ivEss pra trends attracts
local shops
Fostivals, such 25 Thomed docor and M1" U5ETE than
Themed decors Ao Themed decor and 20N normal days
2 seasonal trends 5 Divial, Pongal, and & activitics for
events activities 3 sctivities
Christmas tosirvnls
Sno Security and satet | interence |
DOES 11 INFLUENCE
THE USERS 10 CAUSE
1 ASPECIFIC peopie cend o i ke stiurm  corridors with bright light
MOVEMENT
PATTERN
Ellcienlly
used by ol
: Tachnalory e users, hence
Intergration bie
sverners
DIGITAI DISP1 AYS /
. INTERACTIVE Fasy ta navigate
SCREENS / MOBILE o in mal
7 ATTICAL lack of natural
ventilation

NAME: MA

NISH JOTHI G REG KO 3921

0045

ROLI

NO. 1852 2019 -2024

Plate 3.2 : Case Study -2
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CHAPTER 4

DATA COLLECTION AND STANDARDS

4.1 STANDARDS:

4.1.1Set back restrictions:

Height of the Minimum front | Minimum open

Building (inm.) | open space (in space on ”dw Marmym Maamum
e o il I W ::nw olmmmm
(1) (2) ) | required On remaining
{ 6 sbove | Upto
L:A%ge‘i,s & Up to ‘ 7 ' 1 3 (.";_‘) m'?J.
1mt
Tu:;'g;“ 21l mt. & 12 | 8 J . N 12 )
m -
e ' | 3 { 21 N 12 H
:'loz7m24m&u:. | " | r 7 l: 9
(Above 27 m ! 1 7 ! 10
’m:;g m & up 1 ‘ 3 3 24 1
Fg.smm; S B 0
o ' 4 & M 3
mofg m& up: 13 13 ! 4 9 » 14
i,loASm gl - “ | % 5 » 16
ol | , A $5m 0.5m addibonal sethack for every Sm of heght shal be
' Above 50 m 15 R nssted

Figure 4.1 set back restrictions

Turning radius of physically challenged:

Figure 4.2 turnin radius of physically challenged
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4.1.2 PARKING DETAILS:

Type of Building | Parking area to be provided as percentage 'S, &% ‘€ 2 X8 25 4025 4m3
of total built up area (inclusive of all| | N
'internal alsles, driveways, stairs, etc.) R N b‘\_
‘ In lunlclpali In other areas N\ *_\\ §
Multiplex Complexes 60 % 0% | WY
(inclusive 0; all | | 45 bock o bock parkiey 45" i g poring
T et T
C o :
= 1
I8 L

Figure 4.3 Parking and ramp details
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4.1.3 SANITARY DETAILS

SLNo. Sanitary Unit For Public For Staff
Male Female Male Female
1 | Water Closet | One for 100 | Four for 100 | One for Two for 1+12
persons upto | persons upto | 1Spersons persons
400 persons. | 200 persons.
For over 400 | For over 200
persons, 8dd | persons, add Two for 16-35 | Four for 13-25
atthe rate of | atthe rate of | PEMSCNS persons
1 per 250 1per SO
persons or Persons or :,‘:;::'""
part thereof part thereof persons or part
thereo!
2 Abition Taps | One in each One ineach | One n exch One n each
w.C w.C w.C. w.C.
3 Urnals One for SO . Ni upto 6 -
persons or persons
thereo!
port One for 7:20
persons
Two for 2145
persons
4 | Wash Basins | One for every | One for every | One for 115 | One for 1-12
200 persons | 200 persons | perscns persons
Of part thereof | or part
thereof Two for 16+35 | Two for 1325
persons

Figure 4.4 sanitary details
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CHAPTER 5

SITE STUDY AND ANALYSIS
5.1 SITE STUDY:

Site is located in Avinashi road opp to bluedart Site is in the corner of the road
connecting on the sowripalaysm . Total site is 11.31 acres (45769.946 Sg.m

- cmle eB-zrkna(e
:i":jif W
|
e

&% ® @ GRG schoollor
B Managemer&smd\e

\_n

Figure 5.1 site and its neighbouring

5.2 SITE JUSTIFICATION AND FEASIBILITY:

Coimbatore's population is growing or changing preferences, a new mall could cater to specific
needs not met by existing onesilt is a live MALL (globus fusion mall) project proposed by
GLOBUS

REALTORS.

5.3 SITE ANALYSIS:
5.3.1 Neighborhood Context:

Site has three side road axes. One is main highway road and other two are street roads. The
site is located opposite to a PSG technology. Opposite to the site there are some commercial

shops. In the east there are electrical lines throughout the street road
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5.3.2 SITE AND ZONING:
Setbacks — South (Front) - 6m

East -6m
West -6m
North -6m

Height restriction - 18m

Parking — 1 car for every 100 sg.m

1 bike for every 75 sq.m

5.3.3 CIRCULATION:

Site has three sides road access. Bus stop is opposite to the site at a distance of 50m. Service

trucks can be accessed from the east side road.

5.3.4 MAN MADE FEATURES:

There are no man made features in the site. Power poles are throughout the road in the east

side. There are residential buildings in the west and south

5.3.5 SITE SURROUNDINGS

School& college

Psg tech-0.2km

Psg public school-0.4km

National model school-1.3km

Grg school-1.5km

Sardar vallabhai patel school-0.8km
Sarvojana school0.4km

Mall - fun mall -1.0km
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Figure 5.2 Site boundary
5.4CLIMATE OF COIMBATORE

Coimbatore experiences tropicial wet and dry climate

hot 00
May 1
- G1'E = -
~'e X 12
’ > PV S 4
BSE g e 86°F
08 S—— R —
r5°F \
/ -
&7T'F
Jan Set far Apr May un | Aug Sep Oct Nov Dec

Figure 5.3 climate chart of coimbatore
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SITE ANALYS 1S |

Coordinates

Locarion : avinasi
road , opp to blue
dart courier . C
hutore . ta
Site ares ;
acres

Predaminant
wind is from
cast ro wost

SITE JUSTIFICATION:

1t is a live MaLLfglobus fusion mall)
project

propesed by GLOBUS

REALTORS

1.0k

Acerage Mgk wad Luw lempesa.ar

SITE AR

Inference:

The sile is along north-south direclion, lo provide large
amount of shaded porlion Lhe building can be buill
along easl-wesl direclion

Therefore, northern side is the space which is shaded
for a maximum span of time

Based on the shade, each space can be utilized like
social gathering area . fairs spaces , entertainment
spacc & ovoneoxternal parking arcas ot

The sile faces large amounl of sun light sinceil is along
north-south direction and also large amount of shade
will be produced by the building.

The soil type in this site is black cotton soil

The shade provided by the building varies foreach solis-
tics, so tho mall is to he build can bea massive structure
that the shade canoverlap to create large amount of
shade.

Even shading devices can be adopted in thedesign. the
mall is lo be designed in such a waythal wind flows
through the corridor

Earthquakezone map

Tighting anulysis:

Direct sun glare fram cast and west side with highintensiy
fram west sitc, So minimum openings shouldhe kept an west
to reduce heat gain.Indircet, heatless lighe from north Dur-
ing winter, maximum solar radiation ts fromsouth, so open-
ings are preterred tor heac in winter.Decidons trees on
south provides shade on summerand sunlight in winter.Ever-
green trees on wesl and easl provides shadethroughout the
year

caimbatare expericnces tropicial wer and dry climate

N
icitytranmsformers on the west
and 1 transformer on the east.

There are 6 electricity poles on the
west and 10poles on the cast.
Telephone line box is placed on the west side
ofthe site.
Druinage line is aloung the north and east af
the site
Gurbage contuiners are placed on the
xouth-west of the site

All the utilitien are available next to the site

SIE ELZVATION _&v

NORIH-500 4 S112 ELEVAIION LEVEL

Plate 5.1 :

NAME: MANISH JOTHI G

9210045

Site analysis
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CHAPTER 6

ARCHITECTURAL DESIGN

6.1 SPATIAL REQUIREMENTS

S.no

S.no

S.no

S.no

S.no

Retail and
Shopping:

Retail Stores

Specialty Grocery
or Food Stores

Bookstores and
Libraries

Technology
Stores

Jewelry and
Accessories
Shops

Sports and
Outdoor Gear
Stores

300 SHOPS

Furniture and
Home Decor
Stores

Antiques and
Collectibles
Shops

Pet Stores

10

Music and
Entertainment
Stores

11

Eyewear and
Optometry
Services

50-300 SQ.M EACH
SHOP

Dining and
Food:

1000-1200 PEOPLE

800-1200 SOM

34




Food Court

Specialty Grocery
or Food Stores

Recreation and
Entertainment:

8000 sq.m

Entertainment
Zones

1

Cinemas

6SCREENS

4*500: 2*800

Arcades and
Game Centers

REQUIRE NO.S

Event Spaces

REQUIRE NO.S

Atriums and
Skylights

REQUIRE NO.S

Kiosks and Carts

REQUIRE NO.S

Fitness and Gym
Facilities

1

1000-2000sg.m
EACH

Services and
Amenities:

Common Areas

Restrooms

Information and
Customer Service
Desks

Elevators and
Escalators

Security and
Surveillance

ATMs and
Banking Services

Lost and Found

Wheelchair and
Stroller Rental

Post Office or
Mail Services

AHU Room

1000 sgm

Family and
Children:

700 SQ.M
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Childcare or Play
Areas

Pet-Friendly
Areas

Wellness and
Beauty:

Beauty and
Wellness Centers

400 sq.m

6.2 CONCEPT

Fig 5.1: Area requirements

6.2.1 Strategies can be followed at site level:

(a) Orientation -

The built forms longer facades can be oriented facing the nortth and south directions.

(b) Built form -

Making in a way it feels like a street and suddenly entering into a bigger building and designing

in a way it feels like a street shopping and making bridges so that it has a visual connect to people

vertically

(c) shading -

shading the east portion of the building so that a ample amount of seating spaces is created
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Fig 6.1 Exterior view of the building
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6.3 DETAILED DRAWINGS
6.3.1 SITE PLAN:

SITE PLAN

SITE AREA= 480821 77
GROUND COVERAGE =785814 SQ. ¥
O.S.R= 4,592.17
F.8.1=3.25%
ALLOWED BUILTUFP { F.5 1)= 1,.45,243 S5Q. M
TOTAL RUILTUP ARBASSO4NZ SO .M
BASEMENT 1
NO OF CARS= 240
NO OF BIKES ~ 800

BASEMENT 2
ND OF CARS =300
on e

Plate 6.1 : Site plan

-
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BASEMENT | PLAN

BCALE 11258

o\
P

FLOOR PLANS

Plate 6.2 : basement plan-1
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Plate 6.3 : basement plan
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FLOOR PLANS

M

GROUND FLOOR PLAN

SCALE 1250

Plate 6.4 : Ground Floor plan
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FIRST FLOOR PLAN

SCALE 112560

Plate 6.5 : First Floor plan
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FLOOR PLANS

SECOND FLOOR PLAN

(29 STALE 11250

Plate 6.6 : Second Floor plan
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SCALE 1:250

THIRD FLOOR PLAN & 20M

REG NO 39210045

ROLL NO. 198215058
Plate 6.7 : Third Floor plan @ 20m

BATCH: 2019 -2024
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FLOOR PLANS AND SECTIONS

THIRD FLODR PLAN @ Z4M

N\ SCALE 1:25D

Plate 6.8 : Third Floor plan @24m
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ELEVATIONS ., SECTIONS AND VIEWS

~ & e |

NORTH SIDE ELEVATION

SCALE 1:100

L

B L
o

N

Plate 6.9 : Elevations and views
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SCALE 1:25

Plate 6.10: Sections
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Figure 6.2 entry view of the building
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Figure 6.3 entry view of the building
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Figure 6.4 front view of the building

Figure 6.5 top front view pf the building
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Figure 6.6 front view of the building

Figure 6.9 view of the stairs
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Figure 6.8 east side view of the building
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Figure 6.10 view from the back
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CHAPTER 7
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